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“Wh  ere  men  have  the  habit  of 
liberty,  the  press  will  continue  to 
be  the  Fourth  Estate,  the  vigilant 
guardian  of  the  rights  of  the  ordi¬ 
nary  citizen.” 

...Sir  Winston  Churchill 

^an  ^ratrrisco  Cljroniclr 


A  great  newspaper  is  more  than  a  puppy  bed 


The  leader  in  bulk  shipments 


Flint  Ink's  advanced  technology  and  expertise  in  bulk  manufacture  and  handling  offers 
you  a  consistent  product  for  improved  printing.  No  one  else  can  provide  you  with  a 


the  combination  of  Flint's  size,  manufacturing  facilities  and  a  proven  product, 
Flint  Ink  has  over  double  the  capacity  and  number  of  manufacturing  plants 
than  its  closest  competitor.  Furthermore,  Flint  provides  "local"  technical 
service  to  meet  the  needs  of  its  customers  across  the  country.  j 


CORPORATE  HEADQUARTERS: 
25111  GLENDALE  AVENUE, 
DETROIT,  MICHIGAN  48239 
ATLANTA  •  CHICAGO  •  CLEVELAND 
DALLAS  •  DENVER  •  DETROIT  •  HOUSTON 
INDIANAPOLIS  •  JACKSONVILLE 
KANSAS  CITY  •  LOS  ANGELES 
LOUISVILLE  •  MEXICO  CITY  •  MIAMI 
MINNEAPOLIS  •  NEW  ORLEANS 
NEW  YORK  •  PORTLAND  •  PROVIDENCE 
RICHMOND  -  SAN  FRANCISCO 


P.O.  Box  269,  San  Antonio,  Texas  78291 


He’s  one  of  a  new  generation  who’s  being  educated  and  entertained  in  front  of  a  video  screen. 
At  Harte-Hanks,  we’re  keeping  a  close  eye  on  his  growing  involvement  with  the  new 
communications  technology,  that  involvement  helps  us  determine  the  direction  we  take  as 
Community  Information  Centers  and  it  is  the  reason  we’re  applying  new  electronic  technology  to 
enhance  our  mainstream  printed  newspapers.  And  so  to  us  he’s  a  wonder  to  behold. 


The  80-pound  wonder  who’s  changing 
the  course  of  our  future. 


Becoming  Community  Information  Centers 
HARTC-HANks 

nlSM  COMMUNICATiONS.  InC. 
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ANEW 
PLANT  FOR 
FLORIDA’S 
NORTH 
SUNCOAST 


St.  Petersburg  Times  staff¬ 
ers  threw  open  the  doors  last 
month  to  welcome  readers, 
advertisers  and  community 
leaders  on  Florida’s  North  Sun- 
coast  for  a  look-see  at  The 
Times’  newest  printing  facility. 

Visitors  at  two  open 
houses  saw  a  $6.5-million  plant 
built  to  serve  one  of  the 
fastest-growing  areas  of 
Florida,  three  counties,  each  of 
which  increased  population 
more  than  150%  during  the 
1970s,  adding  more  than 
175,000  residents. 

The  new  Times  building 
near  Port  Richey  houses  news, 
advertising,  circulation,  pro¬ 
duction  and  business  staff  — 
plus  eight  Goss  Urbanite  press 
units  and  two  folders. 

Three  regional  editions  of 
The  Times  are  produced  here. 
Circulating  to  readers  in  Pasco, 
Hernando  and  Citrus  counties, 
these  editions  are  local,  home¬ 
town  newspapers  that  sup¬ 
plement  the  metropolitan 
St.  Petersburg  Times. 

The  new  printing  plant 
serves  Florida’s  blossoming 
North  Suncoast,  marking  a 
Times  commitment  to  know 
first-hand  the  communities  it 
covers. 


JULY 

AUGUST 

SEPTEMBER 

12  3  4 

1 

1  2  3  4  5 

5  6  7  8  9  ion 

2  3  4  5  6  7  8 

6  7  8  9  1011  12 

12131415161718 

9  1011 12131415 

13141516171819 

192021  22  2324  25 

16171819202122 

2021  222324  25  26 

2627  28  293031 

2324  252627  2829 

3031 

27282930 

JULY 

9-11— Tenn.  Press  Association,  Memphis,  T^nn. 

12-16 — International  Circulation  Managers  Association  sales  con¬ 
ference,  Diplomat  Hotel,  Hollywood,  Fla. 

16-18 — Arkansas  Press  Association  summer  convention.  Hot 

Springs,  Ark. 

16-18 — Ohio  League  of  Home  Dailies,  King's  Island,  Cincinnati. 

19-21 — Videotex  Implications  for  Marketing,  Hyatt  Regency, 

Columbus,  Ohio. 

19-22 — International  Newspaper  Advertising  Marketing  Execu¬ 

tives  summer  sales  conference,  Sheraton  Centre,  Toronto,  Can. 

23- 26 — North  Carolina  Press  Association  annual  convention, 

Pinehurst,  N.C. 

24- 26 — Alabama  Press  Association  summer  convention.  Gulf 

Shores,  Ala. 


AUGUST 

10-13 — Newspaper  Advertising  Co-Op  Network,  Inn  on  the  Park 
Toronto,  Can. 

16-18— Texas  Daily  Newspaper  Assn,  summer  meeting.  Emerald 
Beach  Holiday  Inn,  Corpus  Christi,  Texas. 

19- 21 — Northeast  Regional  Newspaper  in  Education  Association 

Downtown  Holiday  Inn,  Portland,  Me. 

20- 23 — National  Association  of  Black  Journalists,  Galt  House 

Hotel,  Louisville,  Ky. 

23-25 — N.  Y.  State  Publishers  Assn.,  Gideon  Putnam,  Saratoga 
Springs,  N.Y. 

24-28-123rd  International  Typographical  Union  convention,  Shera¬ 
ton  Montreal  Hotel,  Montreal 


SEPTEMBER 

10- 12 — 36th  annual  International  Conference,  Radio-tv  News  Direc¬ 

tors  Assn.,  Mariott,  New  Orleans 

11- 12 — New  York  State  Newspaper  Production  Conference,  Shera- 

ton-Canadaigua  Inn.  Canadaigua,  N.Y. 

11-13 — North  Carolina-South  Carolina  Classified  Ad  Managers, 
Sand  Dunes  Motel,  Myrtle  Beach,  S.C. 

14- 15 — 7th  Annual  Editors'  Seminar  at  United  Nations  sponsored 

by  UN  Association  of  the  United  States. 

15- 16 — New  York  State  Newspaper  Production  Conference,  Shera- 

ton-Canandaigua  Inn.  Canandaigua,  N.Y. 

20-22 — Central  States  Circulation  Managers  Association,  Hyatt 
Regency.  Dearborn,  Mich. 

20-23 — WCAA-Western  Classified  Advertising  Association.  Red 
Lion  Motor  Inn,  Sacramento.  Calif. 

22-25 — Suburban  Newspapers  of  America  ad  conference,  Marc 
Plaza,  Milwaukee,  Wise. 

24-26 — Illinois  Press  Association,  Decatur  Holiday  Inn,  Decatur. 
24-26— Oregon-Washington  Associated  Press  Newspaper  Exec¬ 
utives  annual  convention.  Village  Green,  Cottage  Grove,  Ore. 
24-27— Western  Newspaper  Production  Conference,  MGM  Grand 
Hotel,  Reno,  Nev. 

30-Oct.  2 — Interstate  Advertising  Managers  Association.  Resorts  Interna¬ 
tional,  Atlantic  City,  N.  J. 

30-Oct.  3 — National  Newspaper  Association  annual  meeting  and  trade 
show,  Boston. 


OCTOBER 

1-3— 42nd  annual  New  England  Newspaper  Production  Conference, 
Mount  Washington,  Bretton  Woods,  N.H. 

4-6— UPl  Edicon,  Grand  Hyatt  Hotel,  New  York.  N.Y. 

18-21 — INCFO,  Bellevue-Stratford  Hotel.  Philadelphia,  Pa. 

18-21— Inland  Daily  Press  annual  meeting,  Chicago. 

20- 23 — Associated  Press  Managing  Editors,  Toronto,  Can. 

21- 23 — National  Assoc.  Advertising  Publishers,  The  Aladdin. 

Las  Vegas. 


ipptprsburn  tHimpa 
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Three  new  reasons  why  you  need 

SUNM 

■ ,  MAG/NET 


1. 

ORLANDO 

SENTINEL  STAR 

2. 

SAN  ANTONIO 

EXPRESS-NEWS 

:  '  I  i  3. 

TULSA- 

WORLD 

Three  new  major  locally  edited  Sunday  Magazines 
have  been  added  to  the  Sunday  Mag/Net 
basic  list,  making  it  the  largest  buy  in  print. 
Now  54  magazines,  reaching  46.8  million  adults. 


The  great  buy  just  got  better! 


SUNDAY 

MAG/NET 

METROPOLITAN  SUNDAY  NEWSPAPERS 
260  MADISON  AVE.,  N.Y.,  N  Y.  10016 

New  York  •  Chicago  •  -Detroit  •  Lo»  Angeles  •  San  Francisco 

(212)  689-8200  (312)  527-2280  (313)  642-3930  (213)  933-5623  (415)  421-7946 


C  Coming  up  for  newspaper  features!  ^ 


Editor  &  Publisher  1981 


SYNDICATE 

DIRECTORY 


.  .  .  used  the  year  around  by 
close  to  100%  of  feature-buying 
influences— the  only  complete 
source  of  listings  of  newspaper 
syndicated  features 


The  many  newspaper  executives  who 
have  a  voice  in  the  selection  of  syndi¬ 
cated  features  rely  on  the  SYNDICATE 
DIRECTORY  as  their. basic  source  of  in¬ 
formation  in  this  field.  That’s  why  ad¬ 
vertising  in  this  issue  may  be  the  most 
effective  and  economical  sales  effort  you 
can  make  all  year.  Why  not  make  space 
reservations  now  for  prime  advertising 
positions  near  your  feature  listings? 

Deadline  for  advertising  copy  July  10 


ADVERTISING  RATES 

Page,  $1600;  two-thirds,  $1250;  half-page  $945; 
third-page,  $675;  sixth-page,  $425;  twelfth-page 
$270— or  your  regular  E&P  contract  rates  apply. 

Editor  &  Publisher 


575  Lexington  Avenue,  New  York,  N.Y.  10022 
Phone  (212)  752-7050 


About  awards 


English  (Only)  Spoken  Here  .  .  .  Thomas  Kaser’s  article  in 
the  Honolulu  Advertiser  was  judged  the  best  of  55  entries  in  the 
Northeast  Conference  Award  for  reporting  on  foreign  language 
education  for  Americans.  Kaser  received  the  $1,(K)0  prize,  and 
Patricia  Reber  of  the  Lancaster  (Pa.)  Sunday  News  got  honor¬ 
able  mention. 

*  *  * 

Press  Criticism  .  .  .  Judges  of  the  Lowell  Mellett  Award 
for  Improving  Journalism  through  Critical  Evaluation  had  37 
examples  to  consider  and  gave  the  top  prize  to  A.  Kent 
MacDougall,  Los  Angeles  Times.  Honorable  mention  went  to 
David  A.  Williams,  Portland  (Me.)  Press-Herald,  for  his  re¬ 
ports  analyzing  local  radio-tv  news  coverage. 

♦  ♦  * 

First  Timers  .  .  .  The  first  winner  of  first  prize  ($1,000)  in 
the  First  William  Harvey  Award  for  Writing  on  Hypertension 
was  Gene  White,  Amarillo  Globe-News.  The  competition  is 
co-sponsored  by  the  American  Medical  Writers  Association  and 
E.R.  Squibb  &  Sons;  $500  second  prize  money  went  to  Tom 
Barton,  Savannah  (Ga.)  NewsIPress’,  and  to  Ena  Naunton  and 
Geoffrey  Tomb,  Miami  Herald.. 

*  *  * 

RUNNERUP  .  .  .  Two  writers  for  medical  journals  won 
the  top  prizes  in  the  American  Osteopathic  Association’s 
Journalism  competition,  but  Carol  D.  Rugg  of  the  Flint 
(Mich.)  Journal  received  a  $500  second  prize  for  her  article 
about  the  controversy  between  MD’s  and  DO’s  in  Michigan. 

Her  entry  also  included  a  report  on  angioplasty. 

*  *  * 

NO  CARTOON  PRIZE  .  ,  .  Jesse  H.  Merrell,  a  Washing¬ 
ton  writer  who  set  up  writing  and  cartoon  awards  in  1976  to 
honor  his  late  father,  was  disappointed  in  this  year’s  entries  in 
the  cartorm  category,  so  he  didn’t  give  a  $1,000  prize  .  .  .  for 
the  third  time.  Entries  failed  to  meet  the  criteria  of  clearcut 
defense  of  First  Amendment  religious  liberty,  Merrell  said.  He 
considered  one  entry  to  be  anti-First  Amendment.  But  in  the 
writing  category  the  $1,000  prize  was  awarded  and  it  went  to 
Jim  Castelli  Washington  Star  religion  editor,  for  his  examina¬ 
tion  of  religious  discrimination  in  the  workplace. 

DOUBLES  ...  A.  Kent  MacDougall,  who  covered  the 
publishing  beat  for  the  Wall  Street  Journal  before  he  moved  to 
the  Los  Angeles  Times,  won  two  major  awards  for  his  series 
examining  business  news  coverage,  giving  examples  of  how 
the  media  should  and  should  not  behave.  He  scored  with  both 
the  Lowell  Mellett  Award  for  Improving  Journalism  through 
Critical  Evaluation  and  a  John  Hancock  Award  for  excellence 
in  business/financial  journalism  .  .  .  Ralph  Soda,  Gannett 
News  Service,  also  won  a  John  Hancock  prize  for  the  same 
series  (about  the  Hunt  brothers’  dealings  in  silver)  that  mer¬ 
ited  the  Worth  Bingham  Award  of  the  White  House  Corres¬ 
pondents’  Association. 

9|c  sk  * 

FREELANCE  SWEEP  .  .  .  The  major  share  of  the  $26,000 
prize  kitty  in  Ilford’s  Cibachrome  and  Ilfospeed  print  competi¬ 
tions  was  split  among  several  unattached  amateurs  and  profes¬ 
sionals,  but  a  couple  of  newspaper  photographers  received 
some  awards  of  distinction  (and  cash).  A  silver  trophy  went  with 
the  $1 ,200  to  Bryan  Patrick,  Sacramento  Union,  who  won  “best 
of  category-professional.”  Certificates  and  $240  each  were 
given  to  Gary  Borders,  Round  Rock  (Tex.)  Leader,  and  Pete 
Souza,  Chanute  (Kans.)  Tribune. 

Ik  Ik  9k 

BRONZE  FOR  ENERGY  .  .  .  Two  winners  of  the  Frank 
Kelley  Memorial  Award  (bronze  plaque  and  cash)  were 
announced  by  the  American  Association  of  Petroleum  Land- 
men.  The  award  recognizes  excellence  in  reporting  energy 
industry  information.  The  winners;  Sam  Fletcher,  Houston 
Post,  for  the  third  time;  and  Harry  Hurt  III,  Texas  Monthly. 
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Sony  amounces  the 
typevmtq^dksator/transoibe^ 
text  editCM*,  communicator 
that  fits  in  a  haieftase. 

And  its  onfy  the  beginning 


hard  copy  wherever  you  travel.  Or  if  you  want 
finished  copy  in  your  office,  just  use  a  Sony 
full  sized  printer.  In  fact,  Sony  even  has  a  way  to 
turn  an  electric  typewriter  into  a  printer. 

But  no  matter  where  you  use  it,  in  your 
office  or  on  the  road,  the  Sony  Typecorder  is 
truly  unique.  What  other  machine  lets  you  talk 
to  it,  type  on  it,  edit  text  with  it,  transmit  infor¬ 
mation  through  it  and  weighs  about  3  pounds? 

Sony  reinvents  word  processing. 

With  Sony-mation  you’re  not  only  going 
to  get  an  office  that  you  can  take  with  you,  you 
are  also  going  to  get  a  better  office  with  our  new 
word  processor,  &ries  35.'“ 

Series  35  does  things  other  word  pro¬ 
cessors  never  dreamed  of  doing.  First  of  all,  it’s 
the  only  word  processor  that’s  also  a  transcriber. 
Second,  it’s  so  small  and  compact  that  it  fits 


comfortably  on  top  of  any  desk. 

Series  35  is  also  simple 
to  use.The  Conversational 
Keyboard  ”  usually  takes 
just  one  day  for  an  operator  to 
learn.  And  the  full  page  Sony 
screen  offers  clear,  sharp,  easy- 
to-read  characters. 

But  we  not  only  give 
you  a  clear  picture;  we  give  you 
the  first  3"-type  diskette.  It 
accommodates  as  much  infor¬ 
mation  as  the  conventional 
sized  floppy  disk.  In  fact,  no 
other  removable  disk  lets  you 
put  so  much  information  in 
such  a  small  space.  And  because 
Series  35  is  compatible  with 
our  Typecorder,  you  can  trans¬ 
fer  information  from  microcas¬ 
sette  to  disk. 

There's  more  to  come. 

You’re  going  to  be  hear¬ 
ing  about  other  Sony  innova¬ 
tions  in  office  technology.  So  if 
you’re  thinking  of  changing  or 
adding  equipment,  before  you 
do  anything  about  it, you  had 
better  talk  to  Sony  first,  and  find  out  all  about 
Sony-mation.  But  remember  one  thing,  it^  only 
going  to  be  the  beginning.  SONY. 

more  informalion  on  the  new  Sony-mation  revolution  call^^ 

I  1-800-821-7700  Ex. 7070.* or  send  this  coupon  to  Sony  Office  | 
Products,  PO.  Box  1624,  Trenton,  Mi  086S0.  I 

I  □  Please  send  literature.  □  Please  have  representative  call.  I 


I  SCXNIYOFFO  PRODUCTS  ) 

Machines  that  understand  people.  t 


Sony  introduces  the 
three  pound  office. 

1ft  called  the  Typecorder 
A  name  you’ve  never  heard  before,  because 
until  now  there’s  never  been  anything  like  it. 

The  Typecorder  is  merely  8V2  "x  ITx  I'/i'' 
weighs  about  3  pounds,  and  it  can  be  used  in 
your  office  to  replace  many  single  function 
machines,  or  as  a  veritable  portable  office  that 
also  lets  you  stay  in  touch  with  your  home  office. 
With  the  Sony  Typecorder  in  his  briefcase,  the 
traveling  executive,  insurance  adjuster,  reporter, 
or  retail  buyer  can  take  an  office  with  him  while 
transmitting  information  to  his  home  office. 

The  Sony  Typecorder  takes  advantage 
of  Sony  advances  in  microeassette  technology. 
The  same  miaocassette  can  store  both  dictation 
and  pages  of  text.  And  that  typed  information 
can  be  sent  from  your  Typecorder  anywhere  in 
the  world.  Coming  out  in  your  offiee  as  hard 
copy.  In  addition,  by  carrying  a  Sony  portable 
printer  in  that  same  briefease,you  can  have 


Office  automation  will  never 
be  the  same.  Because  now  when 
you  want  to  automate  your 
office,  you  can  buy  a  Sony. 

The  same  innovative 
Sony  technology  that  revolu¬ 
tionized  home  entertainment  is 
now  coming  to  the  office. 

And  it’s  going  to  make  your 
work  easier,  better,  faster,  and 
more  efficient. 

Sony  is  about  to  begin 
a  revolution  in  office  automa¬ 
tion,  called  Sony-mation'."  It^ 
going  to  make  some  of  your 
favorite  old  machines  obsolete. 
And  it’ll  introduce  you  to 
equipment  you  never  imagined 
was  possible. 

But  we’re  not  going  to 
promise  you  all  those  things  ten 
years  from  now,  or  even  two 
years  from  now.  That’s  because 
the  Sony-mation  revolution  in 
office  automation  starts  today. 


Editor  &  Publisher 

THE  FOURTH  ESTATE 


Robert  U.  Brown,  Presidont  and  Editor  Jamas  Wright  Brown 

Ferdinand  C.  Teubner,  Publisher  Publisher,  Chairman  of  the  Board,  1912-1959 


Reporter  vs  editor  responsibility 

The  Washington  Post  devoted  18,000  words  to  a  critical 
analysis  of  how  Janet  Cooke’s  fiction  got  into  the  paper  and 
won  (then  lost)  a  Pulitzer  Prize,  acknowledging  its  own  faulty 
editing  processes  in  handling  the  story,  and  apologizing  to 
readers  for  its  lapse  in  technique  and  responsibility. 

It  probably  was  the  greatest  piece  of  soul-searching  ever 
bared  by  a  newspaper  in  its  own  columns.  Then  in  a  bit  of 
masterful  under-statement,  the  National  News  Council  de¬ 
clared  the  Post  “was  negligent  in  the  editing  processes  that 
preceded  publication.”  Wasn’t  that  what  the  Post  had  just 
admitted? 

The  soul-searching  has  not  stopped  with  the  Post.  News¬ 
paper  managements  and  editors  all  over  the  country  have 
been  examining  their  own  editing  processes  as  well  as  their 
hiring  practices  to  make  sure  they  do  not  become  victims  of  a 
similar  hoax. 

But  nowhere  have  we  seen  emphasis  being  placed  on  train¬ 
ing  methods  to  instill  the  basic  principles  of  honesty  and 
integrity  into  journalism  students.  Journalism  school  gradu¬ 
ates  make  up  the  bulk  of  news  department  employes  hired 
every  year.  Does  any  school  or  department  of  journalism 
have  a  required  course  on  “Integrity,  Morality  and  Honesty” 
for  the  graduating  class?  If  a  budding  journalist  hasn’t 
grasped  the  meaning  of  those  words  at  an  early  age,  can  he  or 
she  be  taught  it  later? 

Responsible  journalism  must  start  with  the  reporter.  It 
cannot  be  left  to  the  editor  to  superimpose  from  on  high.  Of 
course,  good  editors  will  correct  bad  and  irresponsible  report¬ 
ing  but  when  the  responsibility  is  left  to  them  alone  there  will 
always  be  loopholes  which  dishonest  persons  will  try  to  ex¬ 
ploit.  Responsible  journalism  is  the  job  of  everyone  who 
works  on  a  newspaper  and  it  should  start  at  the  bottom  in 
every  newsroom. 


Sentence  omitted 

The  World  Press  Freedom  Committee  has  10,000  copies  of 
the  “Declaration  of  Talloires“  (E&P,  May  23,  page  9)  which  it 
wants  to  make  available  to  the  officers  and  directors  of  all 
journalistic  organizations  that  agree  with  this  strong  state¬ 
ment  of  free  world  media  principles.  However,  the  text 
printed  by  that  group  which  was  also  published  in  the  May  18 
editions  of  the  New  York  Times  inadvertently  omitted  the 
first  sentence  in  Paragraph  7  which  should  read: 

“We  adhere  to  the  principle  that  editorial  decisions  must  be 
free  of  advertising  influence.  At  the  same  time  we  acknow¬ 
ledge  the  importance  of  advertising  as  a  consumer  service, 
and  in  providing  financial  support  for  a  strong  and  self- 
sustaining  press.  Without  financial  independence,  the  press 
cannot  be  independent.” 

The  correct  text  appeared  in  Editor  &  Publisher. 
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Letters 


HOGWASH 

How  much  longer  are  we  going  to  con¬ 
tinue  feeding  our  readers  this  “senior 
official”  hogwash  “attributing”  state¬ 
ments  to  A1  Haig?  Our  Secretary  of  State 
might  very  well  prefer  this  cloak  of 
anonymity — but  since  when  do  we  have 
to  give  it  to  him?  He  is  earning  a  hefty 
salary  and  exercising  the  power  of  a  post 
he  coveted.  He’s  a  public  official,  speak¬ 
ing  on  public  matters.  Yet  we  continue  to 
allow  him  to  be  identified  only  as  “a 
senior  official”  or  some  similar  appella¬ 
tion. 

Our  loyalty  ought  to  be  to  our  readers, 
not  to  a  martinet.  We  castigate  the 
Washington  Post  for  having  printed  a  fic¬ 
tional  story.  That  was  bad,  and  deserved 
condemnation.  Yet  we  perpetuate  a 
worse  fiction,  repeatedly,  by  allowing 
Haig  to  decide  when  he  is  A1  Haig  and 
when  he  is  “a  senior  official.” 

Obviously,  there  are  situations  that  call 
for  “background-only”  ground  rules. 
These  are  rare.  Haig,  however,  uses  the 
anonymity  to  announce  items  as  routine 
as  his  next  day's  schedule. 

We  wouldn’t  permit  the  mayor  to  get 
away  with  this  hogwash.  Are  we  afraid  of 
losing  a  story?  Hell,  Haig  hasn’t  said  any¬ 
thing  more  important  than  “I’m  in 
charge”  since  he  took  office — and  he  was 
wrong  about  that. 

Let’s  stop  kowtowing  to  self-important 
officials’  egos,  and  get  back  to  telling  our 
readers  the  news — and  telling  them 
where  we  got  it. 

Denny  Bonavita 
(Bonavita  is  city  editor,  Warren  (Pa.) 
Times  Observer.) 

MOVIE  SESSIONS 

The  E&P  June  6  report  (Page  90)  on  the 
Hackensack  (N.J.)  /Record-hosted  “The 
Movies  and  the  Media”  session  must  be 
cited,  certainly,  but  smeone  somewhere 
along  the  line  could  have  remembered  a 
fleeting  30  years  ago  the  late  Francis  S. 
Murphy,  publisher  of  the  then-Gannett 
Hartford  Times  hosted  a  Motion  Picture 
Symposium,  to  which  theater  owners 
from  throughout  Connecticut  met  with 
film  industry  people  on  mutual  gripes  and 
gropings  in  the  merchandising  of  motion 
pictures. 

Frank  Murphy,  too,  hosted  Ronald 
Reagan,  the  president  of  the  Screen 
Actors  Guild,  in  a  media  relations 
gathering. 

It  takes  men  of  the  calibre,  competency 
and  capability  of  a  Frank  Murphy,  on  a 
publisher’s  level,  mind  you,  to  compre¬ 
hend  what  motion  picture  theaters,  per 
se,  mean  to  the  community,  and,  in  turn, 
to  the  media  that  serves  said  community. 

Equally  important,  it  takes  media  wri¬ 
ters  with  understanding  for  the  basics  of 
EDITOR  &  PUBLISHER  for  July  4,  1981 


motion  picture  storytelling  as  well  as 
cognizance  of  the  motion  picture  theater 
owners’  problems  to  make  of  an  amuse¬ 
ments  page  (or  section)  a  sounding  board 
of  significance. 

Allen  M.  Widem 
(Allen  M.  Widem  was  amusements  editor 
of  the  Hartford  Times  for  28  years  and 
presently  writes,  on  a  speculative  basis,  for 
publications  from  his  home  in  West  Hart¬ 
ford,  Conn.) 

PRESS  ATTACKS 

I  read  your  Shop  Talk  at  Thirty  column 
in  the  issue  of  May  16  with  great  interest. 
The  UNESCO  effort  to  establish  itself  as 
an  international  press  arbiter  has  long 
been  a  matter  of  concern  to  me.  I  contri¬ 
buted  a  piece  (E&P,  April  11,  1981)  on  a 
related  topic,  the  ban  on  consumer  adver¬ 
tising  in  the  World  Health  Organization 
code  on  the  marketing  of  baby  foods. 

The  WHO  code,  which  will  probably 
be  adopted  in  Geneva,  is  but  one  of  sever¬ 
al  codes  the  UN  is  preparing  on  the  mar¬ 
ket  of  pharmaceuticals,  tobacco,  “junk 
foods”  and  other  consumer  goods.  Each 
is  likely  to  embody  a  ban  on  consumer 
advertising. 

Coupled  with  the  UNESCO  campaign 
for  a  New  Information  Order,  these 
codes,  if  adopted,  will  add  up  to  a  formid¬ 
able  attack  on  the  free  press.  Article  7  of 
the  declaration  adopted  by  the  news  orga¬ 
nizations  meeting  at  Talloires  cites  “the 
importance  of  advertising  as  a  consumer 
service  and  in  providing  financial  support 
for  a  strong  and  self-sustaining 
press  ...” 

The  point  is  well  taken,  but  I  wonder 
how  well  prepared  the  news  industry  is  to 
meet  the  challenge  being  raised  by  va¬ 
rious  UN  agencies.  According  to  my 
slightly  dated  (1979)  list  of  Non- 
Government  Organizations  affiliated 
with  the  UN,  not  one  of  the  orgnizations 
involved  in  the  Talloires  conference  is 
represented  at  the  UN.  Scores  of  leftist 
and  do-gooder  organizations  that  are 
affiliated  with  the  UN  actively  lobby  in 
behalf  of  measures  such  as  the  WHO 
marketing  code  which  include  provisions 
inimical  to  the  interests  of  a  free  press. 

EDITOR'S  COMMENT 


Organizations  like  the  World  Press 
Freedom  Committee,  the  International 
Federation  of  Newspaper  Publishers,  et 
al,  would  be  well  advised  to  seek  Non- 
Govemment  Organization  status  at  the 
UN,  if  they  are  not  already  doing  so. 
Your  column  noted  quite  correctly  that 
the  governments  of  the  free  world  “have 
flunked  badly”  in  the  struggle  to  defend 
the  free  press.  The  free  press  has  also 
been  at  fault  both  in  failing  to  cover  the 
UN  adequately  and  in  not  taking  a  more 
direct  and  active  role  in  its  own  defense. 

Representation  as  a  Non-Government 
Organization  at  the  UN  would  give  the 
World  Press  Freedom  Committee  and 
other  free  press  federations  both  a  venue 
for  lobbying  against  measures  harmful  to 
the  independent  mass  media  and  also  an 
early  warning  system  to  track  develop¬ 
ments  potentially  harmful  to  the  interests 
of  the  free  press. 

It’s  an  idea  that  might  be  worth  passing 
on  to  Harold  Andersen  and  others  who 
might  be  interested. 

Edmund  P.  Murray 

3  Potter  PI. 

Weehawken,  N.J. 


SENIOR  CITIZENS 

We  are  interested  in  the  articles  in  Edi¬ 
tor  &  Publisher  concerning  cents-off 
coupons  because  we  have  been  trying, 
without  success,  since  1972  to  persuade 
supermarket  chains  and  food  manufac¬ 
turers  to  place  such  coupons  in  the  The 
Experienced  Citizen  for  out  senior  citizen 
readers.  We  even  offered  free  space  for 
an  experiment.  Many  people  we  con¬ 
tacted  did  not  reply.  Those  who  have  re¬ 
plied  have  almost  always  told  us  that 
“senior  citizens  don’t  buy  anything.”  If 
“senior  citizens  don’t  buy  anything,”  we 
figure  that  the  big  news  story  of  1981  isn’t 
“What  is  the  future  of  couponing,”  but 
“How  have  these  senior  citizens  sur¬ 
vived  since  1972  without  food.” 

Howard  Reeves 
(Reeves  is  managing  editor.  Experienced 
Citizen,  Denville,  N.J.) 
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Big  city  editors  earn 
over  $50,000  a  year 


By  Warren  W.  Schwed 

While  you  probably  won’t  get  rich  in 
daily  journalism,  the  editor  or  executive 
editor  on  a  metropolitan  newspaper  is’ 
likely  to  earn  $50,672  this  year. 

Are  the  pressures  of  the  post  comr>en- 
sated  by  the  weekly  wage  of  $974.47?  A 
recent  study  did  not  answer  that  ques¬ 
tion,  but  it  did  determine  the  typic^  te¬ 
nure  of  a  top  editor  is  12.5  years.  And  at 
metro  dailies  with  circulation  over 
100,000,  the  average  reporter,  copy  edi¬ 
tor  or  photographer  earns  $445.1 1  a  week 
after  5  years  on  the  job. 

This  and  other  financial  data  emerged 
from  replies  to  a  recently  completed  sur¬ 
vey  of  1 17  randomly  selected  daily  news¬ 
papers  representing  a  shade  over  10%  of 
dailies  with  circulation  over  10,000.  With¬ 
in  four  weeks,  there  were  59  replies,  or 
50.4%  of  the  papers  which  received  ques¬ 
tionnaires  responded. 

Follow-up  survey 

The  study,  conceived  by  me  and  con¬ 
ducted  with  The  Newspaper  Fund,  in 
May,  was  the  follow-up  to  a  question¬ 
naire  mailed  in  January  (E&P,  Feb.  28).  It 
disclosed  journalism  majors  obtained 
82.5%  of  the  entry-level  hires  on  dailies  in 
1980,  while  J-school  graduates  occupy 
76.24%  of  the  1 1  key  posts  ranging  from 
executive  editor  to  business  editor. 

The  new  survey — mailed  to  dailies  who 
received  the  first  questionnaire — was 
sent  out  in  May  and  focused  on  pay.  It 
showed  that  an  editor  or  executive  editor 
makes  considerably  less  money  on  a  pap- 

(Warren  W.  Schwed  once  worked  for  UPI 
and  Newsweek.  Recently  he  has  been 
teaching  journalism  at  Loyola  University 
in  New  Orleans  and  in  the  Fall  he  will  be 


er  with  circulation  from  10,000 — 24,999 
($534.52)  than  on  one  with  25,0()0 — 

49.999  circulation  ($627.50).  Pay  goes  to 
$795.88  weekly  for  the  top  editor  on 
dailies  with  50,000 — 99,999  circulation. 
The  average  worked  out  to  $688.26. 

Other  findings  included: 

1.  Starting  newsroom  pay  now  aver¬ 
ages  $204.95  per  week. 

2.  The  typical  raise  for  new  editorial 
employees  is  $11.70  after  a  3.76-month 
probation  period. 

3.  After  five  years  a  newsroom  repor¬ 
ter,  photographer  or  copy  editor  can  ex¬ 
pect  to  make  $332.69  per  week. 

The  study  indicates  starting  salary  for 
copy  editors  averages  $8  weekly  more 
than  starting  pay  for  reporters  or  phot- 
graphers,  and  after  five  years  it  is  about 
$15—17  over  what  a  reporter  or  photo¬ 
grapher  with  five  years’  experience 
earns. 

Dailies  with  circulation  of  10,000 — 

24.999  responding  to  the  survey  offer 
starting  pay  for  reporters,  photographers 
and  copy  editors  of  $191.14  on  the  aver¬ 
age  and  this  rises  to  $284.70  in  five  years. 

Dailies  with  25,000 — 49,999  circulation 
listed  newsroom  starting  pay  as  $183.00 
rising  to  $270.45  in  five  years. 

In  the  50,000 — 99,999  category,  news¬ 
room  pay  started  at  $221  weekly  and 
averaged  $380.35  after  five  years. 

In  the  over- 100,000  category,  starting 
pay  was  $237.36  and  advanced  to  $445. 1 1 
within  five  years. 

That  editors  and  managing  editors  run 
one — two  was  no  surprise.  But  the  fact 
that  city  or  metro  editors  come  next, 
averaging  $452.97  weekly,  probably  was 
not  widely  understood. 

The  importance  of  sports  to  daily  jour- 


sports  editors,  placing  fourth  and  averag¬ 
ing  $444.71. 

Photo  editors,  ranking  fifth  and  averag¬ 
ing  $431.53,  also  may  not  be  widely  per¬ 
ceived. 

The  extra  burdens  of  serving  as  execu¬ 
tive  editor  or  managing  editor  were  re¬ 
warded,  on  the  average,  with  weekly  pay 
of  $688.26  and  $614.30,  respectively. 

Next  highest  paid 

After  the  top  five  editing  posts,  a  trio  of 
editors  are  grouped  at  sixth  place,  each 
with  $408  weekly  pay:  national  or  wire 
editor,  state  editor  and  lifestyle  or 
women’s  editor. 

The  Sunday  or  feature  editor  follows, 
with  $424.03,  trailed  by  the  copy  desk 
head  at  $401.54. 

While  many  newspapers  have  enlarged 
business  news  coverage  in  recent  years, 
the  business  editor  on  the  average  makes 
$387.89,  the  survey  showed.  However, 
on  metro  papers  with  over-100,000  cir¬ 
culation,  the  ranking  of  the  business  edi¬ 
tor  jumped  from  1 1  to  7  and  weekly  pay  of 
$688.44. 

Pay  for  the  highest-paying  five  in  news¬ 
rooms  at  metro  dailies  ranged  from 
$974.47  for  the  editor  to  $955.44  for  the 
managing  editor  to  $743.94  for  the  city 
editor  to  $732.99  for  the  sports  editor  to 
$721.79  for  the  photo  editor. 

Small  dailies 

On  small  dailies  in  the  10,000 — 24,999 
circulation  category,  the  only  news  ex¬ 
ecutive  to  top  $500  weekly  was  the  editor 
at  $534.52.  The  managing  editor  was 
close,  however,  at  $497.46.  Coming  next 
was  the  city  editor  ($356.79),  the  sports 
editor  ($343.76)  and  the  head  of  the  copy 
desk  ($336.31).  Lifestyle  editor,  at 
$329.87,  and  photo  editor,  at  $327. 17,  fol¬ 
lowed. 

On  small  dailies,  the  state  editor  was 
lowest  of  the  list  of  1 1  key  editors,  with 
$292.05 — slightly  below  the  $300  paid  to 
the  business  editor. 


doing  so  at  Fordham  University.)  nalism  was  underscored  by  the  ranking  of  (Continued  on  page  10) 
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Weekly 

Over 

50  to 

25  to 

10  to 

Average 

longevity 

average 

100,000 

99,999 

49,999 

24,999 

(years) 

Editor 

$688.26 

$974.47 

$795.88 

$627.50 

$534.52 

12.50 

Managing  Editor 

614.30 

955.44 

653.37 

525.21 

497.46 

6.93 

National/wire/telegraph 

408.58 

636.06 

449.68 

376.95 

309.06 

5.56 

State  editor 

408.62 

677.38 

455.33 

371.82 

292.05 

4.48 

City/metro  editor 

452.97 

743.94 

487.11 

367.32 

356.79 

5.03 

Copy  desk  editor 

401.54 

566.22 

442.20 

344.88 

336.31 

5.68 

Sports  editor 

444.71 

732.99 

474.58 

379.79 

343.76 

8.70 

Women's  editor 

408.98 

688.44 

419.88 

329.89 

329.87 

6.54 

Photo  editor 

431.53 

721.79 

469.61 

359.85 

327.17 

8.12 

Sunday  editor 

424.03 

699.50 

462.30 

389.77 

309.50 

7.12 

Business  editor 

387.89 

688.44 

377.57 

344.88 

300.00 

5.43 
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STARTING  SALARIES 


Weekly 

Over 

50  to 

25  to 

10  to 

average 

100,000 

99,999 

49,999 

24,999 

Starting  pay 

$204.95 

$237.66 

$222.00 

$183.00 

$191.14 

Five-year  level 

332.69 

445.11 

380.35 

270.45 

284.70 

Probation  period 

3.76  mos. 

4.12  mos. 

2.90  mos. 

5.10  mos. 

3.64  mos. 

Increase  after  probation  ends 

$1 1 .70  weekly 

$15.85 

$9.98 

$12.02 

$11.16 

Access  to  police  log 
barred  by  Penna.  judge 


Salaries 

(Continued  from  page  9) 


Raises  for  new  staffers 
Most  (but  not  all)  dailies  gave  em¬ 
ployees  a  raise  at  the  end  of  the  probation 
period.  It  ranges  from  $11.16  a  week  for 
copy  editors,  reporters  or  photographers 
on  the  smallest  dailies  to  $15.85  on  those 
with  circulations  over  100,000. 

The  probationary  period  is  longest  (5 
months)  at  dailies  in  the  25,000 — 49,9^ 
category.  It  is  shortest  (2.9  months)  for 
papers  with  50,000 — 99,999  circulation. 

Asked  to  explain  why  so  many  recent 
promotions  have  gone  to  journalism  ma¬ 
jors,  60%  of  the  responding  newspapers 
attributed  this  to  the  fact  more  J-school 
graduates  are  working  in  newsrooms  and, 
in  time,  they  get  promoted. 

Other  factors  seen  as  influencing  the 
advancement  of  J-school  products  were 
their  better  preparation  (17%)  and  greater 
certainty  of  career  goals  (10%). 

Minimums  top  $700 
at  New  York  papers 

Top  minimums  for  reporters  and 
photographers,  display  ad  sales  people, 
and  district  circulation  managers  will 
reach  $766.97  a  week  at  the  New  York 
Times  and  $722.26  a  week  at  the  New 
York  News  in  the  third  year  of  the  con¬ 
tract  ratified  June  4  by  members  of  the 
New  York  Newspaper  Guild. 

Over  the  three  year  period  of  the  con¬ 
tract,  from  March  31,  1981  to  March  30, 
1984,  all  Guild  members  at  both  papers 
will  receive  increases  ranging  from  $55.28 
to  $165.97. 

The  percentage  increases  won  in  the 
contract  are  10.19%  in  the  first  year, 
6.53%  in  the  second,  and  6.3%  in  the 
third. 

Times  Guild  members  receiving  the  top 
minimum  will  get  a  three  year  increase  of 
$150.90  in  increments  of  $62.04,  $43.81, 
and  $45.05. 

Under  the  new  contract,  starting  mini¬ 
mum  at  the  Times  for  reporters  and 
photographers  also  will  increase  by 
$150.90  over  three  years  to  $737.97  a 
week. 

Top  and  starting  minimums  for  col¬ 
umnists,  editors,  and  editorial  writers  will 
increase  by  $165.97  over  the  life  of  the 
contract  to  $843.62  a  week  at  the  top  and 
$818.62  to  start. 
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By  John  B.  McCarthy 

Lebanon  (Pa.)  Daily  News  will  fight  on 
two  fronts  to  countermand  the  decision 
by  Lebanon  County  Judge  John  A.  Wal¬ 
ter  dismissing  the  newspaper’s  lawsuit 
seeking  access  to  the  Lebanon  police 
radio  log. 

The  newspaper  will  enter  Common¬ 
wealth  Court  to  appeal  the  judge’s  deci¬ 
sion  in  the  lawsuit  it  filed  against  the  City 
of  Lebanon  and  the  police  department. 

In  addition,  the  newspaper  will  file 
another  lawsuit  in  Lebanon  County 
Court,  this  time  seeking  a  remedy  under 
the  Right  to  Know  Act,  as  stipulated  in 
Walter’s  decision. 

The  initial  suit,  filed  November  27, 
1980,  a  day  after  the  police  radio  log  was 
closed  to  reporters,  sought  to  reopen  the 
log  under  the  Criminal  History  Record 
Information  Act  of  1979  (Act  47).  It  is  the 
first  test  of  that  statute. 

“We  feel  Judge  Walter  erred,’’  Hop- 
wood  said.  “His  Honor  didn’t  address 
himself  in  his  decision  to  specific  sections 
of  Act  47  highlighted  by  our  attorney  both 
in  his  brief  and  oral  argument.’’ 

Those  sections,  according  to  Hop- 
wood,  require  the  police  department  to 
open  the  police  radio  log  to  the  public. 

The  police  radio  log  is  a  chronological, 
incident-by-incident  record  of  calls  that 
routinely  go  through  the  police  radio  dis¬ 
patcher.  Prior  to  November  26,  1980,  re- 


At  the  News,  Guild  members  at  the  top 
minimum  will  receive  an  increase  of 
$143.45  after  three  years  in  increments  of 
$59,  $41.65,  and  $42.80. 

Starting  minimum  at  the  News  will  be 
$656.14  in  March  31,  1983. 

For  columnists  and  editors,  top  mini¬ 
mum  in  1983  will  be  $773.34  and  starting 
minimum  will  be  $758.94. 

The  Cost  of  Living  Adjustment  goes 
into  effect  in  the  second  and  third  year  of 
the  contract  if  the  consumer  price  in¬ 
crease  for  May  of  those  years  is  6%  higher 
than  it  was  the  previous  May. 

Ehiring  the  contract,  representatives  of 
the  Guild  and  of  the  management  of  the 
Times  and  News  will  form  ajoint  commit¬ 
tee  to  study  reprint  payments  to  em¬ 
ployees  whose  work  is  distributed  in  an 
electronic  newspaper  format. 


porters  were  permitted  daily  access  to  the 
log. 

Robert  Feeman,  the  newspaper’s  attor¬ 
ney,  will  file  the  appeal  in  the  Common¬ 
wealth  Court’s  middle  district  in  Harris¬ 
burg  and  file  the  second  lawsuit  in  Leba¬ 
non  County  Court. 

If  the  appeal  is  upheld  in  Common¬ 
wealth  Court — a  judicial  process  which 
could  take  as  long  as  two  years — the 
Lebanon  County  Court  would  then  be 
required  to  render  a  new  decision  on  the 
original  suit. 

In  the  meantime.  The  Daily  News  will 
also  file  a  lawsuit  in  Lebanon  County 
Court,  citing  provisions  in  the  Right  to 
Know  Act,  as  stipulated  by  Walter  in  his 
decision. 

In  filing  the  second  lawsuit,  the  news¬ 
paper  will  request  that  Walter  “recuse” 
(excuse)  himself  from  the  case,  Hopwood 
said.  Walter  can  do  so,  but  only  volun¬ 
tarily. 

By  requesting  that  the  court  examine 
the  case  under  the  Right  to  Know  Act,  the 
newspaper  is  not  only  seeking  the  remedy 
under  the  statute  suggested  in  Walter’s 
decision,  but  is  also  exhausting  all  the 
legal  options  open  to  it  at  present. 

Named  as  defendants  in  the  initial  law¬ 
suit  are  the  City  of  Lebanon,  Mayor 
Donald  Griffith,  the  individual  members 
of  city  council,  and  Police  Chief  George 
Gruber. 

The  appeal  and  second  lawsuit  are  the 
legal  doors  opened  to  the  newspaper  after 
Walter  dismissed  the  case  June  17. 

In  dismissing  the  newspaper’s  suit,  the 
judge  chose  not  to  address  the  merits  of 
the  case,  but  upheld  the  city’s  prelimin¬ 
ary  objection  that  The  Daily  News  sought 
remedy  under  the  incorrect  statute.  Wal¬ 
ter’s  decision  was  seen  as  a  setback  to 
Act  47,  however. 

The  basis  for  the  newspaper’s  lawsuit 
surfaced  November  26,  when  a  memor¬ 
andum  was  issued  by  the  city  police  de¬ 
partment  eliminating  public  access  to  the 
police  radio  log. 

The  newspaper  maintained  that  it  was 
only  seeking  access  to  the  information 
available  to  it  under  Act  47.  Information, 
such  as  juvenile  names  or  police  intelli¬ 
gence  data,  could  be  deleted  from  the  log 
but  the  log  itself  should  remain  intact,  the 
newspaper  asserted. 

EDITOR  &  PUBLISHER  for  July  4, 1981 


AT&T’s  entry  in  home  tv 
limited  by  ANPA  amendment 


By  George  Brandon 

Sens.  John  C.  Danforth  (R. — Mo.)  and 
Wendell  H.  Ford  (D. — Ky)  have  said  they 
will  offer  an  amendment  to  S.898,  the 
rewrite  of  the  nation’s  communications 
laws,  that  would  meet  objections  raised 
by  newspaper  publishers  about  AT«&T’s 
ability  to  offer  electronic  information  ser¬ 
vices. 

The  American  Newspaper  Publishers 
Association,  said  the  two  senators  would 
offer  an  amendment  to  S.898  in  the  Com¬ 
merce,  Science  and  Transportation  Com¬ 
mittee  that  would  “promote  diversity  and 
competition  in  the  provision  of  electronic 
mass  media  but  would  include  safeguards 
against  monopolization  of  this  important 
new  medium”  by  precluding  AT&T 
“from  engaging  in  electronic  publishing 
over  its  own  local  monopoly  telephone 
lines.” 

AT&T  and  its  Bell  System  subsidiaries 
own  about  80%  of  the  nation’s  telephone 
transmission  network. 

Bill  Amet,  the  legislative  aide  in  Dan- 
forth’s  office  handling  the  telecom¬ 
munications  bill,  said  the  amendment  has 
not  been  drafted  in  final  form  yet. 

Essentially,  the  amendment  Danforth 
and  Ford  have  agreed  to  put  forth  will 
accomplish  two  things,  Amet  said.  It  will 
preclude  AT&T  from  offering,  where  it 
owns  the  telephone  lines,  “electronic 
advertising”  and  “sports  information” 
services. 

Amet  said  the  amendment  would  allow 
AT&T  to  offer  “time,  weather  and  direc¬ 
tory  assistance  over  the  electronic 
media,”  as  well  as  the  “non-advertising 
stuff  you  see  in  the  Yellow  Pages.” 

Martha  Moloney,  a  legislative  aide  in 
Ford’s  office,  said  the  promised  amend¬ 
ment  will  permit  AT&T  to  offer  time, 
weather  and  directory  information 
offered  currently  in  the  White  Pages,  plus 
“traditional  Yellow  Pages”  information 
services. 

Moloney  stressed  that  the  limits  on 
AT&T  proposed  under  the  amendment 
will  apply  “just  in  the  areas  where  Bell 
has  the  monopoly.” 

A  source  familiar  with  the  language  of 
the  amendment  proposed  to  Ford  and 
Danforth  in  meetings  with  ANPA  repre¬ 
sentatives  late  last  week  said  the  amend¬ 
ment  is  “identical  to  the  Wirth  Amend¬ 
ment  last  year.” 

Last  year,  ANPA  supported  an  amend¬ 
ment  to  a  House  bill  attempting  to  rewrite 
the  communications  law  that  was  intro¬ 
duced  by  Wirth  to  bar  AT&T  from  con¬ 
trolling  the  content  of  information  it  also 
transmits.  The  House  bill  died  in  the 
judiciary  committee. 

In  this  Congress,  Wirth  is  chairman  of 
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the  House  Subcommittee  on  Telecom¬ 
munications,  Consumer  Protection  and 
Finance.  The  panel  already  has  held  a 
series  of  broad,  overview  hearings  on 
telecommunications  technology  and  mar¬ 
kets  with  an  aim  of  drafting  legislation  in 
late  Summer  or  Fall.  Further  hearings  are 
scheduled  later  this  month. 

Like  last  year’s  Wirth  Amendment,  the 
changes  backed  by  Ford  and  Danforth  in 
the  Senate  bill  would  limit  AT&T’s  abil¬ 
ity,  where  it  owns  the  local  transmission 
lines,  to  offer  electronic  information  ser¬ 
vices  traditionally  offered  by  news¬ 
papers. 

Currently,  the  Senate  bill  contains  lan¬ 
guage  barring  AT&T  from  offering  “mass 
media”  services  electronically  “includ¬ 
ing  newspapers,  periodicals  and  any  ser¬ 
vice  or  product  like  or  similar  to  a  news¬ 
paper  or  periodical.” 

The  amendment  backed  by  Ford  and 
Danforth  tightens  the  definition  of  “mass 
media  services”  to  “any  service  or  pro¬ 
duct  like  or  similar  to  dl  or  part  of  the 
function  of  a  newspaper  or  periodical.” 

Asked  whether  AT&T  would  find  the 
amendment  proposed  by  Ford  and  Dan¬ 
forth  acceptable.  Pic  Wagner,  AT&T’s 
Washington  spokesman,  said:  “No,  the 
position  does  not  represent  any  move¬ 
ment  at  all  on  the  part  of  ANPA  to 
achieve  any  kind  of  compromise.  It  simp¬ 
ly  is  an  all-or-nothing  proposal  on  their 


One  in  three  consumers  cite  weather 
reports,  educational  features  and  the 
Associated  Press  wire  as  holding  the  most 
appeal  of  all  services  offered  on  home 
video  computers,  according  to  a  national 
survey  by  RMH  Research,  Inc. 

RMH,  at  the  request  of  Associated 
Press,  conducted  the  survey  on  attitudes 
and  awareness  of  1 ,001  homes  of  electro¬ 
nic  news  delivery  in  February  of  this 
year.  Respondents  were  people  between 
the  ages  of  18  and  64,  who  spend  at  least 
30  minutes  on  a  typical  weekday  listening 
to  the  radio  in  37  large  and  small  cities. 

Of  those  contacted,  33%  said  weather, 
educational  features  and  AP  wire  stories 
were  the  most  appealing  services  offered 
by  home  video  computers.  Generating 
slightly  less  interest  (26%)  were  video 
games  and  electronic  newspapers  (2S%.) 

The  survey  showed  that  while  almost  8 
in  10  households  have  some  awareness  of 
home  video  computers,  41%  of  those  in 
the  55-64  year  old  age  group  find  nothing 
about  the  concept  to  be  appealing.  Only 
1 1%  in  the  18-24  year  old  age  group  find 


part.” 

Repeating  a  charge  AT&T  has  lodged 
against  ANPA  in  the  past,  Wagner  said 
the  amendment  was  part  of  the  pub¬ 
lishers’  attempt  to  “carve  out  their  own 
territory  ...  it  (the  limits  on  electronic 
publishing)  doesn’t  apply  to  the  Washing¬ 
ton  Post  or  Knight-Ridder  or  the  New 
York  Times — or  to  any  other  newspaper 
groups  buying  up  cable  (television) 
properties  .  .  .  all  it  does  is  bar  AT&T, 
and  no  one  else.” 

With  most  senators  back  in  their  home 
districts  until  the  end  of  the  Independ¬ 
ence  Day  recess  July  8,  it  was  not  possi¬ 
ble  as  Editor  &  Publisher  went  to  press 
this  week  to  guage  the  support  among  the 
Commerce  Committee  members  for  the 
amendment  supported  by  Ford  and  Dan¬ 
forth. 

The  committee’s  Republican  leaders, 
who  also  are  sponsors  of  S.898,  Sens. 
Bob  Packwood  of  Oregon  and  Barry 
Goldwater  of  Arizona,  both  have  indi¬ 
cated  during  public  hearings  that  they 
would  favor  amendments  to  achieve  a 
compromise  between  AT&T  and  ANPA 
in  the  electronic  publishing  area. 

Ward  White,  the  Commerce  Commit¬ 
tee’s  senior  counsel  for  the  majority,  said 
this  week  that  the  committee’s  st^  has 
been  asked  by  Packwood  and  Sen.  Ho¬ 
ward  W.  Cannon,  the  ranking  Democrat, 
to  take  a  look  at  the  ANPA  amendment  to 
be  offered  by  Ford  and  Danforth.  But 
White  said  it  still  was  too  early  to  com¬ 
ment  on  the  language  proposed. 

Markup  hearings  on  S.898  are  expected 
by  staff  members  to  begin  by  the  second 


nothing  about  home  video  computers 
appealing. 

Younger  consumers  (18-24  years  old) 
and  males,  according  to  th  survey,  show  a 
greater  than  average  interest  in  the  con¬ 
cept  of  home  information  service. 
Perceptions  of  prohibitive  cost  and  re¬ 
dundancy  with  current  information 
sources  result  in  a  negative  interest  by 
others,  the  survey  showed. 

Males  are  most  interested  in  the  AP 
wire  and  video  games  than  are  females, 
the  survey  showed.  Women  exhibit  more 
interest  in  the  educational  features  and 
recipe  services  of  the  new  system. 

The  survey  also  showed  that  consum¬ 
ers  anticipate  that  a  home  computer  able 
to  access  the  system  would  cost  approx¬ 
imately  $700.  According  to  AP  this  is  a 
“fairly  accurate  assessment  in  view  of 
their  limited  exposure.” 

Copies  of  the  180-page  RMH  report  on 
the  survey  are  available  from  Associated 
Press,  Room  530,  do  Sandy  Reynolds,  50 
Rockerfeller  Plaza,  New  York,  N.Y. 
10020,  for  $20  each. 


(Continued  on  page  44) 

Weather,  features,  AP  wire  news 
most  popular  home  video  services 
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“We’re  going  to  fight” 


New  editor  of  Tonight 
blasts  N.Y.  Post 


By  Andrew  Radolf 

The  newspaper  war  between  the  New 
York  Daily  News  and  the  New  York  Post 
is  heating  up  in  pace  with  the  summer’s 
temperatures. 

Richard  Oliver,  assistant  managing  edi¬ 
tor  of  the  Daily  News  who  became  editor 
of  its  Tonight  edition  after  Clay  Felker’s 
responsibilities  were  “restructured  and 
somewhat  reduced,”  promised  his  read¬ 
ers  a  more  streamlined,  hard  hitting 
newspaper  with  “more  space  for  spot 
news  and  sports.” 

Tonight’s  new  editor  lost  little  time  in 
assailing  his  afternoon  rival,  the  Post,  and 
its  Australian  owner,  Rupert  Murdoch. 

“The  aliens  of  South  Street  are  practic¬ 
ing  trashy  journalism,”  Oliver  stated 
while  being  interviewed  in  the  Daily 
News  city  room.  “We’re  not  giving  peo¬ 
ple  the  baloney  you’re  getting  out  of  the 
Post.  New  York  deserves  more.” 

Noting  Tonight  with  around  100,000 
daily  circulation  has  about  “one 
seventh”  of  the  Post’s  circulation,  Oliver 
declared,  “We’re  going  to  fight.  The  Post 
has  been  playing  a  game  with  phoney 
headlines  and  phoney  stories.  It’s  an  out¬ 
rage.  You  can’t  fool  New  Yorkers  too 
much.  Good  journalism  in  the  end  will 
win.” 

Referring  to  the  rough  going  the  Daily 
News  Tonight  has  had  in  the  city’s  media, 
Oliver  said  reporters  “should  stop  talking 
about  personalities  and  budgets  and  all 
that  crap  and  start  focusing  on  what  we’re 
putting  out.  We’re  trying  to  professional¬ 
ly,  and  fairly,  and  excitingly  present 
what’s  going  on  during  the  day.  Breaking 
news  is  what  the  afternoon  field  is  all 
about.  We’re  not  talking  about  writing. 
We’re  talking  about  getting  the  news  out 
as  fast  as  possible.” 


All  the  pullout  sections  were  elimin¬ 
ated  from  the  Daily  News’  evening  edi¬ 
tion  and  pages  are  now  numbered  con¬ 
secutively  “for  a  better,  faster  read,” 
Oliver  said,  adding  there  are  no  jumped 
stories  in  Tonight.  “People  riding  the 
subways  and  buses  don’t  have  time  to 
jump  around  the  paper.  It’s  got  to  be  all 
contained  on  the  page.” 

Oliver,  who  has  a  masters  degree  from 
Columbia  University’s  Graduate  School 
of  Journalism,  first  worked  for  the  Daily 
News  as  copyboy  from  1960  to  1%2.  He 
then  joined  UPI  and  was  eventually 
assigned  to  bureaus  in  New  York  City, 
Washington  D.C.  and  Saigon.  In  1%9 
Oliver  rejoined  the  Daily  News  and  co¬ 
vered  welfare,  transportation,  and  gov¬ 
ernment.  In  1972  he  became  assistant  city 
editor  in  charge  of  investigations.  Two 
years  later  he  was  promoted  to  day  city 
editor,  and  in  1976  he  became  city  editor. 

Under  Oliver’s  direction.  Tonight, 
which  made  its  debut  in  August,  1980,  is 
aiming  beyond  its  original  target  of 
affluent  Manhattanites  and  commuters. 

Oliver  stressed  his  intention  of  putting 
out  a  newspaper  which  appeals  to  “the 
New  York  Metropolitan  reader.  We’re 
growing  in  the  boroughs.  Please  don’t 
hang  me  up  with  upscale,  downscale.” 

Tonight  starts  appearing  on  the  city’s 
newsstands  shortly  after  its  1  P.M.  press 
start,  Oliver  noted.  Its  second  edition  has 
a  4  P.M.  press  start.  The  final  edition  goes 
to  press  around  5:30  P.M. 

“I  think  we  should  be  out  earlier,” 
Oliver  said.  “It’s  under  discussion.” 

The  first  five  pages  of  Tonight  are  all 
news.  On  pages  one  through  nine  only 
two  ads  appear:  one  on  page  six  and  one 
on  page  eight,  he  said. 

To  give  Tonight’s  headlines  extra 


Richard  Oliver 


appeal  on  the  newsstands,  graphics  editor 
Michael  Killelea  works  at  the  same  desk 
as  Oliver  in  designing  the  edition’s  front 
page.  He  also  designs  the  paper’s  first 
four  inside  pages. 


In  keeping  with  Tonight’s  new  found 
aggressiveness,  city  editor  Richard  Blood 
during  this  reporter’s  visit  was  pacing  the 
news  room  and  exhorting  the  staff  to  ac¬ 
tion  on  a  story.  “I  will  not  be  beaten  by 
the  New  York  Post!”  he  declared,  raising 
a  clenched  fist. 


The  others  on  Tonight’s  editorial  staff 
are  national  editor  Dave  Oestreicher, 
news  editor  Tom  Curran,  and  assistant 
graphics  editor  Malcolm  McKean. 

Edwin  Diamond,  a  Felker  protege,  is 
Tonight’s  associate  editor. 

Though  Felker  is  no  longer  editor  of 
Tonight,  he  is  still  a  consultant  on  the 
afternoon  paper. 

“Clay  Felker  has  always  been  a  strong 
force  to  pull  the  paper  together  and  will 
continue  to  do  so,”  Oliver  said. 

(Continued  on  page  36) 


Bomb  kills  Khomeini’s  top  aide 


1 1  held  in  wild  city  rent  hearing 


Supreme  Court  rules  on 
i^’f^^draft  registration  battle 
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Hard  news  war  declared  in  Manhattan 
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IRS  asked  to  revoke  tax 
exempt  status  of  daily 


Boonville  (Mo.)  Publishing  Company 
has  asked  that  the  Internal  Revenue  Ser¬ 
vice  revoke  the  tax-exempt  status  of  the 
Missourian  Publishing  Association,  Inc. 
(MPAI),  publisher  of  the  daily  Columbia 
Missourian  and  the  Missouri  Weekly,  a 
free  circulation  shopper. 

Boonville  Publishing  Company  pub¬ 
lishes  the  Boonville  Daily  News,  Col¬ 
umbia  Daily  Tribune,  Tribune  Extra  and 
The  Weekly  . 

“We  believe  that  the  past  and  current 
practices  of  MPAI,  when  viewed  as  a 
whole,  serve  to  demonstrate  that  MPAI  is 
not  entitled  to  such  tax-exempt  status,” 
Boonville  Publishing  stated  in  its  filing 
with  the  IRS. 

Boonville  contends  that  MPAI  is  not  a 
non-profit  organization,  which  is  a  re¬ 
quirement  if  it  is  to  keep  its  tax-exempt 
status.  Boonville  Publishing  also  charged 
that  MPAI  Publications  has  “been  able  to 
sell  advertising  at  lower  costs  than  its 
competitors  because  of  its  tax  exemp¬ 
tion.” 

MPAI  is  “unique,”  said  Boonville,  “iit 
the  sense  that  it  is  the  only  university- 
related  tax-exempt  publishing  organiza¬ 
tion  which  aims  its  products  at  the  general 
public  as  opposed  to  the  university  com¬ 
munity.” 

MPAI  is  an  entity  separate  from  the 
University  of  Missouri,  however,  its 
board  of  directors  consists  of  alumni  of 
the  University  of  Missouri  School  of 
Journalism.  The  organization  was 
granted  tax-exempt  status  in  1926,  based 
on  its  purpose  as  stated  in  its  constitution. 

The  goal  of  MPAI ,  according  to  its  con¬ 
stitution,  “shall  be  furthering  and  promo¬ 
tion  of  the  cause  of  education  and  science 
through  the  publication  of  newspapers, 
periodicals  and  books  written  and  edited 
by  the  students  of  the  School  of  Journal¬ 
ism  of  the  University  of  Missouri  in  pre¬ 
paration  of  such  students  for  the  profes¬ 
sion  of  Journalism.  .  .  ” 

The  MPAI  newspapers  are  published  in 
connection  with  the  School  of  Journalism 
to  provide  “a  means  where  students  in 
Journalism  may  obtain  practical  experi¬ 
ence  in  journalistic  work  and  may  have 
the  benefit  of  a  laboratory  in  connection 
with  scholastic  work.” 

In  the  complaint  filed  with  the  IRS  by 
attorney  Jon  Howe,  on  behalf  of  Boonvil¬ 
le  president/publisher  Leron  Hill  and 
publisher,  weekly  division  Wally  Lage, 
Boonville  argues  that  according  to  the 
statute  under  which  the  tax  exemption 
was  granted  to  MPAI,  any  publications  it 
operates  must  be  “exclusively  for  educa¬ 
tional  purposes.” 

Boonville  argues  that  this  is  not  being 
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done.  It  charges  that  “under  the  lead¬ 
ership  of  Dean  Roy  Fischer,  the  MPAI 
publications  have  been  able  to  pay  all 
operating  costs  and  have  netted  profits  of 
approximately  $500,000  over  the  past  10 
years.”  The  Boonville  complaint  adds, 
“it  has  been  reported  that  Fischer  has 
expressly  made  the  enhancement  of  the 
Missourian’s  financial  position  a  very 
high  priority.  The  fact  that  profits  have 
been  and  are  being  made  and  the  admitted 
intention  to  earn  a  profit  is  irrefutable 
evidence  that  MPAI  has  purposes  which 
go  beyond  those  allowed  under  Section 
501  (c)(3).” 

Boonville  further  argues  in  its  com¬ 
plaint  that  the  “Missourian  and  the  Mis¬ 
souri  Weekly.  .  .  are  operated  in  a  man¬ 
ner  virtually  indistinguishable  from  com¬ 
mercial  publications. 

“The  MPAI  publications,  like  other 
commercial  newspapers  in  the  area,  offer 
free  distribution  of  news  and  advertising 
as  a  marketing  device.  Also,  as  with  other 
commercial  publications,  they  frequently 
offer  commercial  printing  services  in 
order  to  increase  revenues.  These  activi¬ 
ties,  have  very  little,  if  any,  educational 
value.  They  are  blatantly  commercial 
activities,”  Boonville  Publishing 
charges. 

Boonville  said  the  Missouri  Weekly  is 
“distributed  free  and  devoted  almost  ex¬ 
clusively  to  advertisements,”  and  this  is 
evidence  of  commercial  intent. 

“It  is  true  that  if  students  were,  in  fact, 
performing  the  selling  of  advertising 
space,  the  publication  might  be  said  to 
primarily  serve  an  educational  function,” 
Boonville  argues.  “In  the  case  of  the  Mis¬ 
sourian  and  the  Missouri  Weekly,  howev¬ 
er,  it  is  admitted.  .  .  that  the  large 
accounts  are  not  sold  by  students  but  by 
members  of  the  faculty  of  the  University 
of  Missouri  and  by  other  paid  profes¬ 
sionals.” 

In  a  letter  to  fellow  publishers.  Hill  and 
Lage  said,  “private  enterprise  companies 
such  as  the  Columbia  Daily  Tribune  and 
the  Boonville  Daily  News  are  being  hurt 
severely  by  the  ruthless  and  unconscion¬ 
able  tactics  of  business  entrepeneurs 
wearing  the  cloak  of  educators.  At  the 
very  least,  we  demand  that  such  competi¬ 
tors  submit  themselves  to  the  same  taxes 
as  the  private  companies  which  are 
paying  taxes  to  help  the  School  of  Jour¬ 
nalism  drive  them  out  of  business.” 

Lage  lost  a  previous  fight  to  have  the 
Missourian’s  non-profit  mailing  permit 
taken  away,  but  has  continued  to  be  a 
vocal  critic  of  MPAI  through  his  own 
newspaper. 


McGoff  loses  appeal 
of  SEC  subpoenas 

The  Supreme  Court  has  refused  to  hear 
the  appe^  of  Michigan  publisher  John 
McGoff  of  a  federal  district  court  ruling 
ordering  him  to  comply  with  Securities 
and  Exchange  Commission  subpoenas 
seeking  information  about  his  past  finan¬ 
cial  ties  to  the  government  of  South 
Africa. 

The  SEC  began  an  investigation  in  1979 
to  determine  whether  McGoff  had  re¬ 
ceived  money  from  the  South  African 
government  to  back  his  purchase  of 
newspapers  in  this  country  and  failed  to 
disclose  that  arrangement  under  federal 
securities  registration  laws. 

The  agency  issued  subpoenas  to 
McGoff  and  two  firms  it  said  McGoff  con¬ 
trolled:  Global  Communications  Corp. 
and  Global’s  subsidiary,  Sacramento 
Publishing  Co.  Both  Global  and  Sac¬ 
ramento  Publishing  own  stock  in  Panax 
Corp.,  of  which  McGoff  is  president. 

The  SEC  investigation  followed  the  re¬ 
port  of  a  South  African  government  in¬ 
vestigative  commission  that  more  than 
$11  million  had  been  funneled  through  a 
secret  Swiss  bank  account  to  McGoff  as 
part  of  an  undercover  scheme  to  buy  in¬ 
fluence  abroad. 

According  to  the  commission’s  report, 
McGoff  used  $10  million  he  had  been  pro¬ 
vided  for  an  unsuccessful  attempt  to  buy 
the  Washington  Star  in  1974,  plus 
accumulated  interest,  to  purchase  and 
operate  the  Sacramento  Union. 

McGoff  challenged  the  subpoenas, 
arguing  they  were  overly  broad  and  that 
the  SEC  investigation  was  politically 
motivated,  in  retaliation  for  his  out¬ 
spoken  advocacy  as  a  newspaper  pub¬ 
lisher  of  conservative  political  views. 
McGoff  has  denied  ever  being  “an  agent 
or  a  front  for  any  foreign  government, 
including  the  Republic  of  South  Africa.” 

McGoff  sought  and  obtained  a  tempor¬ 
ary  stay  of  the  subpoenas  in  February 
1980  from  Supreme  Court  Chief  Justice 
Warren  E.  Burge.  But  the  full  court  de¬ 
cided  in  March  1980  that  McGoff  must 
comply  and  lifted  the  temporary  stay. 
The  full  court  did  not  rule  at  that  time  on 
the  merits  of  McGofTs  appeal. 

In  February  1981,  the  U.S.  Court  of 
Appeals  for  the  District  of  Columbia  up¬ 
held  the  federal  district  court  order  en¬ 
forcing  the  SEC’s  subpoena  demands. 
“Press  figures  enjoy  no  special  privilege 
exempting  them  from  laws  of  general  ap¬ 
plicability,”  the  appeals  court  opinion 
held,  but  courts  must  show  a  “special 
sensitivity”  for  a  publisher’s  First 
Amendment  rights  when  they  seek  a 
newspaper’s  business  records. 

The  lower  court  had  done  so,  the 
appeals  court  noted,  by  limiting  the  SEC 
subpoenas  to  business  records  and  bar¬ 
ring  any  attempt  to  obtain  documents  and 
(Continued  on  page  36) 
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TAKE  ME  TO  YOUR  READERS 


By  Ernest  A.  Jones 

Chairman,  Executive  Committee, 

D’Arcy-MacManus  &  Masius,  Inc. 

I  read  several  newspapers  on  Sundays  and  I  always  save 
the  supplements  for  last  .  .  .  They  are  my  “desserts.” 

So  right  away  I  want  it  understood  that  I  am  one  of  your 
biggest  fans. 

As  a  man  who  has  served  more  than  40  years  in  the  advertis¬ 
ing  business,  I  think  I  know  the  Media  Game. 

Now  I  ask  you  .  .  .  who  are  your  readers? 

Our  clients  ask  us  that  same  question.  Just  as  we  have  to 
have  an  answer  for  the  advertiser,  you  had  better  have  one  for 
us. 

I  observe  so  many  ads  for  cigarettes  in  Sunday  supplements 
that  I  am  convinced  that  most  of  your  readers  must  be  a 
two-pack-a-day  smoker! 

Your  readers  apparently  come  in  all  ages,  sizes  and  atten¬ 
tion  spans. 

I  like  your  demographics  .  .  .  We  also  love  your  combined 
total  50  million  readers  spread  out  across  the  country. 

On  Mother’s  Day,  I  journeyed  to  my  hometown,  James¬ 
town,  New  York,  to  visit  my  93-year-old  mother  .  .  .  She 
didn’t  like  my  haircut  .  .  .  That’s  a  mother  for  you. 

While  there,  I  spent  some  time  going  through  the  James¬ 
town  Post-Journal  supplement  called  Tempo  and  the  syndi¬ 
cated  Family  Weekly.  There  was  a  double  truck  announce¬ 
ment  in  four  colors  in  the  introduction  of  the  General  Motors’ 
Chevrolet  Cavalier. 

When  I  returned  home  that  same  evening  for  another 
Mother’s  Day  observance,  this  one  with  my  wife,  Marian, 
mother  of  our  five  children,  I  saw  the  same  ad  in  the  Sunday 
supplements  of  the  Detroit  Free  Press  and  Detroit  News. 

Now  that’s  what  I  called  market  saturation  .  .  .  Some¬ 
what  like  the  Japanese  in  World  War  II  when  they  dropped 
leaflets  over  Pacific  islands  asking  for  our  boys  to  “sur¬ 
render.” 

Now  they  drop  Datsuns,  Hondas  and  Toyotas  over  our 
mainland. 

But  our  agency  isn’t  on  the  sidelines  looking  on  while 
Campbell-Ewald  gives  you  all  that  great  advertising  .  .  . 

Excellent  ad  buy 

Our  New  York  office  sees  the  supplements  as  an  excellent 
media  buy  for  the  Mentholatum  Company.  Chicago  gives  you 
some  businss  for  its  Amoco  client’s  oil. 

Back  in  Bloomfield  Hills  where  I  am  headquartered  is 
where  you  really  strike  it  right.  We  look  to  you  to  help  us  sell 
Whirlpools,  Dow  Chemical,  General  Tire,  General  Motors 
Corporate,  Cadillacs  and  the  famous  “Mister  Goodwrench” 
GM  Parts  .  .  .  And  we  think  you  deliver!  .  .  .  Take  Me  to 
Your  Reader  .  .  .  They  are  the  people  we  are  playing  our 
love  song  to  under  the  balcony. 

If  I  may  paraphrase  a  statement  from  the  Bible  .  .  .  And 
on  the  seventh  day  they  read  the  Sunday  supplement  .  .  . 

Let  me  explain. 

With  todays  lifestyles  in  which  both  the  man  and  the 
woman  work  in  the  household  .  .  .  And  some  of  us  are  even 
old-fashioned  enough  to  be  married  .  .  .  Sunday  is  the  only 
day  many  of  them  can  sit  down  and  relax!  It  is  a  time  to 
discuss  future  purchases  that  need  to  be  made  .  .  .A  time  for 
communication. 

Right  there  in  front  of  them  is  the  Sunday  paper  with  its 
supplement  with  all  the  ads  wrapped  in  a  colorful  and  attrac¬ 
tive  package. 

In  this  setting,  you  come  as  close  to  having  a  captive 

(Excerpts  from  a  speech  to  editors  of  Sunday  newspaper 
magazines.) 
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audience  as  Lady  Godiva  had  when  she  went  bareback  riding. 

We  saw  your  publications  as  good  placement  for  our  client. 
General  Motors,  in  some  of  the  introduction  campaigns  to 
announce  the  X-bodies — Cadillac’s  first  front-wheel 
drive  .  .  .  I’m  sure  you’re  getting  a  big  slice  of  our  business 
for  the  J-cars  .  .  . 

That  enables  General  Motors  to  reach  instantly  from  60  to 
70%  of  all  homes  in  a  particular  area. 

Now  that  is  really  “Taking  Me  to  Your  Reader.” 

Local  features 

Another  selling  point  for  me  is  that  the  articles  I  read  in  my 
hometown  supplements  are  very  often  about  people  I  know. 

A  few  months  ago  I  was  pleased  to  get  up  one  Sunday 
morning  and  find  my  own  picture  on  the  cover  of  a  hometown 
supplement  .  .  .  Imagine  at  my  age  ...  A  cover  boy. 

It  was  a  story  about  my  role  as  General  Chairman  of  the 
Super  Bowl  Committee  and  how  we  persuaded  28  National 
Football  League  owners  to  play  the  game  January  24  at  the 
Pontiac  Silverdome. 

Now  that  is  the  kind  of  local  coverage  your  publications 
provide  .  .  .  The  kind  overlooked  by  the  weekly  newsmaga¬ 
zine. 

I  have  taken  notes  over  the  years  of  your  progress  .  .  . 

I  recall,  just  as  you  do,  when  many  supplements  were 
mostly  pictorial  books  ...  A  lot  of  pretty  pictures,  but 
offering  little  substance. 

Increasingly,  I  see  some  of  the  best  investigative  reporting 
I’ve  ever  read  in  supplements  .  .  .  Real  in-depth 
stories  .  .  . 

And  I  wish  I  had  the  time  to  discuss  some  of  the  articles  that 
left  a  lasting  impression  on  my  mind. 

You  are  in  the  great  position  of  having  a  magazine 
format  .  .  .  Backed  by  the  power  of  the  Press. 

While  I  find  many  national  magazines  and  television  shows 
slanted  for  either  men  or  women,  you  turn  out  a  product  that 
is  generally  of  interest  to  both  sexes. 

Here,  you  are  at  your  best  in  taking  me  to  your  reader. 

Pitfalls  noted 

I  spent  much  of  this  address  telling  you  how  great  you  are 
and  how  I  am  one  of  your  biggest  fans  .  .  .  And  I  mean  every 
word  I’ve  said. 

But  I  see  some  Bengal  Tiger  pits  out  there  for  you  .  .  .and 
I  am  speaking  personally  .  .  .  As  an  avid  newspaper  reader 
and  as  a  somewhat  Adman  Relic. 

First,  I  wonder  whether  young  people  of  today  .  .  .  The 
consumers  of  tomorrow  .  .  .  Are  going  to  read  you. 

Second,  I  wonder  about  your  credibility. 

Let’s  take  them  one  at  a  time. 

When  I  was  growing  up  in  Jamestown  and  peddled  papers, 
my  mother  urged  me  to  increase  my  knowledge  by 
reading  .  .  . 

“Ernie,”  she  would  tell  me,  “you  will  never  gain  know¬ 
ledge  unless  you  read.”  .  .  .  Well,  the  lesson  took  and  has 
remained  with  me  my  whole  lifetime. 

As  I  travel  to  our  many  offices  around  the  world,  I  pick  up 
newspapers  in  airports  the  way  many  travelers  pick  up  paper¬ 
backs  and  magazines  .  .  .  Some  are  even  in  English. 

Today  I  look  at  my  five  grown  children  and  I  ask 
myself,  .  .  .  Did  I  teach  them  the  same  lesson  about  reading 
that  my  mother  taught  me? 

All  of  you  might  ask  yourselves  the  same  question  .  .  . 
The  honest  answer  is  probably — NO. 

I  see  my  own  grandchildren  sitting  transfixed  in  front  of  the 
tv  set  on  Sunday  mornings,  watching  such  educational  shows 
as  “Hong  Kong  Fooie.” 

Well,  they’re  old  enough  to  read  .  .  .  and  bright  kids  .  .  . 

(Continued  on  page  15) 
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(Continued  from  page  14) 

but  the  Sunday  paper  is  lying  nearby,  untouched  by  them. 

My  old  friend  Walter  Cronkite  has  said: 

“Television  isn’t  enough.  I  can  catch  the  hot  announce¬ 
ments  on  tv  and  radio,  but  I  have  to  read  the  newspapers  to  get 
the  whole  story.” 

As  you  know,  Walter  is  an  old  UP  writer  and  there  must 
have  been  times  when  he  longed  to  see  his  words  in  print  .  .  . 
Under  his  byline. 

My  media  people  tell  me  that  many  times  they  have  heard 
the  client  remark  about  Sunday  supplements  .  .  .  “But  my 
wife  never  reads  them.” 

Now  that  ought  to  scare  the  hell  out  of  all  of  you  out  there. 

I  ask  again:  Take  Me  to  Your  Reader  .  .  . 

In  your  bid  for  hard-hitting  stories,  are  you  scaring  off  the 
average  housewife  with  gory  stories? 

Easy  on  violence 

My  wife  read  a  recent  story  on  Child  Abuse,  and  I  tell 
you  ...  It  upset  her  for  the  rest  of  the  day. 

I  read  the  same  story  and  I  confess,  the  story  shook  me, 
too. 

Ladies  and  gentlemen,  that  is  not  the  way  to  ease  a  hang¬ 
over  on  Sunday. 

Now  I  am  not  telling  you  to  give  us  Little  Red  Hen  stories 
on  Sunday  .  .  .  But  please  keep  down  the  violence  .  .  .the 
descriptive  sadism. 

It  does  nothing  for  my  thumping  head  .  .  .  Or  my  upset 
stomach. 

Now  I  will  get  off  this  kick  by  saying  ...  If  young  people 
are  not  reading  you  or  the  rest  of  your  paper  .  .  .We  are  all  in 
trouble. 

Credibility  problem 

My  second  point  .  .  .  Credibility. 

I  can  recall  the  time  when  someone  was  challenged  on  a 
subject,  the  skeptic  was  assured  ...  I  read  it  in  the  news¬ 
paper. 

What  a  wonderful  testimonial  to  newspapers  .  .  .  What  a 
great  tribute  to  your  accuracy  and  your  truth. 

I  ask  you  .  .  .  When  was  the  last  time  you  heard  someone 
say  that  about  you? 

I  haven’t  heard  it  for  years  either. 

And  I  confess  the  new  journalism  frightens  me.  On  an 
average  day,  I  read  more  editorializing  in  straight  news  and 
feature  stories  than  I  read  in  the  Letter  Box  on  the  editorial 
page. 

The  Scripps-Howard  group  of  newspapers  have  an  old 
motto  that  proclaims  .  .  .  “Give  people  the  light  and  they 
will  find  their  own  way.” 

Well,  I  personally  would  like  to  go  back  to  finding  my  own 


way  and  not  be  led  by  the  reporter’s  hand. 

Trust  us  .  .  .  your  readers  .  .  .  Hell,  we  can  think  for 
ourselves. 

Then  there  is  the  made-up  quotes. 

I  have  read  stories  of  interviews  I  have  given  and  it  may 
have  sounded  the  way  the  reporter  talks  ...  It  didn’t  sound 
like  me. 

Creative  writing,  perhaps,  but  where  is  the  credibility? 

My  definition  of  young  journalism  is  .  .  .  Young  Jing- 
olese. 

With  it,  you  lose  my  respect,  my  admiration,  my 
support  .  .  .  You  lose  me. 

I  think  you  are  doing  a  great  job  in  keeping  your  stories 
lively,  interesting,  a  good  job  of  illustrating. 

I  ask  you  to  keep  it  accurate  and  in  good  taste. 

I  say  this  to  you  more  as  a  reader  than  an  adman. 

Future  look 

Now  what  do  I  see  ahead  for  the  Sunday  supplements? 

As  a  man  whose  worldwide  agency  spent  more  than  one 
billion  dollars  ofour  clients’ money  in  1980  .  .  .and  expects 
to  spend  even  more  this  year  .  .  .  I  see  a  lot  of  competition 
for  your  share  of  the  advertising  dollars. 

There  are  so  many  magazines  coming  out  now  that  zero  in 
on  the  client’s  product. 

Magazines  such  as  Casket  and  Sunny  side  aimed  for  funeral 
directors  .  .  . 

We  place  our  ads  for  Cadillac  limousines  in  this 
publication  .  .  .  and  get  good  results. 

Then  there  are  Rubber  and  Plastic  News,  which  get  some  of 
our  General  Tire  businss. 

I  particularly  like  the  one  title:  Plastic  World  ...  a  maga¬ 
zine  that  assures  us  the  young  dissidents  have  been  right  all 
along  when  they  say  .  .  .  “It’s  a  plastic  world.” 

At  DM&M  we  don’t  have  a  frozen  chicken  account  or  we 
might  place  our  ads  in  Poultry  World. 

They  are  all  out  there  scrapping  and  tugging  for  our  busi¬ 
ness. 

I  predict  the  day  will  come  when  you  will  have  to  carry  a 
Sunday  edition  that  carries  one  central  theme  of  stories  .  .  . 
Who  knows,  maybe  about  chickens  .  .  .  Then  aim  your 
advertising  for  that  market. 

Eye  on  cable 

Cable  television  is  going  to  give  you  a  run  for  business,  just 
as  it  is  going  to  hit  network  television  .  .  .  hard. 

I  can  assure  you  that  my  people  in  our  offices  all  over  the 
world  are  watching  closely  the  development  of  cable  tv. 

The  demographics  are  incalcuable. 

As  long  as  you  take  me  to  your  reader,  1  promise  you  we’ll 
do  a  lot  of  business  together. 


Poll  results  reveal: 

Washington  Post’s  credibility  high 


Washington  Post’s  credibility  remains 
high  despite  the  revealation  that  its  Pulit¬ 
zer  Prize-winning  story  “Jimmy’s 
World”  was  based  on  fabrications  by  re¬ 
porter  Janet  Cooke. 

In  a  Washington-area  poll  conducted 
soon  after  the  Post  returned  the  Pulitzer 
Prize,  more  than  two-thirds  of  those  sur¬ 
veyed  said  they  thought  the  Post  printed 
made-up  stories  “only  rarely,”  or  “not  at 
all.” 

Almost  one-quarter  of  the  respondents 
thought  the  Post  printed  such  stones  less 
often  than  other  newspapers. 

The  poll  was  conducted  at  the  end  of 
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April  by  Fingerhut/Granados  Opinion 
Research,  a  Washington,  D.C. -based 
national  polling  firm. 

More  Republicans  thought  the  Post 
printed  made  up  stories  at  least  “some  of 
the  time”  than  did  Democrats  or  Inde¬ 
pendents — 34%  of  Republicans,  versus 
18%  for  both  Democrats  and  Indepen¬ 
dents.  But  none  of  the  three  groups 
thought  that  made  up  stories  appeared 
more  often  in  the  Post  than  elsewhere. 

The  poll  showed  blacks  holding  Cooke 
just  as  responsible  for  the  incident  as 
whites  did. 

The  Fingerhut/Granados  poll  surveyed 


300  Washington-area  residents  during  the 
last  week  in  Aprl.  The  margin  of  error  for 
the  sample  is  approximately  plus  or 
minus  5  percent. 

Zoned  edition 
hits  shoppers 

In  a  move  to  combat  heavy  shopper 
competition  and  offer  more  attractive 
rates  to  smaller  advertisers,  Madison 
Newspapers  introduced  a  zoned  Wednes¬ 
day  edition  on  May  27. 

The  fiill-sized  section,  called  TODA  Y, 
appears  in  both  the  Capitol  Times  and 
Wisconsin  State  Journal  and  circulates  in 
four  Dane  County  zones.  Its  combined 
circulation  is  80,000. 


15 


ADVERTISING  NEWS  SECTION 

Edited  by  BILL  GLOEDE 


Furthering  the 
and  growth  of 

By  Richard  C.  Ockerbloom 

Vicepresident-Marketing/Sales, 

Boston  Globe 

“Classified  Today  and  Tomorrow” 
which  is  the  theme  of  your  conference  has 
provided  me  an  opportunity  to  share  with 
you  some  of  my  thoughts  as  to  things  we 
need  to  do  as  we  move  into  the  “Classi¬ 
fied  of  Tomorrow.” 

1 .  We  need  to  continue  to  develop  a  clos¬ 
er  relationship  between  your  organization 
and  ours,  INAME.  I  believe  we  are  doing 
that  by  encouraging  active  participation 
of  our  INAME  classified  committee 
under  the  chairmanship  of  George 
Spaulding  of  Austin,  Texas  with  your  ac¬ 
tion  committee  and  by  having  your  presi¬ 
dent  and  president  elect  serve  as  ex-offi- 
cio  members  of  this  committee. 

By  both  organizations  working  in  con¬ 
cert  with  the  Newspaper  Advertising 
Bureau,  we  can  jointly  achieve  many 
goals  in  the  months  ahead. 

2. 1  think  there  is  a  need  for  newspaper 
management  to  spend  more  money  on  de¬ 
veloping  meanin^ul  research  information 
on  classified.  The  demographics  of  the 
classified  customer,  his  purchasing 
habits,  information  on  his  and  her  life¬ 
styles  and  all  the  other  essential  informa¬ 
tion  that  can  provide  the  nucleus  for 
selective  classified  presentations. 

More  research 

For  too  long,  when  newspapers  have 
conducted  extensive  research  studies, 
90%  or  more  of  the  information  has  in¬ 
volved  retail  and  general  advertising  cate¬ 
gories  with  only  a  minor  emphasis  on 
classified  information. 

I  don’t  have  to  tell  you  that  today’s 
classified  advertiser  is  a  much  more  soph¬ 
isticated  buyer — a  customer  who  is  much 
more  selective  in  his  media  buying  habits, 
a  customer  who  requires  and  demands 
much  more  information  regarding  our  au¬ 
diences.  A  customer  who  in  today’s  eco¬ 
nomy  is  looking  for  maximum  media  effi¬ 
ciency  and  who  also  has  more  new  media 
alternatives  at  his  option  than  ever  be¬ 
fore. 

(Excerpts  from  a  speech  delivered  at  the 
61st  annual  Association  of  Newspaper 
Classified  Advertising  Managers  meeting 
in  Atlanta,  Ga.,  June  15.  Ockerbloom  is 
president  of  International  Newspaper 
Advertising  Marketing  Executives  associa¬ 
tion.  Lawrence  B.  Healy,  manager- 
classified,  Boston  Globe,  was  installed  as 
president  of  ANCAM.) 


development 

classified 

For  too  long,  many  newspapers  have 
taken  classified  for  granted  and  just 
thought  you  open  the  transom  a  little 
wider  and  in  will  come  a  larger  share  of 
the  pie.  Well,  for  many  of  us  in  this  room 
the  events  of  the  last  year  have  shown  us 
that  this  doesn’t  happen. 

Customized  presentation 

With  such  competitive  products  as 
Wall  Street  Journal  weekly  recruitment 
sections,  new  cable  tv  franchises  spring¬ 
ing  up  everywhere,  national  Yellow 
Pages,  proliferating  shoppers  to  mention 
only  a  few,  we  need  more  individualized 
presentations  for  our  sales  staffs  be  they 
highly  sophisticated  audio  visual  pre¬ 
sentations  or  one  on  one  desk  top  pre¬ 
sentations  that  our  sales  people  can  have 
with  them  on  key  calls. 

In  order  to  develop  such  presentations 
it  is  absolutely  necessary  to  have  the 
availability  of  effective  meaningful  re¬ 
search  data  on  classified. 

The  NAB  and  its  very  able  classified 
staff  develop  many  excellent  professional 
presentations  to  key  groups  across  the 
country  and  which  can  be  used  efficiently 
in  selective  markets  but  there  is  still  a 
serious  need  for  effective  in  depth  in¬ 
formation  on  the  individual  newspapers 
market  and  its  readers.  We  must  pay  the 
price  for  this  research  and  for  local  pre¬ 
sentations. 

Larger  promotion  budget 

3.  We  need  to  promote  classified  in  a 
much  more  aggressive  manner  and  we 
need  a  larger  piece  of  the  overall  promo¬ 
tion  budget.  I  urge  all  of  you  to  work 
closely  with  your  advertising  directors, 
your  promotion  manager  and  your 
marketing  director  to  insure  that  classi¬ 
fied  is  positioned  properly  in  your 
market. 

Today  there  is  a  need  for  more  creativ¬ 
ity  in  classified  promotion  and  new  prom¬ 
otion  vehicles  should  be  tested  and  used  if 
warranted. 

In  Boston  we  at  the  Globe  have  suc¬ 
cessfully  used  outdoor,  TDI  and  radio 
effectively  to  reach  target  audiences. 

For  those  newspapers  who  employ  an 
advertising  agency,  I  urge  you  to  become 
knowledgeable  of  the  many  opportunities 
they  can  provide  in  professional  recom¬ 
mendations  on  this  subject. 

4. We  need  to  get  away  from  the  old 
“protect  my  own  turT’  concept  and  ex¬ 
pand  the  classified  horizons  into  other 
sections  of  the  newspaper. 


Repositioning  classified 

For  many  years,  in  many  newspapers  it 
has  been  considered  absolutely  taboo  to 
run  classified  advertising  in  any  place 
other  than  the  pure  classified  section. 

I  do  not  feel  we  can  continue  this  phi¬ 
losophy  if  we  are  to  compete  aggressively 
and  efficiently  in  the  marketplace. 

Under  certain  circumstances  an  adver¬ 
tiser  may  get  better  results  in  another  area 
of  the  paper  and  results  are  what  counts 
on  the  bottom  line.  If  that  is  the  case  don’t 
be  afraid  to  encourage  him  to  run  there. 

As  an  example,  one  of  our  largest  re¬ 
cruitment  advertisers  in  the  Globe,  Digit¬ 
al  Computer,  has  been  running  a  series  of 
full  page  recruitment  ads  in  our  special 
emphases  Tuesday  Business  Extra  sec¬ 
tion  with  what  we  are  told  have  been  ex¬ 
cellent  results. 

At  the  conclusion  of  the  series  in  a  few 
weeks  they  will  again  be  back  in  our  clas¬ 
sified  section. 

They  felt  the  Business  Extra  section 
offered  them  the  opportunity  to  reach  a 
different  audience  for  that  specific  need. 
A  new  dimension  to  their  media  mix — in 
your  paper. 

Just  recently  Larry  and  his  staff  pro¬ 
duced  a  multi-page  condominium  section 
that  ran  as  consecutive  pages  in  our 
rotogravure  magazine.  Judging  from  the 
results  that  the  advertisers  achieved  the 
roto  environment  was  appealing  and 
profitable. 

Throughout  the  year  various  domestic 
and  import  automobile  dealer  associa¬ 
tions  utilize  the  classified  automotive 
pages  along  with  insertions  that  appear  on 
the  sports  and  financial  pages. 

They  are  trying  to  get  maximum  expo¬ 
sure  for  their  media  dollars  and  we  must 
help  them  do  that  with  the  greatest  effi¬ 
ciency  possible. 

Lest  anyone  have  the  idea  I  am  down¬ 
grading  the  classified  environment, 
please  understand  that  is  not  my  point. 
What  I  am  saying  is  that  we  must  all  be 
alert  to  new  opportunities  within  our  own 
media  mix  to  satisfy  the  needs  of  our  cus¬ 
tomers  and  sometimes  that  means 
another  environment  within  the  news¬ 
paper. 

5.  There  is  a  need  and  an  opportunity  for 
newspaper  advertising  management  and 
their  sales  people  to  use  the  strength  of  one 
classification  to  sell  another.  In  this  case  I 
mean  our  display  advertising  depart¬ 
ments  should  use  the  strengths  of  classi¬ 
fied  to  help  them  sell  more  display  adver¬ 
tising. 

As  a  specific  case  in  point,  a  display 
salesperson  who  has  within  his  account 
list  a  furniture  retailer,  an  appliance  dis¬ 
tributor  or  a  home  and  garden  customer 
should  effectively  utilize  the  great  real 
estate  linage  story  of  his  newspaper  to 
influence  the  advertising  decisions  of  his 
retail  customers.  Everyone  knows  that 
when  a  person  moves  from  one  home  to 
another  or  rents  an  apartment  that  they 
(Continued  on  page  17) 
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Florida  ad  execs  follow 
INAME  name  change 

The  Florida  Newspaper  Advertising  Tom  Littleton,  director  of  regional 
Executives  at  their  94th  Sales  Conference  sales  for  Philip  Morris,  spoke  on  the 


m  Clearwater  Beach,  Fla.,  voted  unani¬ 
mously  to  change  their  name  to  FNAME, 
Florida  Newspaper  Advertising  and 
Marketing  Executives. 

FNAME  President,  Sam  Adkins  of  the 
Sentinel-Star,  Orlando,  announced  the 
primary  decision  was  due  to  more 
marketing  responsibilities.  Other  reasons 
for  the  change  were  similar  to  the  national 
organization  changing  from  INAE  to 
INAME. 

“Communicate  Optimism  and  Positive 
Action”  was  the  theme  for  the  FNAME 
Spring  Conference,  May  14 — 17. 

Jack  Kauffman,  president  and  chief  ex¬ 
ecutive  of  the  Newspaper  Advertising 
Bureau  kicked-off  the  meetings  speaking 
on  “Challenge  of  Change  —  A  Report  On 
Newspaper  Selling  Opportunities.”  He 
noted  that  although  the  challenges  of 
competition  are  greater  than  they  have 
ever  been,  the  changes  offer  an  optimistic 
opportunity  for  newspaper  marketers  of 
the  future. 

Cooperation 

(Continued  from  page  16) 

are  prime  prospects  for  new  household 
products.  Yet  not  enough  newspaper 
advertising  staffs  use  these  strengths  in 
their  selling  efforts. 

Classified  has  a  wealth  of  strengths  that 
can  and  should  be  used  effectively  by 
display  salespeople. 

6.  lliere  is  a  need  for  extensive  training 
of  our  salespeople  to  insure  their  attain¬ 
ment  of  the  sales  objectives  that  we  set 
for  them.  I  urge  all  of  you  to  help  provide 
this  training  environment  at  your  own 
newspaper. 

Use  ad  bureau 

Take  advantage  of  the  professional  ex¬ 
pertise  of  the  NAB  in  the  many  and  varied 
sales  training  programs  that  they  have 
available  for  both  the  inside  and  outside 
staffs. 

Larry  Healy  has  been  a  great  promoter 
of  using  NAB  programs  and  I  can  tell  you 
that  it  has  paid  dividends  at  the  Globe. 

As  a  person  who  began  his  career  at  the 
Globe  in  the  classified  department  some 
3J  years  ago,  believe  me,  I  appreciate  the 
value  and  magnitude  of  this  most  impor¬ 
tant  classification  of  advertising. 

As  president  of  INAME  I  pledge  the 
support  of  our  organization  to  further  the 
growth  and  development  of  classified  as  a 
major  segment  of  the  total  advertising 
picture. 
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changing  trends  of  the  cigarette  industry. 
“Brand  loyalty”  and  “share  of  market” 
seemed  to  be  the  biggest  changes  in  the 
tobacco  market.  He  pointed  out  that 
“brand  loyalties”  seemed  to  diminishing 
due  to  the  introduction  of  new  brands  and 
concentrated  image  advertising. 

Ken  Banks,  advertising  manager  of 
Eckerd’s  Drugs,  spoke  on  “It  Pays  To 
Advertise.”  He  pointed  out  to  the  ad  ex¬ 
ecs  that  newspapers  must  continue  a 
promotional  program  to  create  a  demand 
for  their  product  .  .  .  newspaper  adver¬ 
tising.  The  newspaper  industry  should 
motivate  readers  to  use  newspapers  and 
the  products  advertised  by  making  it 
easier  to  locate  the  advertisers  and  their 
products. 

New  officers  were  installed  for  1981- 
82.  Sam  Adkins  of  the  Orlando  Sentinel- 
Star  was  elected  president;  Dom  Cassano 
of  the  Tampa  Tribune  &  Times  was 
elected  first  vicepresident;  Dick  Mitchell 
of  the  Fort  Myers  News-Press  became 
second  vicepresident;  Leonard  Bolton  of 
the  Florida  Publishing  Company  was 
named  treasurer  and  Bob  James  of  the  St. 
Augustine  Record  was  appointed 
secretary. 


Linda  Grist  Cunningham  was  named 
executive  editor  of  the  News  of  Paterson, 
N.J.,  and  The  Dispatch  of  Union  City. 
Cunningham,  an  assistant  managing  edi¬ 
tor  with  the  Morristown  Daily  Record  re¬ 
places  Richard  Vezza,  who  has  resigned 
to  become  editor  of  the  Elizabeth  Jour¬ 
nal.  Cunningham  was  with  the  Daily  Re¬ 
cord  since  1977.  Before  joining  the  Daily 
Record,  she  had  been  a  reporter  and  an 
editor  with  the  Roanoke  (Va.)  Times  and 
World  Record. 


Niiti-cig  ads  aimed 
at  teenagers 


Actress  and  model  Brooke  Shields,  her 
mother  Teri  Shields,  publisher  Robert 
Rodale  and  representatives  of  the  Amer¬ 
ican  Lung  Association  held  a  news  con¬ 
ference  on  June  18  in  New  York  to 
announce  the  start  of  a  national  anti¬ 
cigarette  smoking  campaign  directed  at 
teenagers  starring  Miss  Shields. 

ALA  president  Edmund  C.  Casey, 
M.D.  said  Miss  Shields  will  serve  as  the 
health  agency’s  first  National  Chair¬ 
woman  for  Youth. 

“For  years,  adolescents  have  been  per¬ 
suaded  by  well-financed  advertising  cam¬ 
paigns  which  promote  cigarette  smoking 
as  something  attractive.  Now  it’s  our  turn 
to  present  Brooke  Shields  speaking  the 
truth  to  her  peers-other  teenagers,”  Dr. 
Casey  stated. 

Last  month  the  Federal  Government 
decided  that  the  16-year-old  star  was  an 
“inappropriate”  anti-smoking 
spokesperson.  After  producing  two  tv 
commercials,  a  poster  and  several  news¬ 
paper  ads  for  public  service  announce¬ 
ments,  the  Department  of  Health  &  Hu¬ 
man  Services  scuttled  the  entire  $68,000 
program.  The  ALA  then  acquired  permis¬ 
sion  to  distribute  the  ads. 

Rodale,  chairman  of  the  board,  Rodale 
Press,  Inc.,  Emmaus,  Pa.,  and  a  longtime 
campaigner  against  smoking,  gave 
$68,000  to  the  ALAA  for  the  production 
of  the  Shields  poster  (shown  above), 
newspaper  ads,  and  tv  commercials, 
which  carry  the  message:  “I  think  people 
who  smoke  are  real  losers.” 

Clinton  E.  Frank  Inc.  created  the  ads 
for  the  ALA. 

Correction 

The  photo  caption  on  E&P  exhibit 
awards  at  the  ANPA/RI  show  in  the  June 
20  issue  should  have  indicated  that  Mrs. 
Kyoto  Price  is  the  wife  of  Jim  Price,  presi¬ 
dent  of  Taft  Equipment  Sales  Company. 
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A  history  of  K-R’s 
viewdata  project 


By  James  K.  Batten 

Senior  vicepresident 

Knight-Ridder  Newspapers 

In  the  mid-1970s,  Knight-Ridder  began 
a  careful  exploration  of  the  various  new 
electronic  information  technologies 
sprouting  on  the  horizon.  Our  initial  con¬ 
cern  was  defensive.  For  years  there’s 
been  talk  about  “the  electronic  newspap¬ 
er.”  We  were  concerned  that  some  of 
these  new  systems  might  someday  repre¬ 
sent  a  competitive  threat  to  the  daily 
newspaper.  And  if  that  was  to  be  the  case, 
we  wanted  to  discover  that  fact  earlier 
rather  than  later. 

After  a  good  bit  of  study,  we  concluded 
that  the  technology  most  likely  to  have  a 
serious  impact  on  information  delivery  to 
the  home  was  viewdata — a  system  in¬ 
vented  by  the  British.  Viewdata  delivers 
electronic  “pages”  of  text  and  simple 
graphics  via  telephone  lines  from  a  cen¬ 
tral  data  base  to  special  modified  tv  sets  in 
users’  homes  and  offices. 

We  decided  that  viewdata  had  suffi¬ 
cient  promise  that  we  should  put  together 
an  experimental  viewdata  system  and  see 
how  American  families — and  American 
newspaper  readers — reacted  to  it. 

Knight-Ridder  approached  American 
Telephone  &  Telegraph  Co.  and  asked  for 
its  help  in  conducting  a  jointly  sponsored 
trial  in  south  Florida.  AT&T  agreed,  and 
in  December,  1978,  the  two  companies 
signed  a  contract  to  conduct  what  became 
the  Coral  Gables  trial. 

Knight-Ridder  formed  a  wholly  owned 
subsidiary.  Viewdata  Corp.  of  America, 
to  carry  out  our  commitments  under  the 
contract.  We  chose  VIEWTRON  as  the 
name  of  our  system. 

Our  arrangement  with  AT&T  was 
clear-cut.  AT&T  would  provide  the  com¬ 
munications  lines,  plus  the  special  frame- 
creation  terminals  required  to  prepare 
Viewtron  content  and  the  special  user  ter¬ 
minals  to  be  placed  in  test  participants’ 
homes.  Knight-Ridder,  for  its  part,  would 
provide  the  computers,  develop  the  com¬ 
puter  software  and  supply  the  news,  in¬ 
formation  and  advertising  content  for  the 
system. 

We  also  agreed,  of  course,  to  share 
fully  in  the  research  results  gleaned  from 
the  trial. 

I  should  say,  parenthetically,  that 


(Excerpts  from  a  statement  made  to  the 
Committee  on  Commerce,  Science  and 
Transportation,  June  19,  during  hearings 
on  Senate  Bill  S.898.) 


AT&T  has  been  an  exceptionally  fine 
partner  for  Knight-Ridder  in  this  pioneer¬ 
ing  effort.  It  is  fair  to  say  that  AT&T  has 
been  dazzlingly  good  in  its  technical  vir¬ 
tuosity  and  absolutely  dependable  in  its 
managerial  competence.  This  partnership 
has  met  all  our  expectations,  and  more. 

On  July  14, 1980,  the  Coral  Gables  test 
was  launched.  At  that  time,  roughly 
15,000  “pages” — or  television  screens- 
fuU — could  be  accessed  bv  the  30  house¬ 
holds  which  had  the  special  user  termin¬ 
als  at  any  one  time. 

The  content  base  has  since  grown  to 
about  18,0(X)  electronic  pages.  Of  these, 
about  3,500  are  news  frames — local, 
state,  national,  foreign,  sports  and  busi¬ 
ness.  About  4,000  frames  offer  advertis¬ 
ing  material  from  a  variety  of  sources, 
which  I’ll  discuss  further  in  a  moment. 
About  5,500  frames  contain  reference 
material — baseball  statistics,  product  rat¬ 
ings,  medical  information  and  the  like. 
And  about  5,000  frames  involve  games 
and  other  kinds  of  entertainment. 

The  bulk  of  Viewtron’s  content  is  being 
supplied  by  a  variety  of  outside  informa¬ 
tion  providers,  as  well  as  advertisers. 
Among  our  information  providers  are  the 
following: 

1.  Associated  Press,  which  at  our  re¬ 
quest  created  a  pilot  viewdata  news 
wire  to  deliver  specially  formatted 
national  and  foreign  news. 

2.  Miami  Herald,  a  Knight-Ridder 
newspaper,  which  is  supplying  news 
of  Miami  and  south  Florida. 

3.  Consumers  Union,  which  is  sup¬ 
plying  a  Small  Car  Buyers  Guide,  uti¬ 
lizing  the  sort  of  consumer-ratings 
material  CU  compiles  for  its  maga¬ 
zine  Consumer  Reports. 

4.  New  York  Times,  which  is  providing 
tourist  information  for  visitors  to 
New  York  City. 

5.  Dow  Jones,  which  is  providing  busi¬ 
ness  and  financial  information  from 
the  Wall  Street  Journal  and  else¬ 
where. 

6.  Congressional  Quarterly,  which  is 
providing  a  variety  of  political  and 
governmental  information. 

Our  advertisers  include  major  retailers , 
such  as  Sears  and  J.C.  Penney;  a  leading 
brokerage  house,  Merrill  Lynch;  a  major 
grocer  in  Coral  Gables,  Grand  Union;  a 
leading  real  estate  firm.  Cousins  Asso¬ 
ciates;  plus  Eastern  Airlines,  B.  Dalton 
Booksellers,  Official  Airline  Guides  and 
Shell  Oil,  among  others. 

Because  this  system  has  a  two-way 
capability,  it  can  be  used  to  order  mer¬ 
chandise  electronically.  For  example. 
Coral  Gables  test  families  in  recent 
months  have  ordered  everything  from 
bunk  beds  to  a  week’s  groceries  to  four- 


course  ready-prepared  meals — all  deli¬ 
vered  to  their  homes. 

We  live  in  a  era  when  many  Ameicans 
are  more  and  more  jealous  of  their  leisure 
time.  That  fact,  coupled  with  the  ever- 
increasing  cost  of  gasoline,  produces  an 
incentive  for  many  families  to  do  more 
shopping  from  home.  Viewtron-like  sys¬ 
tems  may  make  this  more  appealing  and 
easier  than  ever  before. 

In  cooperation  with  Southeast  Banking 
Corp.,  we  are  also  testing  banking-by- 
Viewtron.  A  few  Coral  Gables  families 
have  been  paying  some  of  their  monthly 
bills  electronically  on  our  system. 

The  original  plan  was  for  a  six-month 
test  in  Coral  Gables.  But  early  this  year, 
Knight-Ridder  and  AT&T  decided  to  ex¬ 
tend  the  trial  through  September.  There 
were  several  reasons  for  the  extension. 
One  was  that  we  wanted  to  leave  the  ter¬ 
minals  in  particpants’  homes  longer  than 
had  been  possible  in  the  first  phase. 
Another  was  that  we  wanted  to  test  con¬ 
sumer  reaction  to  receiving  Viewtron  on 
the  family’s  regular  telephone  line.  (In  the 
first  phase,  AT&T  had  installed  second 
phone  lines  in  each  test  home  to  prevent 
any  direct  competition  between  regular 
phone  use  and  Viewtron.) 

Another  reason  for  extending  the  trial 
was  to  test  customer  reaction  to  picture 
quality  resulting  from  feeding  the  electro¬ 
nic  signal  into  the  tv  set  via  the  antenna, 
instead  of  directly  into  the  picture  tube. 
That’s  an  important  question  to  be 
answered  if  a  Viewtron-like  service  is  to 
be  received  by  attaching  adaptors  to  ex¬ 
isting  television  sets — a  cheaper  alterna¬ 
tive  for  potential  customers  than  buying 
brand-new  television  sets  specially  de¬ 
signed  to  receive  viewdata  services. 

Sometime  this  year,  Knight-Ridder 
must  decide  what  its  next  steps  should  be. 
While  the  detailed  findings  from  the  Coral 
Gables  test  are  proprietary,  I  can  say  that 
we  are  encouraged  by  the  results. 

If  we  do  proceed,  we  would  expect  to 
move  to  a  full  market  trial  within  the  next 
two  or  three  years.  We  would  expect  to 
have  several  thousand  customers  in  the 
first  year  of  the  market  trial,  and  these 
customers  would  have  access  to  a  news, 
information  and  advertising  base  several 
times  the  size  of  our  existing  18,000- 
frame  collection.  To  take  this  step  would 
cost  significantly  more  than  the  roughly 
$2  million  Knight-Ridder  will  have  spent 
by  the  time  the  Coral  Gables  test  ends  in 
September. 

No  one  knows,  for  sure,  whether  a  pro¬ 
fitable  market  exists  for  the  sort  of  ser¬ 
vice  we  are  considering.  Viewdata  is  an 
unproven  medium,  and  there  are  those 
who  believe  that  American  consumers 
and  advertisers  will  not  pay  enough  to 
sustain  it.  They  may  be  right.  There  is 
substantial  entrepreneurial  risk  involved. 

But  we  have  found  intriguing  evidence 
that  American  families  enjoy  this  new 
service  and  find  it  useful — even  in  its  re- 
(Continued  on  page  20) 
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COlOKAB^ 


For  more  information^^^ 
on  the  Goss  Metroliner  press  S 
system,  contact  Goss  Products. 
Graphic  Systems  Division ,  .  k 
Rockwell  International,  310(1^ 
Central  Avenue,  Chicago  IL  (p 
Phone:(312)656-8600. 

The  Gos  systems  solution 
to  printing  productkm. 


“Our  readers  and  advertisers  expect  a 
high  quality  newspaper,  featuring 
color  throughout.  And  with  the 
successful  combination  of  Goss 
Metroliner  presses  and  a  dedicated, 
tpiaUty-conscious  production  staff, 
we  are  delivering  such  a  product,” 
j||tt|g|Luis  Fernando  Santos,  Sub 

Colombia’s  largest 

^^^rop^r/converted  to  offset  with  a 
Metro-Offset  press  in  1978. 
the  pa^r  has  grown 
^■lB^^;l^ulation  and  ad  linage. 

growth,”  adds 
installation  of 
Metroliner  units  have 
—WBSitewfaii  years  to  1981 . 


“Today,”  continues  Santos,  “we  are 
running  our  Metro-Offset  press  24 
hours  a  day  at  an  average  speed  of 
50,000  to  55,000  pph.  We  print  an 
average  of  52  pages  daily  and 
currently  we  are  running  up  to  three 
4-color  ads  each  day  in  addition  to  a 
substantial  amount  of  editorial 
process  and  spot  color.  Even  so,  our 
waste  factor  is  at  a  satisfactory  3  to 
3Vi  percent  level. 

“Our  press  crew,  too.  likes  the 
Metro-Offset  —  for  its  printing 
quality,  good  register  and  ease  of 
operation.” 

El  Tiempo  is  yet  anotheraHm^^^ 
of  the  print  quality  delivere^9^E9 
Metroliner  worldwide. 


Rockwell 

IntemettODjI 


Knight-Ridder  and  AT&T  Update 


to  widen  Viewtron  test 


Viewdata  Corporation  of  America,  a 
subsidiary  of  Knight-Ridder  Newspap¬ 
ers,  announced  a  market  test  of  a  compre¬ 
hensive  home  information  service  called 
Viewtron. 

Albert  J.  Gillen,  president  of  Viewdata 
Corporation,  said  that  the  market  test, 
which  will  start  in  mid  1983,  will  involve 
some  5,000  participants  and  will  run  for  at 
least  one  year  in  an  area  of  south  Florida 
still  to  be  chosen. 

The  market  test  will  be  done  with  the 
cooperation  of  the  American  Telephone 
&  Telegraph  Company. 

AT&T  and  VCA  currently  are  joint 
sponsors  of  a  much  smaller  concept  trial 
in  Coral  Gables,  Florida  involving  some 
200  participants.  That  trial  commenced  in 
July  1980,  and  will  run  through  Septem¬ 
ber  1981.  It  permits  participants  in  their 
homes  to  receive  continually  updated 
news,  weather,  sports,  stock  market, 
travel  and  entertainment  information, 
consumer  advice,  educational  aids, 
games  and  quizzes,  and  advertising.  The 
information  appears  on  a  tv  screen  in  the 
form  of  text  and  graphics. 

“We  have  been  greatly  encouraged  by 
the  results  of  the  Coral  Gables  trial,”  said 
Norman  Morrison,  VCA  executive 
vicepresident.  “The  overwhelming 
majority  of  our  trial  participants  indicated 
an  interest  in  subscribing  to  a  Viewtron 
service.” 


Publishers  see 
no  cable  threat 

Cable  television  will  not  be  a  threat  to 
the  newspaper  industry  and  may  even  be¬ 
come  a  boon,  5  Southern  California  pub¬ 
lishers  told  the  Advertising  Club  of  Los 
Angeles. 

“A  lot  of  publishers  are  in  absolute  fear 
about  cable  but  we  don’t  see  it  that  way,” 
said  J.  Scott  Schmidt  of  the  Los  Angeles 
Daily  News.  Noting  that  cable  tv,  like 
newspapers,  concentrates  on  local  prog¬ 
ramming,  Schmidt  added: 

“If  you  want  to  know  about  a  commun¬ 
ity,  you  have  to  go  to  the  local  newspap¬ 
er.  I  think  there  is  a  great  opportunity  for 
cable  and  newspapers  to  work  together  to 
make  things  better  for  the  public.” 

Frank  Dale,  of  the  Los  Angeles  Herald 
Examiner,  said  cable  presents  more  of  a 
problem  for  metropolitan  papers  than 
community,  making  it  necessary  for  the 
metros  to  adapt  to  the  new  medium. 

“In  metropolitan  areas,  the  electronic 
media  have  taken  away  the  bulletin 
news,”  he  explained.  “Somebody’s  got 
to  say  what  it  all  means.  We’re  going  to 
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As  in  the  Coral  Gables  trial,  AT&T  will 
provide  terminals  and  network  facilities 
for  the  1983  market  test  and  VCA  will 
provide  the  computers  and  the  database. 

Both  the  present  and  planned  services 
are  videotex  systems.  Participants  will 
need  a  telephone  line,  a  tv  set  and  a  de¬ 
coder  with  a  keyboard  for  interaction 
with  the  database. 

Terminals  for  the  1983  market  test  will 
adhere  to  a  coding  standard  announced 
by  AT&T  at  an  international  videotex 
meeting  in  Toronto  in  mid-May.  The  stan¬ 
dard  provides  for  a  display  of  text  and 
^aphics  with  greater  sophistication  than 
is  being  used  in  the  concept  trial. 

Participants  are  not  being  charged  in 
the  present  trial.  In  the  upcoming  test, 
both  participants  and  advertisers  will  pay 
for  the  service. 

Gillen  said  that  the  scope  of  the  1983 
market  test  is  such  that  it  will  take  at  least 
two  years  to  develop  the  database  and  the 
computer  programs  before  the  service 
can  be  made  available. 

Bumble  Bee  te  JWT 

Castle  &  Cooke  Foods  awarded  the 
advertising  account  for  Bumble  Bee  Sea¬ 
food  to  the  San  Francisco  agency  of  J. 
WalterThompson  U.S.A.,  Inc..  The  mul¬ 
ti-media  advertising  campaign  is  sche¬ 
duled  to  break  mid-September. 


become  more  like  a  magazine  of  the  day 
—  interpretation  and  analysis.” 

But  Dale  also  declared  that  “the  read¬ 
ing  public  isn’t  going  to  sit  in  front  of  the 
tube  and  roll  an  index  to  find  what  it 
wants.  There  is  something  magical  and 
mystical  about  the  paper  in  your  hand.” 

Tom  Johnson,  of  the  Los  Angeles 
Times,  asserted  that  newspapers 
emerged  stronger  from  the  competition 
with  regular  tv  and  predicted  that  cable 
“will  provide  a  force  which  will  translate 
into  improved  newspapers  for  readers 
and  advertisers.” 

Daniel  Ridder,  of  the  Long  Beach 
Press-Telegram,  pointed  out  that  Knight- 
Ridder  invests  an  average  of  more  than 
$50  million  in  capital  improvements  for  its 
newspapers,  but  added:  “We  hedged  that 
a  bit  when  we  went  in  with  Dow  Jones  on 
an  offer  of  $250  million  for  a  cable  com¬ 
pany.” 

The  publishers  panel,  which  included 
A1  Totter,  of  the  San  Gabriel  Valley  Tri¬ 
bune,  and  David  Thresie,  of  the  Orange 
County  Register,  agreed  the  industry 
faces  more  press  problems  than  cable, 
particularly  distribution,  market  penetra¬ 
tion  and  the  rising  cost  of  newsprint. 


(Continued  from  page  18) 


latively  primitive  early  stages.  And  by 
taking  the  plunge  with  the  Coral  Gables 
test,  our  editors  and  advertising  people 
have  learned  a  great  deal  about  the 
strengths  and  weaknesses  of  this  new 
medium.  We  are  learning  how  to  make 
the  service  more  valuable  from  the  view¬ 
ers’  and  advertisers’  point  of  view. 

The  worldwide  ferment  in  this  field  is 
extraordinary.  Four  weeks  ago  in  Toron¬ 
to,  1 ,600  delegates  from  38  countries  jam¬ 
med  into  the  lobby  and  exhibit  rooms  of 
the  Royal  York  Hotel  for  Videotex  ’81 — 
North  America’s  first  major  international 
conference  on  two-way  television  sys¬ 
tems.  Forty-seven  exhibitors  were  de¬ 
monstrating  their  fledgling  systems.  The 
whole  scene  was  a  metaphor  for  the  fu¬ 
rious  activity  now  taking  place  around  the 
world. 

Even  at  this  early  stage,  where  the 
commercial  viability  of  these  systems  is 
uncertain,  it  seems  likely  that  an  era  of 
extremely  vigorous  competition  lies  just 
ahead.  From  the  American  public’s  point 
of  view,  that  is  an  exciting  and  healthy 
prospect.  It  assures  that  if  these  home 
information  systems  find  a  solid  market 
niche,  there  will  be  enormous  diversity  of 
information  suppliers — and  thus  a  heal¬ 
thy  diversity  of  approaches  and  points  of 
view. 

Already  in  this  country,  such  com¬ 
panies  as  Times-Mirror,  Dow  Jones, 
Time-Life,  A.H.  Belo  in  Dallas,  Field  En¬ 
terprises,  The  Source  (owned  by  Readers 
Digest),  Cox  Broadcasting  and  Com¬ 
puServe,  among  others,  are  actively  ex¬ 
ploring  the  potential  of  this  new  medium. 

To  address  directly  the  legislation 
under  consideration  by  the  Committee,  I 
should  say  that  Knight-Ridder  is  general¬ 
ly  comfortable  with  the  ANPA  Telecom¬ 
munications  Statement  of  Prinicpie. 

Lee  Guittar  moves 
to  Denver  Post 

Lee  J.  Guittar  was  named  president, 
publisher  and  chief  executive  officer  of 
the  Denver  Post,  succeeding  Donald  R. 
Seawell,  who  will  continue  as  chairman 
of  the  board. 

Guittar  served  as  publisher  of  the  Dal¬ 
las  Times  Herald  from  August  1977  until 
March  of  this  year  when  he  was  named 
group  vicepresident  of  newspapers  for 
Times  Mirror  Co.  and  chairman  of  the 
board  of  the  Dallas  Times  Herald. 

Before  joining  the  Times  Herald,  Guit¬ 
tar  had  been  at  the  Detroit  Free  Press 
from  1972,  as  vicepresident  and  business 
manager.  He  became  vicepresident  and 
general  manager  in  1974  and  president  in 
1975.  Previously  Guittar  was  circulation 
director  of  the  Miami  Herald. 
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FORT  LAUDERDALE,  FLORIDA 

TELCON  INDUSTRIES,  INC. 
Wishes  To  Thank  The 

NEWSPAPER  INDUSTRIES 

For  A  Successful  ANPA  Show 

Telcon  Thanks  All  The  Visitors  To  Our  Booth 
And  The  Great  Reception  And  Acceptance  Of 

Our  New  Terminals  And  Policy 

RENT  —  LEASE  —  PURCHASE 

Week,  Month,  Year 
United  States  —  Canada  —  Europe 

When  You  Require  A  Portable  Terminal 
Call  United  States  Instrument  Rentals 

800-638-4059 

And  Your  Terminal  Will  Be  Waiting 
For  You  At  Destination. 

Yours  Truly, 
Sydney  S.  Simon 
President 

In  Europe  —  Magram  B.V.  Grafische 
Netherlands 
032-40-11044 


AM 

IMVESIMEMTIM 

EXCELLENCE 

The  1981  Gannett  Foundation 
Journalism  Scholarships 


The  Gannett  Foundation  salutes  24 
outstanding  young  Americans  studying 
for  careers  in  journalism. 

They  are  the  first  winners  in  the  new 
national  journalism  scholarship 
competition  sponsored  by  the  Gannett 
Foundation.  These  scholars  were  selected 
from  more  than  400  applicants  on  the 
basis  of  their  developing  Journalistic 
skills,  educational  aptitude  and  personal 
qualities. 

A  total  of  $35,000  was  awarded.  Two 
entering  freshmen  and  sixteen  undergrad¬ 
uates  received  one-year  scholarships  of 
$1,500.  Two  graduate  students  were 
awarded  $3,000  scholarships.  Four 
students  received  $500  awards  as 
alternates. 

We  re  pleased  to  help  these  students 
prepare  for  journalism  careers  through 
the  Gannett  Foundation  scholarship 
program.  It  represents  our  commitment  to 
journalism  education -and  our  invest¬ 
ment  in  the  future. 


SCHOLARSHIP 

SELEaiOW 

COmiHEE 

Committee  Chairman 

Professor  R.  Neale  Copple 
Dean 

School  of  Journalism 
University  of  Nebraska 

Professor  Sharon  S.  Brock 
Assistant  Professor 
School  of  Journalism 
Ohio  State  University 

Professor  Donald  W.  Carson 
Head 

Department  of  Journalism 
University  of  Arizona 


Professor  Richard  R.  Cole 
Dean 

School  of  Journalism 
University  of 
North  Carolina 

Professor  Felix  Gutienez 
Associate  Professor 
School  of  Journalism 
University  of  Southern 
California 

Professor  Susanne  Shaw 
Associate  Dean 
William  Allen  White 
School  of  Journalism 
University  of  Kansas 

Professor  Wallace  H.  Terry 
Visiting  Professor 
Department  of  Journalism 
Howard  University 


ENTERING  FRESHiVlEN 


For  further  information  about  the  Gannett  Foundation's 
scholarship  program,  please  contact 

Gerald  lA.  Sass 
Director  of  Education 
Gannett  Foundation 
Uncoln  Tower 
Rochester,  New  York  14604 
(716)  262-3315 


Laura  P.  Castaneda 
South  Cl  Itonte,  California 
University  of  Southern 
California 


Laurie  A.  Mavar 
Ci  Paso,  Texas 
University  of  Missouri 


Christopher  A  Cokinos 
(Aiternate) 

indianapolis,  Indiana 
Indiana  University 


UMDERGRADUATES 


Karen  J.  Bloom 
Albion  New  York 
St  Bonaventure  University 


JohnCD'Anna 
Tucson.  Arizona 
University  of  Arizona 


Carolyn  J.  Davis 
Cleveland  llei^hts.  Ohio 
Ohio  State  Unwersity 


Derek  T.Din^e 
Norfolk  Virginia 
Norfolk  State  University 


Stephanie  n.  Dominguez 
Albuquerque.  New  nexico 
University  of  New  IKexico 


rrancisCDoudas 
Steubenville.  Ohio 
Ohio  University 


We  support 

□  Journalism  Education  and 

Professionalism 

□  Mid-Career  Development 

□  Opportunities  for  Minorities 

and  Women 

□  Freedom  of  the  Press 


Scott  C  Faust 
Prairie  Village.  Kansas 
University  of  Kansas 


Janet  A  Fillmore 
Somerset  New  Jersey 
Ohio  Wesleyan  Univeisity 


Diane  L  Gore 
Salem.  Oregon 
University  of  Oregon 


Joseph  A  Harb 
Norwich,  Connecticut 
George  Washington 
University 


Bradley  R.  Johns 
Tipton,  Indiana 
Indiana  University 


Vanessa  R.  Herron 
Junction  City.  Kansas 
University  of  Kansas 


Christopher  S.  Reynolds 
San  Diego,  California 
California  State  University. 


Susan  P.  Luce 
Carrboro.  North  Carolina 
University  of  North  Carolina 


Ricky  J.Montgomeiy 
Des  Moines,  Iowa 
Iowa  State  University 


GRADUATES 


Benjamin  R.  Justesen  II 
(Alternate) 

Fayetteville.  North  Carolina 
University  of  North  Carolina 


Olivia  J.  Winslow 
Sharon  Hill.  Pennsylvania 
Temple  University 


James  M.Jennii^,  II 
Virginia  Beach,  Virginia 
Ohm  University 


MarkJ.Kreidler 

(Alternate) 

Tulsa.  Oklahoma 
University  of  Oklahoma 


KentM.Wameke 
Plainview,  Nebraska 
University  of 
NebraskaUncoln 


Alice  L  Hmicek 
(Alternate) 

Staplehurst,  Nebraska 
University  of 


Nebraska-Lincoln 


John  Zalarick  is  newly  appointed 
research  and  promotion  director  of  The 
Record,  Hackensack,  N.J.  He  formerly 
was  senior  vicepresident/public  relations 
with  Fidelity  Union  Bank,  N.A.,  Garden 
State.  At  The  Record,  Zalarick  will  be 
responsible  for  a  staff  of  15,  conducting 
market  research,  public  relations  and 
promotional  activities,  and  developing 
advertising  and  circulation  sales  prog¬ 
rams. 

Zalarick’s  career  with  the  bank  span¬ 
ned  14  years  in  various  posts  including 
vicepresident,  public  relations  and  adver¬ 
tising,  and  senior  vicepresident.  Earlier 
he  was  public  relations  director  of  Hack¬ 
ensack  Hospital. 

*  *  * 

Editorial  promotions  announced  at  the 
Washington  Star  include: 

Assistant  managing  editor  Thomas  F. 
Dimond,  who  has  been  a  news  editor, 
appointed  Sunday  editor  to  supervise 
weekend  editions.  He  had  previously 
served  as  business  editor  and  reporter 
since  joining  the  Star  in  1955. 

Assistant  managing  editor  Dennis  L. 
Stern,  who  directs  local  news  coverage, 
promoted  to  senior  assistant  managing 
editor. 

John  Mathews,  in  charge  of  Mary¬ 
land  news,  and  Charlotte  Hall,  who 
directs  Virginia  news  coverage,  prom¬ 
oted  to  the  rank  of  assistant  managing 
editors. 

Assistant  managing  editor  Charles  L. 
Martin,  Jr.,  promoted  from  news  editor 
to  the  new  position  of  executive  news 
editor. 

Larry  L.  Rose,  promoted  from  depu¬ 
ty  news  editor  to  news  editor. 

Don  Podesta,  promoted  from  assis¬ 
tant  to  deputy  news  editor. 

«  *  « 

Bette  Mammone  is  newly  named 
administrative  assistant  to  Russell  C. 
Tornabene,  executive  officer  of  the 
Society  of  Professional  Journalists,  Sig¬ 
ma  Delta  Chi.  Before  joining  the  SPJ/ 
SDX  staff,  Mammone  was  a  public  rela¬ 
tions/research  associate  for  the  Private 
Industry  Council,  Utica,  New  York,  and 
had  worked  in  the  corporate  communica¬ 
tions  division  of  the  Northwestern 
Mutual  Life  Insurance  Company  in  Mil¬ 
waukee.  She  will  be  primarily  responsible 
for  press  contacts  and  press  releases,  as 
well  as  channeling  communications  be¬ 
tween  headquarters,  officers,  and  board 
members  on  society  activities,  and  the 
awards  programs. 

*  *  « 

Frank  J.  Keegan  was  appointed 
managing  editor  of  the  Sturgis  (Mich.) 
Journal.  He  was  city  editor  of  the 
Lafayette  (Ind.)  Journal  and  Courier  and 
had  been  on  temporary  assignment  in 
Sturgis  since  early  June.  While  with  the 
Lafayette  paper,  Keegan  worked  on 
several  reporting  beats  and  became  city 
editor  in  1978. 
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Harvey 


DPI  APPOINTMENTS — Editorial  and  executive  assignments  announced  by 
United  Press  International  this  week  include: 

Duston  Harvey,  to  the  new  post  of  Northwest  news  editor.  Harvey  will  be 
based  in  Seattle,  and  moves  west  from  Chicago,  where  he  served  as  Central 
Division  news  editor.  He  will  be  responsible  for  overseeing  and  coordinating 
UPl's  news  report  in  Alaska,  Idaho,  Oregon,  Utah  and  Washington.  Harvey 
has  been  with  the  news  service  since  1 960. 

Edward  K.  Delong,  to  regional  executive  for  UPl  in  the  Mid-Atlantic 
Division,  succeeding  Daniel  C.  Riker,  who  resigned.  Delong,  with  UPl  since 
1 965,  will  handle  sales  and  customer  relations  in  the  District  of  Columbia, 
Delaware,  AAaryland  and  Virginia.  Delong  directed  UPl's  military  coverage 
from  the  Pentagon  and  coverage  of  energy  and  environmental  issues,  among 
other  posts.  He  moved  to  Des  Moines  as  regional  executive  in  1979. 

Harald  P.  Bauer,  to  director  of  marketing  for  UPl  Cable  Services.  Bauer 
replaces  Thomas  Hawley,  who  resigned  the  post  of  cable  sales  director.  He 
will  be  responsible  for  sales,  marketing  and  research  for  Cable  Services, 
based  in  New  York  City,  and  transfers  from  Columbus,  Ohio,  where  he  was 
regional  executive.  Earlier  manager  for  UPl's  operations  in  West  and  East 
Germany,  Bauer  over  the  past  30  years  experience  has  worked  as  a  reporter, 
foreign  correspondent  and  news  agency  executive  in  the  United  States  and 


NEWSPEOPLE  IN  THE  NEWS 


Edited  by  LENORA  WILLIAMSON 


The  Newark  Star-Ledger  has 
announced  promotions  on  the  news  edit¬ 
ing  staff  as  follows: 

Charles  Harrison  was  named  assis¬ 
tant  managing  editor,  moving  up  from 
city  editor.  He  is  succeeded  in  the  city 
editor  position  by  Leonard  Fisher,  who 
had  been  chief  of  the  Trenton  bureau. 
Joshua  McMahon,  who  covered  the 
state  supreme  court,  was  named  chief  of 
the  Trenton  bureau. 

Harrison  has  been  with  the  Star- 
Ledger  since  1%2,  and  from  1%5  in  the 
city  editor  post.  Fisher,  with  the  news¬ 
paper  since  1968,  previously  was  with  the 
United  Press  International  in  Chicago. 
McMahon  joined  the  staff  in  1972  as  a 
general  assignment  reporter  and  then 
moved  to  the  Trenton  bureau. 


Brian  Sherman,  former  publisher  of 
The  Voice,  Ripley,  Tenn.,  has  become 
publisher/general  manager  of  the  Bowie 
County  (Texas)  News,  recently  bought  by 
Echo  Publishing  Co. 


Margaret  Engel  is  leaving  reporting 
duties  in  the  Washington  bureau  of  the 
Des  Moines  Register  and  Tribune  to  join 
the  Washington  Post  as  a  reporter.  She 
had  been  with  R  &  T  since  1 976,  mostly  in 
the  Des  Moines  office,  except  for  a  year 
as  a  Nieman  Fellow. 


Susan  H.  Miller,  night  city  editor  of 
the  Peninsula  Times  Tribune,  Palo  Alto, 
California,  will  become  executive  editor 
of  the  Champaign  (Ill.)  News-Gazette  on 
July  8.  She  succeeds  Rodger  Cramer, 
who  left  the  newspaper  May  15. 

Miller  holds  a  master’s  in  journalism 
from  Columbia  University  School  of 
Journalism.  After  serving  as  an  educa¬ 
tional  information  officer  in  California 
schools  and  with  the  U.S.  Information 
Agency  ,  and  as  a  reporter  for  the  Prince¬ 
ton  (N.J.)  Packet,  Miller  began  doctoral 
studies  at  Stanford  and  received  her  de¬ 
gree  in  communications  in  1976.  Miller 
was  features  editor  of  the  Bremerton 
(Wash.)  Sun  at  the  time  she  left  last  July 
to  join  the  Peninsula  paper. 
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Delong 


Bauer 


Ann  T.  Gallant  is  the  newly  named 
director  of  marketing  and  communica¬ 
tions  for  the  Sunpapers,  Baltimore.  She 
joined  the  Sunpapers  early  in  1979  as 
assistant  marketing  manager,  became 
manager  in  the  same  year  and  continues 
that  role  in  addition  to  her  new  responsi¬ 
bilities.  Gallant  holds  a  master  of  arts  de¬ 
gree  from  the  University  of  North  Caroli¬ 
na  and  a  master  of  international  manage¬ 
ment  degree  from  the  American  Graduate 
School  of  International  Management  in 
Glendale,  Arizona. 

*  *  * 

Danny  Andrews,  editor  of  the  Plain- 
view  (Texas)  Herald,  is  the  new  president 
of  the  Panhandle  Press  Association.  Also 
elected  were:  Linda  Haynes,  vicepresi¬ 
dent  and  Lisa  Patman,  secretary- 
treasurer,  both  of  the  McLean  News. 


Laurence  A.  Jolidon  II,  a  reporter 
and  editor  for  a  number  of  newspapers  in 
the  past  16  years,  will  be  the  next  Gannett 
Foundation  Professional  in  Residence  at 
the  University  of  Kansas  during  the  1981- 
82  academic  year.  He  succeeds  Robert 
L.  Samsot,  former  deputy  editor  for  arts 
and  leisure  sections  of  Newsday,  Long 
Island.  Samsot  becomes  metropolitan 
editor  of  the  Kansas  City  Times  in  Au¬ 
gust. 

Jolidon’s  career  includes  work  for  Gan¬ 
nett  Rochester,  New  York,  newspapers, 
Newsday,  Austin  (Texas)  American- 
Statesman,  St.  Petersburg  Times,  De¬ 
troit  Free  Press,  Dallas  Times  Herald  and 
Texas  Observer,  Austin.  Jolidon  has 
written  two  screenplays  and  done  free¬ 
lance  writing  for  some  major  papers. 


Carol  Towarnicky  is  the  newly 
named  feature  editor  of  the  Philadelphia 
Daily  News.  She  joined  the  Daily  News  in 
1974,  and  since  has  served  as  a  reporter, 
feature  writer  and  assistant  city  editor. 
Earlier  she  worked  at  the  Louisville 
Times,  Dayton  Daily  News,  and  was  an 
editor/writer  for  an  alternative  paper  in 
Dayton. 

♦  *  « 

Daniel  T.  Van  Atta,  former  business 
editor  for  the  Bridgewater  (N .  J.)  Courier- 
News,  is  the  new  manager  of  public  in¬ 
formation  at  the  Electric  Power  Research 
Institute  in  Palo  Alto,  California.  EPRl  is 
a  nonprofit  institute  conducting  research 
and  development  on  behalf  of  the  U.S. 
electric  utility  industry.  Van  Atta  joined 
the  institute  in  1979  as  a  news  bureau 
writer. 


Winscott  Gallant  Park  Haigler  Heaster 


Rodd  Winscott  is  newly  appointed 
vicepresident-production  of  the  Morris¬ 
town  (N.J.)  Daily  Record.  He  was  named 
to  the  paper’s  policy  making  executive 
committtee  and  is  in  charge  of  all  produc¬ 
tion  facilities  and  all  technoligical  de¬ 
velopments.  Winscott  moved  to  the  Daily 
Record  last  year  from  the  Free  Press 
Group  in  Illinois. 

*  ♦  * 

James  Naughtie,  parliamentary  cor¬ 
respondent  for  the  Edinburgh  Scotsman 
from  London,  has  received  the  second 
annual  Laurence  Stern  Fellowship  for 
British  journalists.  The  fellowship  honors 
Laurence  Stem,  a  Washington  Post  re¬ 
porter  and  editor  for  27  years  who  was 
assistant  managing  editor  for  national 
news  when  he  died  in  1979.  Because 
Stem  was  interested  in  British  journal¬ 
ism,  the  fellowship  enables  a  young  Brit¬ 
ish  journalist  to  spend  12  weeks  as  a  re¬ 
porter  on  the  national  staff  of  the  Post 
with  additional  time  to  travel  in  the  Un¬ 
ited  States. 

if  *  * 

Cynthia  Crossen,  former  executive 
editor  of  The  Anerican  Lawyer  magazine, 
was  appointed  managing  editor  of  the  Vil¬ 
lage  Voice,  New  York  City.  She  joined 
the  magazine  in  1979  as  a  senior  editor 
and  shortly  after  was  named  managing 
editor  and  then  in  April  of  last  year  was 
appointed  executive  editor. 
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Jim  Haigler  has  joined  Gulf  Pub¬ 
lishing  Company,  Inc.,  as  circulation 
director  and  will  handle  circulation  sales, 
service  and  delivery  operations  for  the 
The  Sun  and  the  Biloxi-Gulfport  (Miss.) 
Daily  Herald.  Haigler  was  formerly  with 
the  Washington  Star,  where  he  was  re¬ 
sponsible  for  planning  and  implementing 
promotion  programs.  He  began  his  news¬ 
paper  career  as  circulation  promotion 
manager  for  Landmark  Newspapers  in 
Greensboro,  N.C.,  and  also  served  as  cir¬ 
culation  promotion  manager  for  the 
Newark  (N.J.)  Star-Ledger. 

♦  ♦  « 

Eugene  J.  Park  was  named  corpoiaie 
controller  of  The  Daily  Press,  Inc.,  New¬ 
port  News,  Virginia.  He  moves  to  his  new 
post  from  Landmark  Communications, 
Inc.,  headquartered  in  Norfolk,  where  he 
was  corporate  controller.  Park  joined 
Landmark  in  1978  as  director  of  manage¬ 
ment  information,  was  named  business 
manager  of  the  Norfolk  Virginian-Pilot 
and  the  Ledger-Star  in  early  1979  and  has 
been  Landmark’s  corporate  controller 
since  August,  1979.  Prior  to  joining  Land¬ 
mark,  he  was  business  manager  of  the 
New  York  Post. 

♦  *  ♦ 

Leroy  W.  Kitch,  assistant  resident 
controller  of  the  San  Antonio  Light,  has 
been  promoted  to  business  manager. 


Jerry  Heaster,  business  and  finan¬ 
cial  editor  of  the  Kansas  City  Star,  was 
elected  president  of  The  Society  of  Amer¬ 
ican  Business  &  Economic  Writers  dur¬ 
ing  the  annual  meeting  in  New  York  City. 

Other  newly  elected  officers  are:  John 
Rumsey,  business  editor,  Rochester 
(N.Y.)  Times  Union,  vicepresident; 
Bruce  Ellison,  business  editor.  Fort 
Lauderdale  Sun-Sentinel,  secretary; 
David  Beal,  business  editor,  Mil¬ 
waukee  Journal,  treasurer. 

«  «  * 

Bill  Guthrie,  marketing  research 
director  of  the  Jackson  Newspapers, 
New  Haven,  Conn.,  was  elected  presi¬ 
dent  of  the  Connecticut  Chapter  of  the 
Society  of  Professional  Journalists,  Sig¬ 
ma  Delta  Chi. 

(Continued  on  page  26) 
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Correspondents  dedicate  Normandy  Park 


War  correspondent  veterans  of  the  Normandy  landing  and  march  across 
Europe  gathered  to  dedicate  Normandy  Park  on  the  Ohio  University  campus, 
as  a  memorial  to  their  former  associates.  It  is  the  second  such  monument  to 
war  correspondents  in  the  world,  the  other  being  at  Gathland  State  Park, 
near  Burkittsville,  Md.,  in  memory  of  Civil  War  Correspondents.  Shown 
dedicating  the  new  park,  from  left:  John  Wilhelm,  Jack  Thompson,  Bill 
Higginbotham,  Ann  Stringer,  Howard  Cowan,  Ed  Cunningham,  Art  Milton, 
Don  Coe,  Larry  Newman,  Boyd  Lewis,  Gladwin  Hill,  John  Groth,  Mrs. 
Cornelius  Ryan,  and  Clinton  Conger. 


Notes  on  People 

A  United  States  District  Court  judge  in 
Philadelphia  said  in  a  letter  to  the  editor  of 
Today’s  Post,  a  suburban  daily  published 
in  King  of  Prussia,  Pa. ,  that  if  he  had  the 
authority  he  would  award  a  “Pultizer 
Prize”  to  Linda  M.  Dulye,  a  member  of 
the  editorial  staff,  for  her  ‘  ‘demonstration 
of  human  feeling  and  compassion.” 

The  jurist  who  would  award  the  symbo¬ 
lic  Pulitzer  is  Federal  Judge  Louis  C. 
Bechtle,  whose  jurisdiction  includes  Phi¬ 
ladelphia  and  nine  surrounding  counties. 

The  letter  expressing  commendation  of 
the  reporter  was  published  with  Dulye’ s 
photograph  on  the  editorial  page. 

The  judge  wrote  in  part  that  “Often¬ 
times,  the  media,  including  newspapers 
and  newspaper  reporters,  are  subject  to 
criticism  from  the  private  sector  as  well 
as  those  involved  in  litigation  in  either 
state  or  federal  courts.  The  recent  dis¬ 
appointing  revelations  concerning  the 
Ptilitzer  Prize  having  been  wrongfully 
awarded  to  a  reporter  on  the  Washington 
Post  is  the  type  of  thing  that  make  every 
reporter’s  job  a  little  more  difficult  and 
every  newspaper’s  goal  harder  to 
achieve.” 

The  judge  said  he  held  a  view  that  the 
newspaper  industry  “is  a  great  institu- 
tion“  and  that  reporters  he  has  known 
have  always  done  good  jobs,  but  added  he 
would  go  farther  and  grant  a  prize  to 
Dulye  if  he  had  authority. 


Linda  Dulye 


His  citation  went  on  to  describe  how 
Dulye  had  rescued  from  hazardous  high¬ 
way  traffic  a  lost  and  confused  dog  that 
had  run  from  its  home  after  being  fright¬ 
ened  by  firecrackers  and  unfortunately 
escaped  so  quickly  it  had  no  identifica¬ 
tion.  The  dog  belonged  to  the  judge’s 
family  which  had  notified  several  agen¬ 
cies  including  Montgomery  County 
SPCA  of  the  loss. 

Dulye  talked  the  dog  into  coming  close 
to  her  after  traffic  came  to  a  halt  as  drivers 
stared  at  the  highway  drama.  Dulye  de¬ 
cided  if  she  couldn’t  find  the  owner  she 
would  keep  it  and  notified  the  area  police 
and  the  SPCA.  It  was  then  she  was  told  of 
the  judge’s  loss  and  called  to  say  she  had 
the  dog. 
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Twenty-three  former  World  War  II 
correspondents  gathered  at  Ohio  Uni¬ 
versity,  Athens,  on  the  37th  anniversary 
of  D-Day  for  a  reunion  and  dedication  of  a 
new  Normandy  Park  as  a  memorial  to  war 
correspondents. 

The  reunion  was  initiated  by  John  R. 
Wilhelm,  former  war  correspondent  for 
the  Chicago  Sun  and  now  dean  of  the 
College  of  Communications  at  Ohio  Uni¬ 
versity.  He  tracked  down  the  correspon¬ 
dents  from  a  list  of  400  provided  by  the 
Defense  Department  and  found  that  over 
half  of  that  number  are  no  longer  living. 

Jack  Thompson,  retired  military  editor 
of  the  Chicago  Tribune  and  president  of 
an  informal  Beachhead  Correspondents 
Association,  was  group  leader  during  the 
reunion  activities. 

Ben  G.  Wright,  retired  president  of  Un¬ 
ited  Newspapers  and  a  former  Ninth  Air 
Force  major  in  charge  of  the  Normandy 
press  camp  found  two  of  his  D-Day  cor¬ 
respondents  at  the  reunion — Doug  Wer¬ 
ner,  covering  for  UP  at  that  time,  and 
Wilhelm,  then  covering  for  Reuters. 

Among  others  present  were  John 
Groth,  an  artist  formerly  with  Parade 
and  Field  Publications;  Ann  Stringer,  a 
UP  correspondent  whose  husband,  Wil¬ 
liam  Stringer  of  Reuters,  was  killed  in  the 
breakout  in  Normandy;  and  William  Hig¬ 
ginbotham,  UP  correspondent;  Clinton 
Conger,  one  of  the  earliest  correspon¬ 
dents  in  Africa  and  Italy;  Ed  Cunning¬ 
ham,  formerly  with  Yank,  and  Arthur 
Milton,  then  of  INS;  A1  Dopking  of  the 
AP  in  the  Pacific  war. 


Also  attending  were:  Boyd  Lewis,  for¬ 
mer  UP  correspondent  and  former  head 
of  Newspaper  Enterprise  Association; 
Wright  Bryan,  formerly  with  the  Atlanta 
Journal;  Don  Coe,  formerly  with  UP; 
Gladwin  Hill  of  the  New  York  Times; 
James  Cassidy,  then  NBC  correspondent 
and  now  vice  chairman  of  Burson- 
Marsteller;  Iris  Carpenter  Akers  of  the 
BBC  and  Boston  Globe;  Ken  Dixon,  then 
of  AP;  Larry  Newman,  then  of  INS,  and 
Howard  Cowan,  then  of  AP  and  now  pub¬ 
lisher  of  the  Boothbay  Harbor  (Me.)  Reg¬ 
ister. 

Flora  Lewis,  a  war  correspondent  with 
AP  and  now  foreign  affairs  editor  for  the 
New  York  Times  in  Paris,  and  John  Daly, 
a  CBS  war  correspondent,  both  received 
honor  awards  from  the  College  of  Com¬ 
munication. 

The  dedication  of  Normandy  Park, 
where  a  grove  of  apple  trees  contributed 
by  the  France- Amerique  Society  of  Paris 
will  be  planted,  was  conducted  by  Ohio 
University  president  Charles  Ping. 

A  highlight  was  the  presentation  by 
Kathryn  Ryan,  widow  of  the  late  author 
Cornelius  Ryan,  giving  his  World  War  II 
papers  to  the  Cornelius  Ryan  Memorial 
Collection  in  the  Alden  Library.  Ryan 
conducted  7,000  interviews  with  civilians 
and  participants  of  all  armies  in  order  to 
gather  material  for  his  internationally 
known  books,  “The  Longest  Day,“  and 
“The  Last  Battle.”  Some  21,000  file  fol¬ 
ders  of  material  are  held  in  the  collec¬ 
tions. 

Eight  other  correspondents  also  contri¬ 
buted  their  personal  papers. 
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Panax  sells  Morning  Sun 
to  Virginia  publishing  firm 


By  Pearl  Ahnen 

Panax  Corporation,  whose  president  is 
John  P.  McGofT,  sold  the  Morning  Sun, 
its  newspaper  located  in  Mt.  Pleasant  and 
Alma,  Michigan,  to  Central  Michigan 
Newspapers  Inc.,  an  affiliate  of  Brill 
Media  Co.  Inc.,  Charlottesville,  Virginia. 

The  transaction  was  completed  on  June 
1.  The  newspaper,  its  properties  and 
assets  were  sold  for  a  cash  purchase  price 
of  $1,346,579.  ($1,276,579)  was  paid  on 
June  1,  1981,  and  the  balance  $70,000  to 
be  paid  on  or  before  June  30,  1981.)  The 
purchaser  also  will  assume  certain  liabili¬ 
ties  of  the  company  relating  to  those  op¬ 
erations. 

Cliff  Forrest,  who  assumed  the  post  of 
publisher  of  the  Morning  Sun  (a  daily  with 
a  circulation  of  10,000)  on  June  1.  also  is 
president  of  Central  Michigan  Newspap¬ 
ers.  In  connection  with  the  sale.  Central 
Michigan  Newspapers  has  required  that 
McGoff  enter  into  a  consulting  agreement 
for  a  period  of  five  years  for  a  fee  of 
$50,000  per  year.  (McGoff  also  entered 
into  a  similar  agreement  when  Panax 
newspaper  properties  were  sold  last  year 
in  the  upper  peninsula  of  Michigan  to 
Thomson  Newspaper  Publishing  Com¬ 
pany.) 

At  a  special  meeting  of  shareholders 
held  August  28,  1980,  a  plan  to  liquidate 
the  company  was  voted  on  and  approved. 
Before  the  liquidation  process  began, 
Panax  published  some  6  daily  and  46  non¬ 
daily  newspapers  in  Michigan,  Illinois 
and  Indiana. 

The  shareholders  voted  overwhelming¬ 
ly  to  liquidate  the  company  by  August  28, 
1981 .  At  this  point  all  of  Panax  properties 
have  been  sold  with  the  exception  of 
those  properties  located  in  Southeastern 
Michigan.  They  include  the  Melius 
Newspapers,  a  group  of  weeklies,  located 
in  Lincoln  Park;  Wyandotte  News- 
Herald,  Wyandotte;  Dearborn  Press  & 
Guide,  Dearborn,  all  weeklies,  and  the 
Macomb  Daily,  Macomb. 

Panax  has  not  been  able  to  sell  these 
properties  due  to  the  economic  condi¬ 
tions  prevailing  in  this  area,  as  well  as 
continued  high  interest  rates. 

Shortly  prior  to  August  28,  the  remain¬ 
ing  assets  of  Panax  that  cannot  be  practic¬ 
ably  distributed  will  be  placed  into  a  li¬ 
quidating  trust  for  provision  of  payment 
of  all  debts,  expenses  and  accrued  and 
contingent  claims  and  liabilities. 

Approximately  550  shareholders  re¬ 
ceived  $5  per  share  of  common  stock  dur¬ 
ing  the  plan  of  complete  liquidation. 
Shareholders  were  instructed  to  surren¬ 
der  their  stocks  before  March  10,  1981. 
The  shareholders  also  received  a  second 
liquidating  distribution  in  the  amount  of 
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$2  per  share  as  of  June  8,  1981.  (This 
included  only  shareholders  who  surren¬ 
dered  their  stocks  on  March  10.) 

Also  scheduled  is  an  annual  meeting  of 
shareholders  in  October.  Panax  was  in¬ 
corporated  in  Michigan  on  March  13, 
1961,  and  became  a  Delaware  corpora¬ 
tion  on  January  12,  1972. 

In  1979  Panax  sold  its  sole  foreign  in¬ 
vestment,  which  was  a  minority  interest 
in  a  commercial  printing  facility  located 
in  the  Republic  of  South  ABica. 

A  South  African  judicial  commission 
charged  in  1979  that  McGoff  got  more 
than  $11.5  million  from  a  secret  South 
African  government  propaganda  fund  in 
an  unsuccessful  attempt  to  purchase  the 
Washington  (D.C.)  Star.  When  the 
attempt  failed,  McGoff  reportedly  used 
some  of  the  funds  to  purchase  the  Sac¬ 
ramento  Union,  which  is  one  of  McGofFs 
Global  Newspapers.  McGoff  is  the  owner 
of  all  the  outstanding  stock  of  Global 
through  a  voting  trust  dated  November  3, 
1977.  Sacramento  is  a  wholly  owned  sub¬ 
sidiary  of  Global.  Global  is  not  a  part  of 
Panax. 

McGoff,  together  with  Robert  E.  Leip- 
prandt  and  Richard  A.  Jones  owned 
approximately  41%  of  Panax  common 
stock. 

On  or  about  August  28,  1981,  the  board 
of  directors  will  consider  a  third  distribu¬ 
tion  after  payment  of  all  debts,  expenses 
and  accrued  and  contingent  claims  and 
liabilities.  After  that  time,  distributions 
will  be  made  by  the  liquidating  trust. 

Net  revenues  for  Panax  for  the  first 
nine  months  of  1980  were  $24,135,304 
with  net  earnings  of  $16,915,504.  The  fi¬ 
gures  were  released  to  stockholders  fol¬ 
lowing  the  August  28,  1980,  liquidation 
vote  session. 

On  March  10,  1981,  an  initial  liquidat¬ 
ing  distribution  of  $5,858,635  ($5  per 
share)  was  made  to  Panax  shareholders. 
The  net  assets  of  Panax  were  stated 
$25,324,613. 

Sisters  buy  weekly 

Doris  Bingham  of  Bethlehem,  Pa.,  and 
her  sister,  Agnes  Morris  of  Lincoln, 
Neb.,  have  purchased  the  weekly  Dunlap 
(la.)  Reporter  from  David  and  Irene 
Kahn.  Both  sisters  attended  Nebraska 
Wesleyan  University.  For  the  past  1 
years,  Ms.  Bingham  has  been  a  sectic.. 
editor  at  the  Bethlehem  Globe-Times  and 
Ms.  Morris  has  worked  for  the  University 
of  Nebraska.  The  sale  was  negotiated  by 
Marion  R.  Krehbiel,  Norton,  Kansas, 
broker. 


Johnson  buys 
Batavia  News  to 
join  group  ranks 

Johnson  Newspaper  Corporation  of 
Watertown,  N.Y.,  said  it  has  reached  an 
agreement  in  principle  to  purchase  the 
Batavia  (N.Y.)  Daily  News,  an  evening 
newspaper  of  13,800  circulation. 

Johnson  Newspaper  Corporation, 
which  operates  the  Watertown  Daily 
Times  and  WWNY-tv  in  Watertown,  will 
purchase  the  newspaper  and  its  printing 
division  from  Griswold  &  McWain  Inc. 
(E&P  defines  a  “group”  as  two  or  more 
daily  newspapers  in  different  cities  under 
the  same  ownership.) 

The  Batavia  Daily  News  was  founded 
in  1878.  It  has  been  published  by  Gris¬ 
wold  &  McWain  since  1881. 

No  purchase  price  was  disclosed.  The 
transaction  is  expected  to  be  completed 
in  four  to  six  weeks,  once  a  final  sales 
contract  is  agreed  upon. 

The  Batavia  Daily  News  circulates  in 
Genesee  County  six  evenings  a  week. 

The  publisher  of  the  News,  Robert  H. 
Nagel,  will  retire.  John  H.  Connor,  the 
editor  of  the  News  since  1959,  will  con¬ 
tinue  in  that  position. 

The  acquisition  of  the  Daily  News  is 
the  first  venture  for  the  Johnson  News¬ 
paper  Corporation  outside  of  Northern 
New  York.  Johnson  has  been  seeking 
other  newspapers  since  it  has  reached  an 
agreement  to  sell  WWNY-tv.  The  sale  of 
WWNY-tv  resulted  from  a  Federal  Com¬ 
munications  Commission  order  requiring 
the  company  to  sell  either  the  television 
station  or  the  Times. 

Ingersoll  acquires 
N.J.  weekly  chain 

Ingersoll  Publications  Co.  of  Sharon, 
Connecticut  has  completed  its  purchase 
of  the  Ridgewood  (N.J.)  Newspaijers 
from  the  Bennett  Fishier  family. 

The  Ridgewood  group  includes  two 
Sunday  newspapers  and  two  newspapers 
published  on  Wednesdays  in  Northern 
Bergen  County.  Combined  circulation  is 
38,000. 

George  Romano,  media  broker  in  Tus- 
con,  Arizona,  represented  the  buyer  in 
the  sale. 

The  group  was  owned  by  the  Fishier 
family  for  nearly  70  years.  Bennett  Fish¬ 
ier  was  retained  as  publisher  of  the  Ridge¬ 
wood  papers.  Ingersoll  brought  in  Jack 
Center  as  marketing  director,  a  position 
in  which  he  will  be  responsible  for  adver¬ 
tising  and  circulation. 

Ingersoll  now  owns  28  daily  and  week¬ 
ly  newspaper  companies  in  II  states, 
which  publish  more  than  40  daily  and 
weekly  newspapers. 


27 


EQUIPMENT  NEWS  SECTION 


Edited  by  EARL  WILKEN 

An  Overview 

53rd  ANPA  Production  Management  Conference 


By  Earl  Wilken 

This  is  the  third  part  of  “An  Overview” 
of  the  53rd  Annual  ANPA  Production 
Management  Conference  held  in  Atlantic 
City,  N.J.  (June  6-10).  The  first  and 
second  parts  ran  in  the  June  20  and  June 
27  issues  respectively. 

The  overview  analyzes  not  only  the 
perceptions  of  the  suppliers  to  the  news¬ 
paper  industry  that  were  reflected  in  the 
diversity  and  nature  of  systems,  services 
and  products  exhibited  but  also  the 
perceptions  of  some  newspaper  execu¬ 
tives  to  new  production  advances  and  the 
competing  media  that  were  reflected  in 
their  presentations  during  three  days  of 
workshop  and  general  sessions  under  the 
conference  theme.  Game  Plan  ’81. 

Pagination  Systems 

Of  the  three  text  (not  classified)  pagina¬ 
tion  systems  on  the  exhibit  floor  only  one 
incorporated  the  handling  of  graphics. 

Information  International  Inc.,  (triple- 
I)  demonstrated  at  the  show  their  News¬ 
paper  Pagination  System  (NPS)  which  in¬ 
cludes  full-page  pagination  with  graphics. 
The  Pasadena  (Calif.)  Star-News  has 
ordered  a  $2  million  system  from  triple-I. 

Also,  on  the  exhibit  floor  were  demon¬ 
strations  by  Hastech  of  its  PagePro 
pagination  system  installed  at  the  West¬ 
chester  Rockland  Newspapers  and  Har¬ 
ris  Composition  Systems  demonstrated 
their  Modular  Makeup  system  that  is 
operational  at  the  Newport  News  (Va.) 
Daily  Press. 

Several  system  suppliers  also  demons¬ 
trated  the  use  of  the  AM  ECRM  Autokon 
Camera  interfaced  to  their  front-end  units 
to  handle  the  input  of  graphics. 

Henry  Jackson,  systems  manager  at 
the  Newport  News  Daily  Press,  said  dur¬ 
ing  the  Tuesday  (June  9),  morning  work¬ 
shop  the  Harris  system  provides  for  com¬ 
position  of  news  modules,  for  placement 
of  each  module  on  the  page  by  use  of  X-Y 
coordinates  and  for  typesetting  that  mate¬ 
rial  as  full  pages. 

Jackson  also  said  the  staff  was  using 
the  available  news-hole  more  effectively, 
with  more  zoning  of  local  news  in  particu¬ 
lar.  Jackson  went  on  to  say  that  savings 
had  been  realized  in  the  production  de¬ 
partment  since  they  had  reduced  the  need 
for  personnel  in  a  number  of  areas,  in¬ 
cluding  pasteup,  proofreading  and  opera¬ 
tion  of  typesetters  and  headliners. 

“We  have  placed  control  of  the  pro¬ 
duct  in  the  newsroom.  Since  there  is  no 
intervention  (except  for  pasteup  of 
graphics)  what  is  produced  by  the  editors 
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is  what  reaches  the  reader,”  Jackson  de¬ 
clared. 

Two  front-end  suppliers,  Atex  and 
Digital  Equipment,  demonstrated  their 
classified  pagination  systems.  Both  of 
these  firms  are  developing  full-page 
pagination  systems  for  text  handling. 

Discussing  classified  pagination  sys¬ 
tems  during  the  Tuesday  workshop.  Milt 
Goldwasser,  classified  systems  manager 
forthe  Los  Angeles  Times,  said,  “For  the 
past  four  years,  with  classified  pagina¬ 
tion,  we  have  met  deadlines  more  consis¬ 
tently,  and  we  have  saved  $500,000  per 
year  in  labor,  improved  accuracy,  and 
newsprint.” 

Goldwasser  while  commenting  on  the 
differences  between  classified  and  news 
pagination  systems,  said  the  graphics  re¬ 
quirements  were  different  and  the  typical 
classified  page  has  some  300  compo¬ 
nents,  or  ads,  to  be  placed,  and  most 
placement  decisions  follow  a  definable 
set  of  rules.  News  pages,  he  said,  have 
fewer  components,  but  placement  isjudg- 
mental. 

Library  Retrieval  Systems 

Electronic  system  suppliers  such  as 
Compugraphic,  Hastech,  Composition 
Systems,  Atex,  Harris,  Itek,  Digital 
Equipment,  Mycro-Tek  and  others  exhi¬ 
bited  new  and  enhanced  front-end  sys¬ 
tems  while  Atex,  Digital  Equipment, 
Logicon-Intercomp,  and  Q  L  Systems 
Ltd.,  demonstrated  electronic  library  re¬ 
trieval  systems. 

Newspaper  executives  expressed  con¬ 
siderable  interest  in  library  retrieval  sys¬ 
tems  with  heavy  traffic  in  the  Atex,  Digit¬ 
al,  Q  L  Systems  and  Logicon-Intercomp 
exhibit  areas. 

Q  L  Systems  announced  the  sale  of 
their  library  retrieval  system  to  the  Phi¬ 
ladelphia  Inquirer,  a  Knight-Ridder  pap¬ 
er,  and  the  future  installation  of  the  Q  L 
System  in  two  other  K-R  papers,  the 
Miami  Herald  and  the  Detroit  Free  Press. 
The  Lexington  (Ky.)  Herald-Leader  and 
the  Gary  (Ind.)  Post-Tribune  will  be 
online  via  Telenet  (1200  baud)  to  K-R 
installed  library  retrieval  systems  from  Q 
L  Systems. 

Electronic  advertising  layout  systems 
received  attention  with  Raytheon, 
Camex,  Harris,  Mycro-Tek,  Xenotron, 
Compugraphic  and  Mergenthaler  either 
showing  enhancements  or  new  systems. 
Suppliers  of  portable  VDTs  were  also  un¬ 
veiling  either  new  units  or  enhancements. 

This  year  micro-computers  took  some 
of  the  limelight  with  Radio  Shack  show¬ 
ing  their  full  product  line.  The  company 


also  demonstrated  their  terminals  inter¬ 
faced  to  Compugraphic  typesetters. 

Telecommunications  equipment  was 
shown  in  the  Gandalf,  Motorola,  Epic 
Technology  and  Xitron  booths.  This  year 
also  saw  the  demonstration  of  a  speech 
recognition  system  from  Heuristics  Inc. 

This  year  on  the  exhibit  floor,  charac¬ 
ter  generator  systems  for  cable-tv  (video) 
input  by  newspapers  appeared  to  be 
everywhere.  Both  the  Associated  Press 
and  United  Press  International  demons¬ 
trated  systems  while  front-end  suppliers 
also  exhibited  video  systems. 

Computer  Video  Systems,  Todd  Com¬ 
munications,  Video  Data  Systems,  all  ex¬ 
hibited  video  product  lines  that  permit 
newspapers  to  interface  with  cable-tv 
systems. 

During  the  Wednesday  (June  10), 
morning  session  on  “Telecommunica¬ 
tions — The  Competitive  Technology,” 
Donald  N.  Soldwedel,  president  and  pub¬ 
lisher  of  the  Yuma  (Ariz.)  Daily  Sun,  said 
his  newspaper  leased  four  cable-tv  chan¬ 
nels  on  which  they  essentially  offer  an 
electronic  newspaper.  The  system  is  not 
two-way,  he  said,  but  it  is  doing  the  job. 

Soldwedel  said  over  450  of  504  house¬ 
holds  surveyed  last  November  regularly 
use  the  newspaper’s  news  service. 

We  offer  our  classified  advertising,  in¬ 
cluding  the  capability  of  full-color  slides 
of  homes  and  cars  on  one  channel,  Sold¬ 
wedel  stated,  while  another  channel  car¬ 
ries  the  Reuters  Business  Wire  with  the 
Dow-Jones  Market  results  coming  in  on 
this  channel,  too.  Soldwedel  went  on  to 
say,  this  is  also  the  channel  carrying  pri¬ 
marily  sports  and  general  news  after  the 
market  is  closed  and  on  weekends.  We 
interrupt  this  programming,  he  said,  to 
carry  college  courses  for  credit.  Our 
plans  are  to  develop,  with  a  local  college 
and  three  universities,  a  backlog  of 
courses  so  that  we  can  have  classes  ulti¬ 
mately  every  evening  and  weekends,  he 
said. 

On  the  subject  of  gross  revenues,  Sold¬ 
wedel  said  the  paper  offered  classified 
ads  for  only  10%  pick-up  rate  above  the 
newspaper  price  and  that  will  yield  in  one 
year  about  $25,000,  over  60%  of  the  cable 
department’s  annual  budget.  He  then  said 
when  we  later  go  to  a  25%  pick-up  rate, 
classifieds  could  easily  yield  us  up  to  one 
and  a  half  times  our  cable  operating  costs. 


The  fourth  part  of  “An  Overview’’  of 
the  53rd  Annual  ANPA  Production  Man¬ 
agement  Conference  will  appear  in  the 
next  issue  of  E&P. 
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Japanese  paper  uses  solar  energy 
for  hot  water  and  air  conditioning 


The  first  Japanese  newspaper  to  oper¬ 
ate  an  offset  printing  plant  which  utilizes 
solar  energy  for  the  air  conditioning  and 
hot  water  supply  systems  was  the  Shina- 
no  Mainichi  Shimhun.  The  daily  started 
using  the  solar  system  in  late  January  of 
this  year. 

This  is  the  same  newspaper  that  was 
awarded  the  1980  Shinbun  Kyokai  Award 
in  the  Management/Business  and  Tech¬ 
nical  Field  for  development  of  a  newspap¬ 
er  production  system  called  COSMOS 
(Computer  Onlined  Shinano  Mainichi 
Original  System)  which  made  possible 
electronic  editing  and  full-page  composi¬ 
tion  and  output. 

The  new  factory  strives  for  all-out 
energy  saving.  The  design  includes  the 
adoption  of  energy  saving  devices  exten¬ 
sively  in  the  building  structure  and  the  full 
use  of  solar  heat  instead  of  petroleum  as 
the  main  source  of  energy.  Since  1(X)- 
percent  dependence  on  solar  energy  is 
not  possible,  ground  water  and  heat 
pumps  are  used  as  auxiliaries. 

The  outer  walls  of  the  building  are  lined 
with  50  mm  thick  adiabatic  material  .Win¬ 
dows  are  double  glazed  to  enhance  heat 
and  sound  insulating  effect.  To  ward  off 
the  sun  in  summer,  the  windows  facing 


south  have  40  cm  long  awnings  which  can 
be  removed  in  winter. 

The  solar  energy  system  operates  as 
follows.  To  collect  the  sun’s  heat,  87  col¬ 
lector  panels  covering  a  total  area  of  293.4 
square  meters  are  set  up  facing  south  on 
the  roof  of  the  plant.  Each  panel's  surface 
is  covered  with  tempered  glass  and  is 
turned  upward  at  an  angle  of  45  degrees. 

A  copper  pipe  winds  through  the 
panels,  and  the  sun's  rays  passing 
through  the  glass  heats  the  pipe  and  the 
antifreezing  30%  solution  of  propylene 
glycol  that  flows  through  the  pipe. 

The  pipe  runs  down  to  the  underground 
heat  accumulating  tank  which  holds  18 
tons  of  water,  winds  its  way  through  the 
tank,  and  climbs  back  to  the  collectors  on 
the  roof.  The  antifreezing  solution  which 
is  heated  by  the  sun  in  the  collectors  on 
the  roof  radiates  the  heat  into  the  water  in 
the  accumulating  tank,  returns  to  the  col¬ 
lectors,  and  repeats  the  cycle. 

Inside  the  heat  accumulating  tank  is  a 
separate  system  of  copper  pipes.  The  wa¬ 
ter  in  the  copper  pipes  is  heated  in  the 
tank  and  carried  through  the  system  to 
each  room  of  the  facility.  At  present,  the 
Shinano  Mainichi  utilizes  this  system  for 
floor  heating  of  all  rooms  except  the 


newsprint  storage  room.  Hot  water  at  35 
—  40  degrees  C  runs  through  a  copper 
pipe  15  mm  in  diameter  laid  out  under  the 
floor.  It  is  used  also  for  wall  heating  of  the 
ink  storage  room,  blowing  warm  air  into 
the  press  room,  plate  making,  mailing  and 
newsprint  storage,  and  hotwater  supply 
to  the  printing  and  plate  making  depart¬ 
ments,  computer  operation  room  and 
baths.  The  thermostat  for  wall  and  floor 
heating  is  set  at  18  degrees  C. 

The  amount  of  solar  heat  collectable  by 
the  system  depends  on  the  weather.  On 
rainy  days  and  in  winter  when  sunshine  is 
not  sufficient,  the  Shinano  Mainichi 
Shimbun  supplements  the  solar  system 
by  heat  pumps  and  ground  water.  The 
heat  pump  is  a  device  to  obtain  heat  by 
making  use  of  a  slight  difference  in 
temperature.  Its  principles  are  the  same 
as  those  of  refrigerators.  It  has  a  big 
pressure  drum  filled  with  a  gas.  When  the 
gas  is  liquefied  under  pressure  it  gener¬ 
ates  heat  in  the  process,  and  when  the 
liquid  is  expanded  it  vaporizes  absorbing 
heat.  Solar  heat  and  ground  water  are 
used  as  the  source  of  heat  to  pressurize  or 
expand  the  refrigerant. 

A  rich  water  vein  of  a  constant  temper¬ 
ature  of  15  degrees  C  runs  100  meters 
underneath  the  new  plant.  The  water  is 
drawn  up  at  the  rate  of  two  tons  a  minute, 
and  is  used  for  air  conditioning  in  com- 
binaton  with  the  heat  pump.  The  heat 
pump  consumes  37  kw  per  hour. 
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LIONEL  S.  JACKSON  JR.,  president  and  assistant  publisher  of  Jackson 
Newspapers,  speaks  at  the  June  1 8  dedication  ceremony  of  the  new  facility 
locat^  on  New  Haven's  Long  Wharf  redevelopment  area. 


$23  million  plant  draws  6,000  area 
residents  during  weekend  tours 


More  than  6,000  New  Haven,  Conn., 
area  residents  walked  through  the  Jack- 
son  Newspapers’  new  $23  million  plant 
during  Father’s  Day  weekend  tours  after 
the  plant’s  dedication  on  June  18. 

Another  1,300  people,  relatives  of  em¬ 
ployees  and  retired  employees,  had  vi¬ 
sited  the  building  at  an  earlier  open 
house. 

The  Jackson  Newspapers  company 
publishes  the  morning  Journal-Courier, 
circulation  38,000;  the  afternoon  and 
Saturday  morning  New  Haven  Register, 
circulation  100,000;  and  the  Sunday  New 
Haven  Register,  circulation  140,000. 

Located  in  New  Haven’s  Long  Wharf 
redevelopment  area  at  40  Sargent  Drive, 
the  plant  faces  New  Haven  harbor  and 
Interstate  Highway  95.  It  is  less  than  a 
mile  from  the  Junction  of  Interstate  High¬ 
ways  91  and  95,  the  main  transportation 
routes  in  southern  New  England,  and  the 
railroad  station  served  by  Amtrak  and 
Conrail. 

“Our  tremendous  investment  in  this 
plant  was  made  after  many  hours  of  plan¬ 
ning  and  research,’’  Lionel  S.  Jackson, 
the  papers’  publisher  and  editor-in-chief, 
said  at  the  dedication  ceremony  attended 
by  450  invited  guests.  “It  is  a  symbol  of 
our  belief  in  the  future  of  the  city  of  New 
Haven  and  the  state  of  Connecticut.” 

“We  feel  that  this  site  represents  new 
opportunity  for  us  and  opportunity  for  the 
entire  community  which  we  serve,” 
Lionel  S.  Jackson  Jr.,  president  and 
assistant  publisher  of  the  newspapers  and 
the  publisher’s  son,  said.  “We’re  in  a  city 
where  we  had  our  beginnings  and  where 
daily  publication  of  our  newspapers 
emphasize  the  essential  link  between  the 
urban  business  core  and  the  spreading 
residential  suburbs  all  around,”  he 
added. 

The  Journal-Courier  traces  its  begin¬ 
nings  back  to  1755  when  Benjamin  Frank¬ 
lin,  then  the  Colonial  postmaster-general, 
and  a  partner  founded  the  Connecticut 
Gazette  which  through  a  series  of  mer¬ 
gers  and  acquisitions  became  the  present 
Journal-Courier. 


The  Register  was  started  in  1812  as  a 
voice  for  New  Haven  shipping  interests 
badly  squeezed  by  embargo  and  blockade 
in  the  War  of  1812. 

John  Day  Jackson,  the  publisher’s 
father,  had  bought  the  Register  in  1895. 
He  purchased  the  Journal-Courier  in 
1927. 

The  new  plant  is  located  in  the  former 
Gant  shirtmakers  factory  built  in  the  late 
1960’s.  It  was  purchased  in  October,  1979 
by  the  Jackson  Newspapers  and  exten¬ 
sively  remodelled. 

The  200,000-square  foot  newspaper 
plant  and  400-space  parking  lot  are  lo¬ 
cated  on  13.1  acres  that  was  once  part  of 
the  harbor.  Landfill  from  the  construc¬ 
tion  of  1-95  created  the  site  in  the  1950’s. 

A  44,800-square  foot  windowless  room 
where  shirts  were  once  made  now  houses 
advertising,  circulation  and  news  depart¬ 
ments.  Painted  in  10-inch  high  letters  at 
the  approaches  to  each  department  is  the 
department’s  name.  Glass  walls  and  two 
atriums  measuring  20  feet  by  30  feet  sepa¬ 
rate  the  departments.  The  atriums,  which 
bring  natural  light  into  the  departments, 
are  filled  with  trees  and  shrubs. 

Three  new  seven-unit  Goss  Metroliner 
offset  presses  are  capable  of  printing 
70,000  papers  of  112  pages  each  hour. 
These  presses  are  accompanied  by  the 
first  factory-installed  Goss  brush 
dampening  system  and  make  the  Jackson 
Newspapers  the  first  paper  in  the  East  to 
have  collect  capacity  surpassed  only  by 
the  St.  Petersburg  Times. 

The  presses  occupy  a  four-story  sec¬ 
tion  at  the  building’s  rear  that  was  once 
used  to  store  shirts.  On  top  of  the  press 
section  of  the  building  is  a  large  time  and 
temperature  sign  seen  24  hours  a  day  by 
thousands  of  passing  motorists  on  1-95. 

The  Jackson  Newspapers  paid  more 
than  $14  million  for  the  presses  and  $8 
million  for  the  building,  land  and  renova¬ 
tions. 

The  executive  and  business  offices  are 
in  the  two-story  front  section  of  the 
building. 

“We  have  a  newspaper  plant  that  is  laid 


out  on  the  inside  to  bring  high  perform¬ 
ance  to  everything  we  try  to  do,”  the 
younger  Jackson  said.  He  described  the 
location  of  the  news  department  as  being 
“at  the  physical  core  as  well  as  at  the 
institutional  heart  of  our  design.” 

The  newspapers’  decision  to  buy  the 
new  presses  prompted  the  decision  to 
move  to  the  former  Gant  building  where 
all  departments  were  located  by  May  17. 

The  newspapers’  old  plant  at  367 
Orange  St.  on  the  edge  of  New  Haven’s 
commercial  district  was  built  in  1929  and 
expanded  in  1959.  It  has  been  sold  to  the 
Southern  New  England  Telephone  Co. 

Without  missing  an  edition,  the  move 
was  accomplished  over  two  weekends 
under  the  supervision  of  Robert  Nevola, 
the  papers’  coordinator  for  the  move,  and 
William  B.  Meyer  Inc.,  the  moving  com¬ 
pany. 

Newspaper  employees  helped.  They 
packed  1,600  cardboard  boxes  with  the 
contents  of  their  desks  and  file  cabinets 
and  then  labelled  the  boxes  so  the  movers 
would  know  where  to  place  them  at  the 
new  building. 

The  mover’s,  who  logged  2,200  man 
hours,  filled  48  huge  moving  van  loads 
before  completing  the  move.  At  the  new 
plant  each  piece  of  furniture  was  located 
according  to  a  map  prepared  by  Nevola 
and  employees  assigned  from  each  de¬ 
partment  to  help  him. 

Speaking  at  the  plant  dedication, 
Lionel  Jackson  recalled  his  first  visit  to 
The  Register  in  1928  when  it  was  located 
on  Crown  Street  in  New  Haven’s  central 
business  district. 

“There  was  a  coal-fired,  steam  driven 
press  in  the  basement,”  the  elder  Jackson 
said.  “There  were  oil-soaked  wooden 
floors  that  creaked  with  every  step  that 
you  took.  The  newspapers  had  to  be  car¬ 
ried  up  the  stairs  by  hand  and  brought  up 
to  the  street  so  they  could  be  put  in  the 
carts  and  trucks.” 

Attending  the  dedication  ceremonies 
were  Mayor  Biagio  DiLieto,  Connecticut 
Secretary  of  State  Barbara  B.  Kennedy, 
state  Treasurer  Henry  E.  Parker  and  for¬ 
mer  New  Haven  mayors  Richard  C.  Lee 
and  Frank  Logue. 

“It  is  a  difficult  often  frustrating  task,” 
DeLieto  said  of  the  work  by  reporters  and 
editors  at  The  Register  and  Journal- 
Courier.  “But  I  am  constantly  impressed 
by  their  resilience  in  the  face  of 
adversity  .  .  .  their  fairness  and  objec¬ 
tivity.” 

Messages  of  congratulations  to  the 
newspapers  from  Connecticut  Gov.  Wil¬ 
liam  A.  O’Neill,  U.S.  Sen.  Lowell  P. 
Weicker  Jr.  and  Connecticut  U.S.  Rep. 
Lawrence  J.  DeNardis,  R-Hamden,  were 
read  at  the  dedication  by  Robert  J. 
Leeney,  editor  emeritus  of  The  Register. 
“Your  contributions  and  outstanding  ser¬ 
vice  to  those  in  the  New  Haven  area  is 
truly  exemplary,”  Weicker’s  letter  said. 
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Longest  game’s  finale 
a  global  media  event 


With  Major  League  Baseball  on  strike, 
sportswriters  from  all  over  the  globe  de¬ 
scended  on  Pawtucket,  Rhode  Island,  for 
the  conclusion  on  June  23  of  the  world’s 
longest  baseball  game  between  the 
Rochester  Red  Wings  and  the  Pawtucket 
Red  Sox  of  the  International  League. 

In  the  wee  hours  of  Easter  Sunday, 
April  19,  the  league  had  suspended  a 
game  between  these  two  teams  at  4:07 
A.M.  with  the  score  tied  2-2  after  32  in¬ 
nings.  The  game  had  begun  at  8  P.M.  on 
April  18. 

The  Red  Wings  are  a  Triple  A  farm  club 
of  the  Baltimore  Orioles  and  the  Pawsox 
are  part  of  the  Boston  Red  Sox  organiza¬ 
tion. 

Sportswriters  Mike  Scandura  of  the 
Pawtucket  Evening  Times  and  Angelo 
Cataldi  of  the  Providence  Journal- 
Bulletin  were  the  only  two  daily  newspap¬ 
er  reporters  to  sit  through  the  more  than 
eight  hours  of  baseball  that  chilly  April 
night. 

But  they  were  far  from  alone  when  the 
game  resumed.  So  many  media  people 
put  in  requests  for  credentials  to  cover 
the  game  that  the  Pawtucket  team  had  to 
install  extra  telephone  lines  and  construct 
a  special  press  section  out  of  plywood  in 
the  seats  behind  home  plate  to  accommo¬ 
date  them  all. 

“My  best  count  had  between  125  and 
140  media  types  at  the  game.  Everybody 
who  was  anybody  in  the  nation’s  sports 
media  was  there,’’  Scandura  said. 

Interest  in  the  game  was  global.  The 
BBC  had  its  Washington  correspondent 
Martin  Bell  in  attendance  to  explain  the 
mysteries  of  American  baseball  to  cricket 
fans  in  the  British  Isles. 

Sunday  Mainichi,  a  Tokyo  based 
magazine,  sent  freelance  photographer 
Tatsuo  Kurihara  to  take  pictures.  Prior  to 
his  Pawtucket  assignment,  Kurihara  had 
been  following  Pete  Rose  on  his  quest  to 
surpass  Stan  Musial’s  career  hit  total  of 
3,630.  The  two  were  tied  when  the  strike 
began  on  June  12. 

Scandura  strung  one  of  his  stories  on 
the  game’s  final  inning  to  Sunday 
Mainichi.  He  put  through  a  call  to  Tokyo 
and  dictated  his  story  in  English  to  a 
woman  on  the  other  end  who  also  tape 
recorded  his  words  for  backup. 

“I  phoned  them  the  complete  boxscore 
and  professional  baseball  records  and  a 
22  to  23  inch  story,’’  Scandura  remarked. 

The  game’s  conclusion  dominated 
Scandura’s  week  up  until  the  final  out.  He 
wrote  four  pre-game  stories  including  two 
for  the  June  23  Evening  Times  before 
going  to  the  ball  park  to  cover  the  6  P.M. 
start  of  the  game’s  conclusion  for  the 
June  24  paper. 
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Besides  all  the  media  people,  the 
stands  were  packed  to  capacity.  Paid 
attendance  topped  5,700  compared  to  the 
1,740  who  showed  up  the  first  time 
around.  Only  about  20  diehard  baseball 
fans  were  still  in  the  stands  when  the 
game  was  suspended. 

When  the  game  resumed,  it  took  only 
18  minutes  to  conclude.  Pawtucket 
scored  a  run  on  a  single  with  bases  loaded 
by  Dave  Koza  in  the  bottom  of  the  33rd 
inning. 

Scandura  did  not  think  people  were  dis¬ 
appointed  the  longest  game  came  to  such 
a  swift  conclusion. 

“It  ended  with  one  team  winning  as 
opposed  to  another  team  losing.  It  had  a 
nice  clean  ending,’’  he  said. 

Scandura  remarked  that  when  the 
game  was  over,  the  Triple  A  players  were 
a  taken  aback  by  all  the  media  attention. 

“With  the  major  leagues  on  strike,  peo¬ 
ple  were  starting  to  get  stir  crazy.  The 
timing  just  came  together  to  make  this 
like  a  Broadway  show,’’  he  stated.  “Most 
of  the  players  had  never  seen  anything 
like  it.  They  were  somewhat  over¬ 
whelmed  when  over  100  reporters 
flooded  into  the  locker  room.’’ 

Scandura  noted  the  last  bat  used  in  the 
game,  the  winning  ball,  and  the 
scorebook  are  on  their  way  to  Cooper- 
stown  to  join  the  exhibit  on  the  contest 
which  the  Hall  of  Fame  began  assembling 
last  April. 

Peter  Clark,  curator  of  the  Baseball 
Hall  of  Fame,  said  Scandura’s  articles  on 
the  April  portion  of  the  longest  game  from 
the  April  20  Pawtucket  Evening  Times 
are  included  in  the  exhibit  as  background. 
“We’ve  not  updated  our  display  with  the 
final  results,’’  he  added. 

Newspaper  accounts  on  baseball’s 
longest  game  which  were  clipped  from 
other  publications  have  been  stored  in  the 
Hall  of  Fame’s  library,  Clark  said. 

By  one  count,  54  newspapers  sent  re¬ 
porters  to  cover  the  game’s  final  inning. 
Scandura  said  every  newspaper  in  New 
England  including  the  Boston  Globe, 
Boston  Herald-American,  and  Provi¬ 
dence  Journal-Bulletin  had  a  reporter  on 
hand,  as  did  the  New  York  Times, 
Washington  Star,  Chicago  Tribune,  Phi¬ 
ladelphia  Bulletin,  Rochester  Democrat 
and  Chronicle,  and  New  York  Post  among 
others. 

Conspicuous  by  their  absence  were  the 
Baltimore  Sun  and  Baltimore  News- 
American,  neither  of  which  sent  a  repor¬ 
ter  to  the  game. 

Sports  editors  at  both  Baltimore  papers 
said  coverage  of  what  amounted  to  an  18- 
minute  minor  league  game  was  over¬ 
blown. 


Gannett  appoints 
cable  executive 

Thomas  K.  McKnight,  an  attorney 
with  a  background  in  communications, 
will  become  vicepresident/telecom¬ 
munications  development  of  the  Gannett 
Satellite  Information  Network,  GAN- 
SAT  executive  vicepresident  and  general 
manager  Gerald  A.  Bean  announced. 

McKnight,  36,  wiU  help  GANSAT  de¬ 
velop  local  newspaper  programming  on 
cable  channels  in  those  cities  served  by 
Gannett  newspapers,  and  in  developing 
other  forms  of  electronic  communica¬ 
tions,  Bean  said.  The  appointment  be¬ 
comes  effective  on  June  29. 

“Tom  McKnight  will  bring  valuable 
expertise  and  energy  to  these  projects, 
which  are  such  an  important  part  of  the 
developing  activities  of  GANSAT,” 
Bean  added. 

Since  1979  McKnight  has  been  an 
attorney  on  the  corporate  staff  of  Gannett 
in  Rochester. 

After  receiving  his  law  degree  from 
Ohio  State  University  in  1972,  McKnight 
became  a  staff  attorney  in  the  Cable  Tele¬ 
vision  Bureau  of  the  Federal  Com¬ 
munications  Commission.  In  1974  he 
served  on  the  Commission’s  cable  televi¬ 
sion  deregulation  task  force.  The  next 
year  he  moved  to  the  FCC  office  of  plans 
and  policy.  Subsequently,  he  was  assis¬ 
tant  general  counsel  of  the  White  House 
Office  of  Telecommunications  Policy  (in 
1976)  and  legal  assistant  to  FCC  Commis¬ 
sioner  Abbott  Washburn  (in  1977).  That 
same  year  he  became  a  staff  attorney  in 
Phoenix  for  Combined  Communications 
Corp.,  which  was  acquired  by  Gannett  in 
1979. 

McKnight,  who  was  a  student  editor  of 
the  law  journal  at  Ohio  State,  is  a  member 
of  the  bars  of  Arizona,  New  York,  Ohio 
and  the  U.S.  Supreme  Court.  He  is  the 
immediate  past  president  (1980-81)  of  the 
Association  of  Broadcast  Engineering 
Standards. 
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Toronto  Sun  admits  it  ran 
articie  with  faise  charges 


For  the  third  time  in  the  past  two 
months  a  major  daily  newspaper  has 
admitted  publishing  an  article  that  con¬ 
tained  false  or  unsubstantiated  informa¬ 
tion. 

In  the  first  two  cases,  the  newspapers 
suffered  from  an  extreme  case  of  embar¬ 
rassment.  In  the  most  recent  case,  the 
result  may  not  only  be  embarrassing — it 
may  also  be  financially  costly.  One  law¬ 
suit,  for  $750,000  has  already  been  filed 
and  others  are  anticipated. 

On  June  2,  the  Toronto  Sun  carried  an 
article  on  its  front  page  which  charged 
that  when  a  Canadian  government  agency 
acquired  a  Belgian  oil  company,  substan¬ 
tial  profits  were  made  by  many  indi¬ 
viduals  and  companies  that  used  con¬ 
fidential  information  provided  by  govern¬ 
ment  insiders. 

Several  of  those  alleged  to  have  bene¬ 
fited  because  of  this  inside  information 
called  on  the  Sun  to  retract  the  article, 
stating  that  the  charges  were  not  true. 

The  Sun  at  first  refused  to  retract  or 
apologize  for  the  article  and  John  Munro, 
Canada's  Minister  of  Indian  and  North¬ 
ern  Affairs,  filed  a  suit  seeking  $500,000 
in  punitive  damages  and  $250,000  in 
general  damages. 

One  day  later,  however,  the  Sun  fired 
one  of  two  reporters  who  wrote  the  arti¬ 
cle,  got  the  other  to  resign,  and  ran  a 
retraction  and  apology  titled,  “We  were 
wrong.” 

Munro  said  he  plans  to  go  ahead  with 
his  suit  against  the  newspaper  despite  the 
retraction.  In  a  small  consolation  to  the 
newspaper,  a  second  person  who  planned 
to  file  suit,  said  he  was  satisfied  with  the 
retraction  and  in  his  mind  “the  matter  is 
over.”  Others  named  in  the  story  are  still 
unsure  of  what  course  of  action  they  will 
take. 

Adding  to  the  Sun's  admitted  embar¬ 
rassment  is  the  fact  that  it  has  taken  a 
strong  political  stance  in  editorials 
against  Prime  Minister  Trudeau  and  the 
error  has  provided  Trudeau  and  his  admi¬ 
nistration  with  ammunition  to  fight  back 
with. 

Trudeau  originally  denounced  the  arti¬ 
cle  by  labeling  it  “garbage.”  In  the  edito¬ 
rial  apologizing  for  running  unsubstanti¬ 
ated  charges,  the  Sun  stated,  “Regrett¬ 
ably  when  the  Prime  Minister  described 
the  Sun's  Petrofina  story  as  garbage,  it 
appears  on  this  particular  story  that  he 
was  not  very  far  from  the  truth.  We  are 
very  sorry.” 

Ihe  article  was  written  by  Donald 
Ramsay  and  Bob  Reguly.  Reguly,50,is 
a  two-time  recipient  of  National  News¬ 
paper  Awards,  the  equivalent  of  Pulitizer 


Prizes  in  Canada.  He  won  the  awards  in 
the  1960's  while  employed  by  the  Toronto 
Star.  He  was  assigned  to  assist  the  28- 
year  old  Ramsay  on  parts  of  the  story. 
Ramsay  had  reportedly  begun  the  inves¬ 
tigation  earlier  with  the  aid  of  two  other 
reporters. 

Ramsay  was  reportedly  questioned  by 
other  reporters  on  the  newspaper  for 
several  hours  on  June  8  (six  days  after  the 
article  ran)  and  reportedly  admitted  he 
lacked  documentation  to  prove  his  allega¬ 
tions.  He  was  fired  “for  cause,”  accord¬ 
ing  to  Sun  assistant  city  editor  Cam 
Norton. 

Reguly  resigned  a  day  later,  yielding  to 
pressure  from  management.  He  said  he 
submitted  his  resignation  “for  reasons  of 
pride  more  than  anything  else.” 

“It  was  put  to  me  that  it  would  be  nice  if 
I  would  resign  and  I  simply  said  fine,”  he 
said.  “I  saw  no  reason  to  whimper  about 
it.” 

A  few  days  later,  however,  Reguly  said 
he  thinks  his  newspaper  career  is 
finished.  “I  think  there  is  an  informal  net¬ 
work  at  newspapers.  Once  you're  tarred 
with  this,  how  could  1  write  a  bylined 
story  on  politics  without  getting  laughed 
at?” 

The  June  2  article  linked  Munro,  his 
former  law  partner  Jack  Pelech,  former 
Petro-Canada  chairman  Maurice  Strong 
and  Wallace  McCain,  president  of 
McCain  Foods  Ltd.,  to  a  lucrative  stock 
purchase  of  Belgian-owned  Petrofina 
Canada  before  it  was  bought  last  Febru¬ 
ary  by  state-owned  Petro-Canada. 

The  article  alleged  that  the  four  men 
knew  in  advance  through  inside  informa¬ 
tion  that  the  Government  was  going  to 
buy  Petrofina  Canada.  Based  on  this  in¬ 
formation,  they  purchased  large  quanti¬ 
ties  of  Petrofina  Canada  stock  and  resold 
|t  at  a  profit  when  the  Government  bought 
the  oil  company. 

The  article  alleged  that  Munro  was  a 
director  of  Molly  Investments,  which  was 
said  to  have  bought  2,200  shares  of  Petro¬ 
fina  at  $67  each  on  September  15  and  sold 
them  on  January  30  for  $120  per  share. 

Munro's  suit  named  Toronto  Sun  Pub¬ 
lishing  Corp.,  Ramsay,  Reguly,  publisher 
Douglas  Creighton,  editor-in-chief  Peter 
Worthington,  managing  editor  Ed  Mon- 
teith  and  editorial  director  J.D.  MacFar- 
lane,  as  defendants. 

Court  papers  filed  on  behalf  of  Munro 
claim  the  article  injured  his  character, 
credit  and  reputation  and  brought  him 
“into  public  scandal,  odium  and  con¬ 
tempt.” 

“The  reporters  who  covered  this  story 
assured  their  editors  of  factual 


documented  back-up  for  it,”  the  news¬ 
paper  said  in  its  editorial.  “The  editors 
accepted  this  without  examining  the 
documents  in  detail.” 

This  is  a  similar  scenario  to  the  other 
two  cases  of  undocumented  stories — 
Janet  Cooke-Washington  Post  and 
Michael  Daly-New  York  News — where 
editors  did  not  check  beyond  the  surface 
to  assure  that  the  information  in  the  arti¬ 
cles  was  substantiated. 

In  the  case  of  the  Toronto  Sun,  the 
newspaper  said  it  has  “no  documented 
information  as  it  relates  to  Messrs.  Mun¬ 
ro,  Pelech  and  Strong  and  the  allegations 
are  unfounded.” 

The  newspaper  said  the  “suggestion 
that  Wallace  McCain  had  or  made  use  of 
any  inside  information  in  the  acquisition 
of  8,000  shares  of  Petrofina  Canada  Ltd. 
in  October,  1980  is  unfounded  in  fact.” 

The  editorial  adds,  “To  be  unable  to 
substantiate  a  story  which  received  wide¬ 
spread  distribution  requires,  of  course, 
that  we  not  only  apologize 
unequivocably  ...  but  also  to  admit  to 
our  readers  that  the  credibility  we  have 
taken  pride  in  since  we  began,  is  now  in 
question,  and,  human  nature  being  what 
it  is,  may  remain  in  doubt  for  some  time.” 

Reguly,  who  said  he  was  called  in  to 
help  on  the  story  after  Ramsay  had  work¬ 
ed  on  it  for  about  a  month,  said  Ramsay 
had  convinced  “everyone  in  the  office 
that  he  had  Munro  cold.” 

Reguly  said  Ramsay  had  microfiche 
documents  which  he  claimed  had  all  the 
information.  He  said  Ramsay  waved 
them  around  the  newspaper  office,  but 
added  that  no  one  asked  to  see  the  docu¬ 
ments. 

“He  convinced  us  all — me  too — that  he 
had  all  this  documentation,”  Reguly  said. 

Perkins  to  run 
Hearst/ABC  cable 

James  N.  Perkins  was  appointed  presi¬ 
dent  and  chief  operating  officer,  Hearst/ 
ABC  Video  Services. 

Perkins,  who  assumes  his  new  post  im¬ 
mediately,  was  president  of  Washburn 
Associates,  Inc.,  the  Chicago-based 
marketing  and  advertising  agency  he 
founded.  At  Washburn  Associates,  Per¬ 
kins  created  and  produced  “The  Home 
Shopping  Show,”  a  half-hour  weekly 
cable  television  program  on  which  adver¬ 
tisers  demonstrate  products  and  services 
to  cable  viewers. 

As  president  of  Hearst/ABC  Video 
Services,  the  cable  programing  joint  ven¬ 
ture  of  The  Hearst  Corporation  and 
American  Broadcasting  Companies, 
Inc.,  Perkins  will  have  overall  responsi¬ 
bility  for  the  management  and  daily  op¬ 
eration  of  the  recently-formed  company. 
Hearst/ABC  is  presently  developing 
women's  programing  under  the  working 
title  “BETA,”  which  is  scheduled  to  be¬ 
gin  airing  in  January,  1982. 
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High  Court  backs  Memphis 
daiiy  in  pubiic  figure  case 


The  U.S.  Supreme  Court  refused  (June 
22)  to  examine  a  libel  case  involving  a 
former  girlfriend  of  Elvis  Presley  and  the 
Memphis  (Tenn.)  Commercial  Appeal. 

The  move  by  the  High  Court  upheld  a 
Federal  Appeals  Court  decision  which 
dismissed  the  libel  suit  because  the 
woman  was  determined  to  be  a  public 
figure.  By  refusing  to  review  the  case,  the 
Supreme  Court  upheld  the  lower  court's 
decision  that  the  woman  had  not  proved 
the  newspaper  acted  with  malice. 

The  lil^l  suit  revolved  around  a  one- 
paragraph,  gossip-type  item  that 
appeared  in  the  “People"  section  of  the 
Commercial  Appeal  in  September,  1972. 
The  item  said  that  entertainer  Anita 
Wood  had  visited  Presley  in  Las  Vegas 
for  “what  appeared  to  be  a  reunion.”  The 
item  also  said  that  Wood  was  divorced 
from  her  husband,  former  professional 
football  player  Johnny  Brewer. 

Wood  had  received  a  lot  of  publicity  in 
the  late  1950’s  as  Presley’s  “No.  1  girl,” 
but  she  contended  she  had  not  seen  him 
for  four  years  prior  to  the  item.  She  said 
her  husband  and  children  were  present  at 
that  meeting.  She  also  said  she  was  not 
divorced. 

The  Brewers  filed  a  suit  and  asked  the 
Commercial  Appeal  to  run  a  retraction  on 
the  item.  The  newspaper  published  a  one- 
paragraph  correction,  stating  that  the 
alleged  visit  with  Presley  “apparently 
was  a  case  of  mistaken  identity,”  and  that 
the  couple  was  not  divorced. 

The  Brewers  pressed  their  $2  mUlion 
libel  suit  anyway,  expressing  their  opin¬ 
ion  that  the  correction  “was  as  libelous  as 
the  original  item.”  In  February  of  1974, 
they  were  awarded  $800,000  in  libel  dam¬ 
ages. 

During  the  trial  the  newspaper  con¬ 
tended  that  it  had  run  the  correction  in 
good  faith  and  argued  that  testimony 
showed  that  the  couple  had  been  sepa¬ 
rated  more  than  once,  although  they  were 
living  together  at  the  time  the  item  ran. 

The  newspaper  immediately  appealed 
the  ruling  and  charged  that  the  amount  of 
damages  awarded  was  “grossly  execes- 
sive,  if  any  at  all  are  needed.” 

Another  hearing  was  held  on  damages 
alone  and  the  amount  was  reduced  to 
$400,000.  The  newspaper  appealed  to  the 
Fifth  U.S.  Circuit  Court  of  Appeals  in 
New  Orleans.  That  court  ruled  that  the 
decision  against  the  newspaper  raised 
several  important  legal  questions.  It 
ordered  a  new  trial. 

At  the  new  trial,  the  Brewers  were 
awarded  $210,000.  The  court  ruled  that 
since  Mrs.  Brewer  was  no  longer  an  en¬ 
tertainer  and  Mr.  Brewer  was  not  a  pro 
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football  player  at  the  time  the  item  ran 
neither  were  public  figures.  As  a  result, 
the  Brewers  did  not  have  to  prove  the 
paper  published  the  item  with  malicious 
intent,  just  that  the  item  was  incorrect 
and  had  damaged  their  reputations. 

The  Commercial  Appead  again  filed  an 
appeal  with  the  Federal  Appeals  Court, 
this  time  on  the  ruling  itself.  The  Appeals 
Court  overruled  the  lower  court,  con¬ 
cluding  that  the  Brewers  were  public  fi¬ 
gures  and  had  not  proved  the  newspaper 
published  the  item  with  malicious  intent. 
The  court  dismissed  the  suit. 

The  Brewers  appealed  to  the  Supreme 
Court,  which,  by  refusing  to  review  the 
lower  court  ruling,  let  that  decision  stand. 

A  key  portion  of  the  Appeals  Court 
ruling  was  its  acceptance  of  an  argument 
by  the  newspaper  that  once  a  person  be¬ 
comes  a  public  figure,  he  or  she  never 
ceases  to  be  a  public  figure. 

The  newspaper  argued  that  Mrs.  Brew¬ 
er  had  gained  notoriety  during  her  career 
as  an  entertainer  by  appearing  on  such 
national  tv  programs  as  the  Jack  Parr 
Show  and  the  Andy  Williams  Show.  It 
also  argued  that  Mr.  Brewer  had  gained 
notoriety  in  the  newspaper’s  circulation 
area  as  a  college  football  star  for  the  Uni¬ 
versity  of  Mississippi  and  nationally  as  a 
linebacker  for  the  New  Orleans  Saints. 

The  newspaper  argued  that  once  the 
Brewers  had  attained  this  prominence, 
they  would  continue  to  be  “pubiic  fi¬ 
gures”  even  after  their  respective  stints 
in  those  professions  had  ended. 

McKinney  v.  Gannett 
nearing  completion 

Robert  Mckinney,  former  owner  of  the 
Santa  Fe  New  Mexican  submitted  to 
Federal  Judge  Santiago  Campos  on  June 
24  his  proposal  for  how  recision  of  the 
newspaper  by  Gannett  Co.  should  occur. 

On  June  30,  1980,  Judge  Campos  in 
Santa  Fe  ruled  Gannett  must  return  the 
New  Mexican  to  McKinney  after  a  six- 
member  jury  found  the  newspaper  com¬ 
pany  had  breached  the  former  owner’s 
employment  contract  on  five  occasions. 

The  Judge’s  order  calls  for  the  news¬ 
paper  to  be  returned  to  McKinney  in  a 
condition  as  if  he  had  never  sold  the  paper 
to  Gannett.  McKinney  sold  the  paper  for 
$11  million  in  1976.  Since  that  time  Gan¬ 
nett  has  made  a  number  of  capital  im¬ 
provements  in  the  newspaper  including 
new  press  units  and  a  front  end  system. 

Gannett  then  has  10  days  from  June  24 
to  counter  McKinney’s  proposal  for 
final  judgment  with  a  proposal  of  its  own. 


CBS  wins  appeal 
on  unused  tapes 

CBS  News  won  a  partial  victory  on 
May  29,  when  a  Federal  appeals  court  in 
Philadelphia  ruled  that  the  defendants  in  a 
multimillion  dollar  fraud  trial  can  have 
access  to  unbroadcast  transcripts  of  60 
Minutes  only  when  the  tapes  can  be  used 
directly  to  impeach  the  testimony  of  pro¬ 
secution  witnesses. 

The  appeals  court  ruled  that  Federal 
District  Court  Judge  Herbert  Stem  had 
erred  (E&P,  March  28)  in  compelling 
CBS  to  turn  over  all  unused  tapes  of  a 
report  on  an  alleged  swindle  involving 
fast  food  franchising  and  also  in  saying 
that  he  was  compelled  to  give  that  mate¬ 
rial  to  the  defense  which  would,  in  turn, 
decide  how  it  wanted  to  use  it. 

The  court,  however,  did  not  compel 
Judge  Stem  to  turn  back  the  tapes  to 
CBS.  The  court  instead  mied  that  Judge 
Stem  should  review  the  unused  tapes  and 
transcripts  after  each  witness  testifies,  to 
determine  if  the  tapes  would  be  useful  to 
the  defense  in  challenging  the  credibility 
of  the  witness. 

CBS  had  originally  opposed  turning 
over  any  of  the  unbroadcast  portion  of  the 
tapes  to  the  judge,  but  when  Stern 
threatened  CBS  News  with  a  “terribly 
large  fine,”  the  station  yielded  and  turned 
over  all  the  tapes.  Upon  turning  them 
over,  CBS  attorney  Timothy  Dyk  filed  a 
motion  with  the  appeals  court,  asking  it  to 
block  any  move  by  Stem  to  turn  over  the 
unused  tapes  to  defense  attorneys. 

“Neither  the  government  nor  the  de¬ 
fendants  have  explained  how  the  CBS 
materials  could  be  admissible  as  evi¬ 
dence,  unless  the  interviewees  (appear¬ 
ing  in  the  unused  60  Minutes  segment) 
testified  and  made  inconsistent  state¬ 
ments,”  the  appeals  court  mled. 

The  appeals  court  stated  that  if  Judge 
Stern  does  find  that  the  unbroadcast 
tapes  can  be  useful  to  the  defense,  he 
must  still  not  turn  them  over  to  defense 
attorneys  until  it  is  determined  that  the 
defense  is  unable  to  get  the  same  in¬ 
formation  on  its  own,  from  an  alterna¬ 
tive  source. 

The  trial  involves  six  former  execu¬ 
tives  of  the  defunct  Wild  Bill’s  Family 
Restaurants  chain,  who  were  indicted  in 
1979  on  carges  of  swindling  investors  out 
of  millions  of  dollars. 


Reassigned 

Arthur  Sulzberger,  Jr.,  reporter  in  the 
New  York  Times'  Washington,  D.C. 
bureau,  was  reassigned  to  the  metro  desk 
in  New  York.  His  father  is  publisher  of 
the  Times. 
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Syndicates 


By  Lenora  Williamson 


Fendell  marks  50  years  in  Central  America 


Jack  Fendell,  who  introduced  Amer-  Frank  Hermes  has  been  named  assis- 
ican  comic  strips  and  features  to  large  tant  vicepresident  of  the  weekend  sec- 
areas  of  Central  America  and  the  Carri-  tions  division  of  United  Media  Enter- 
bean  as  sales  representative  for  King  Fea-  prises,  including  United  Feature  Syndi- 
tures  back  in  1931,  marked  his  50th  cate  and  Newspaper  Enterprise  Associa- 
anniversary  with  the  syndicate  in  June.  tion. 

Fendell  lives  in  San  Jose,  Costa  Rica,  Charles  Dye,  vicepresident  and  direc- 
with  his  wife  Ruth.  Their  son  James  is  tor  of  UME  Weekend  Sections,  said 

now  associated  with  his  father  and  repre-  Hermes  will  work  closely  with  newspap- 

sents  King  in  much  of  Latin  America.  ers  putting  together  color  comic  sections 

Fendell  left  New  York  50  years  ago  and  quarter-fold  TV  booklets, 
armed  with  a  briefcase  full  of  mats  and  Hermes  formerly  was  account  manager 
proofs  and  turned  the  new  territory  into  for  the  weekend  sections  division  and 

one  of  King’s  most  profitable  areas.  His  travels  primarily  in  the  eastern  and 

territory  includes  Central  America  from  midwestern  parts  of  the  country  from  his 

Nicaragua  south,  the  northern  part  of  Dallas  base.  He  joined  UME  as  south- 

South  America  from  Peru  to  Surinan,  and  west  sales  representative  for  the  division 

most  of  the  Caribbean  islands  from  Jami-  in  1977. 
ca  to  Trinadad. 

In  addition  to  being  a  founding  member 
of  the  American  Chamber  of  Commerce 
in  Costa  Rica,  he  has  been  a  member  of 

B  Nicole  Hollander  of  Chicago  is  one  of 

few  women  in  the  world  of  syndicated 
comic  strips.  But  her  title  character  “Syl¬ 
via”  is  not  one  of  the  usual  young 
heroines. 

“Sylvia”  is  fiftyish  and  generally 
spends  her  time  in  front  of  the  television, 
at  the  kitchen  table,  in  the  bathtub  or  at 
the  neighborhood  bar — busily  speaking 
her  mind  on  the  world  around  her. 

Hollander,  who  has  her  own  graphic 
arts  studio,  is  the  author  of  three  cartoon 
books — with  the  latest  a  collection  of 
“Sylvia”  strips  titled  “That  woman  must 
be  on  drugs”  from  St.  Martin’s  Press. 

“Sylvia”  evolved  from  Hollander’s 
work  for  a  Chicago  feminist  group  that 
created  a  Feminist  Funnies  Calendar  and 
published  a  journal.  The  Spokesman. 
Some  were  published  in  another  maga¬ 
zine  and  eventually  “Sylvia”  got  in¬ 
cluded  in  a  book  of  Hollander  cartoons 
published  by  St.  Martin’s  Press,  New 
York. 

“Sylvia”  was  first  syndicated  in  Cana¬ 
da  last  year  by  Sun  Features/Canada 
Wide  Feature  Service  and  joined  Field 
Newspaper  Syndicate  daily  in  black  and 
white  earlier  this  year.  Hollander  is  now 
doing  her  first  full  color  work  for  “Syl- 


Syndicated  columnist  Jack  Anderson 
(right)  fields  a  question  at  the  annual  New 
Jersey  Business  Conference  at  Rutgers 
University.  He  spoke  on  the  state  of  inves¬ 
tigative  reporting  in  Washington  and  was 
joined  at  a  news  conference  by  (from  left) 
Rocco  J.  Marano,  president  of  New 
Jersey  Bell;  James  E.  Olson,  vicechairman 
of  the  board  of  AT&T,  and  David  Clare, 
president  of  Johnson  &  Johnson. 


Woman  cartoonist  adds  Sunday  strip 


Nicole  Hollander 

via”  in  the  newly  introduced  Sunday 
strip. 

The  cartoonist  holds  a  bachelor’s  de¬ 
gree  in  fine  arts  from  the  University  of 
Illinois  and  a  masters  in  fine  arts  from 
Boston  University. 


Jack  Fendell 

the  Inter  American  Press  Association 
since  it  began  in  the  early  40s  and  a  mem¬ 
ber  of  the  lAPA  board  of  directors  the 
past  twelve  years.  Fendell  was  graduated 
from  the  St.  John’s  School  of  Law  in  New 
York  City  in  1928. 


Syndicated  health  and  beauty  col¬ 
umnist,  Josephine  Lowman,  has  written  a 
six-part  illustrated  series  on  “Ecauty  and 
Inflation”  in  which  she  advises  readers 
on  finding  cost-efficient  means  of  coping 
with  inflation.  Each  of  the  six  segments 
deals  with  specific  areas,  including  clo¬ 
thing,  food,  nutrition,  and  cosmetics.  The 
special  series  is  being  distributed  by  The 
Register  and  Tribune  Syndicate,  which 
also  handles  Lowman’s  syndicated  col¬ 
umn,  “Why  Grow  Old?” 
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A  typical  bathtub  sequence  in  the  life  of  Nicole  Hollander's  "Sylvia." 
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CARTOONISTS  HONORED — President  Joseph  D'Angelo  of  King  Features 
(right)  congratulates  the  syndicate's  cartoonists  who  were  honored  during  the 
National  Cartoonists  Society's  35th  onniversary  dinner  in  New  York  City: 
From  left,  Milton  Caniff,  Mort  Walker,  John  Cullen  Murphy  and  Bill  Hoest. 
Caniff  ("Steve  Canyon")  was  inducted  into  the  NCS  Hall  of  Fame;  Walker 
("Beetle  Bailey")  and  Murphy  ("Prince  Valiant")  received  U.S.  Treasury 
Department  awards  for  their  contribution  to  the  Savings  Bond  program  and 
Murphy  was  also  awarded  the  NCS  Silver  T-Square.  Hoest  ("The  Lockhorns") 
won  the  best  syndicated  panel  award  category. 


The  Hearst  Special  News  Service  is 
changing  its  name  to  Hearst  Feature  Ser¬ 
vice.  Mort  Young,  assistant  national  edi¬ 
tor  of  the  Hearst  Newspapers,  says  the 
change  is  being  made  immediately  to 
more  accurately  reflect  the  type  of  mate¬ 
rial  the  wire  now  carries. 

The  service  specializes  in  news  back¬ 
grounders  and  features  of  human  interest 
in  all  areas.  Young  says  while  Hearst  wri¬ 
ters  are  the  primary  suppliers  of  features, 
the  service  located  at  235  East  45th 
Street,  New  York,  will  consider  freelance 
queries  for  material  of  national  interest. 

«  ♦  ♦ 

“Doonesbury”  has  made  the  papers 
again  but  not  on  the  comics  page. 

Garry  Trudeau’s  June  28  segment  was 
dropped  in  Boston  because  the  Sunday 
Globe  considers  it  contains  “a  kind  of 
Polish  joke.” 

But  in  Worcester,  Massachusetts,  the 
Evening  Gazette  and  the  Sunday  Tele¬ 
gram,  cancelled  “Doonesbury”  outright. 
Editor  Kenneth  J.  Botty  told  readers  the 
cancellation  was  “not  because  of  the 
strip’s  political  jousting,  but  because  we 
felt  Trudeau’s  constant  flirtation  with 
vulgarity  had  no  real  place  on  the  pages.” 

Hfi  *  * 

Georgie  Anne  Geyer,  columnist  for 
Universal  Press  Syndicate,  was  elected 


to  the  board  of  trustees  of  American  Uni¬ 
versity  in  Washington,  D.C.  Her  column 
deals  with  domestic,  foreign  and 
women’s  affairs. 

«  «  « 

“Herman”,  Jim  Unger’s  rumpled  car¬ 
toon  panel  and  strip  hero,  has  been 


licensed  to  Freelance,  Inc.  of  Canada  for 
corkboards  and  memoboards.  “Her¬ 
man”  was  recently  made  available  for 
licensing  by  Universal  Press  Syndicate 
affiliate.  Universal  Licensing  Corpora¬ 
tion,  and  now  has  his  own  line  of  greeting 
cards,  barbeque  aprons,  and  more. 


NEW  FOR  1981  -  NFL  TOUCHDOWN 
CROSSWORDS^  PUZZLE 


It’H  give  your  football 
fMis  a  chance  to  play  In 
their  own  living  romns! 

•  The  only  officfat  NFL-sanctioned 
irews^ 

•  Twenty  Puzzles  coordinated  to 
16  Monday  Night  Football  Games, 
two  pre-season,  one  post-season 
and  the  Super  Bowl 

•  Clues  for  each  week’s  Puzzle 
are  keyed  to  the  two  teams  playing 
on  any  given  Monday  night 
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Call  CHRIS  PIERSON  for  rates  and 
availability  at  1-800-221-4816 
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Fight 

(Continued  from  page  12) 

When  asked  who  would  prevail  if  there 
were  a  difference  of  opinion  between  Fel- 
ker  and  him  over  how  to  play  a  story, 
Oliver  pointed  to  his  editors  and  replied, 
“This  desk  decides  what's  going  in  the 
paper.” 

Oliver  said  Tonight  will  continue  to 
have  a  separate  identity  from  the  morning 
Daily  News. 

“You’ve  got  to  call  it  (Tonight)  a  diffe¬ 
rent  publication,”  he  stated.  “Very  little 
of  the  news  stories  we  run  are  in  the  A.M. 
paper.” 

Oliver  remarked  Tonight’s  editorials 
and  letters  from  readers  are  “sometimes 
new  in  the  P.M.” 

Tonight  does  not  have  a  separate  staff 
of  reporters,  according  to  Oliver.  “When 
news  is  breaking,  we  have  everybody 
breaking  with  it.  We  can  select  from  the 
whole  staff  of  the  Daily  News,”  he  ex¬ 
plained. 

Oliver  denied  reports  that  Tonight  has 
a  morale  problem.  “I  haven’t  seen  any 
resignations.  I  have  a  long  list  of  people 
seeking  jobs,”  he  remarked,  adding  he 
has  a  stack  of  resumes  from  the  New 
York  Post.  “Post  people  want  to  join  the 
Daily  News.  Not  vice  versa.” 

Les  Bridges,  marketing  director  for  the 
New  York  Daily  News,  termed  “incor¬ 
rect”  reports  that  Tonight  must  show  a 
profit  by  the  end  of  the  year  or  be  folded 
by  the  parent  Tribune  Co.  “No  arbitrary 
deadlines  have  been  set,”  Bridges  stated. 

New  York  Post  executive  editor  Roger 
Wood  scoffed  at  the  suggestion  that 
Tonight  was  a  challenge  to  his  news¬ 
paper. 

“I  don’t  regard  it  as  a  competitive 
situation.  They’re  not  really  selling 
enough  copies.  They’ve  made  no  impact 
at  ail  in  the  afternoon  market,”  he  said. 

In  reply  to  Oliver’s  criticisms  of  the 
Post,  Wo^  stated,  “They’re  upset.  If  we 
had  launched  a  disaster  (Tonight)  of  that 
magnitude,  we’d  be  upset  too.  Strong  lan¬ 
guage  is  nearly  always  the  language  of 
desperation. 

“I  rest  my  case  entirely  with  our  read¬ 
ers  and  the  steady  increase  in  our  sales.  It 
isn’t  a  battle  of  words,  it’s  the  readers 
who  decide  who  wins.” 

Wood  asserted  morale  at  the  Post  “has 
never  been  better.  I  have  a  stack  of  re¬ 
sumes  from  all  over  the  country.” 

He  was  unperturbed  by  Oliver’s  claim 
that  Post  staffers  were  seeking  employ¬ 
ment  at  the  Daily  News. 

“They’re  welcome  to  have  anybody 
who’s  written  to  them,”  Wood  said.  “If 
they’ve  got  a  stack  of  resumes  from  Post 
people,  why  aren’t  they  taking  them  on? 
God  knows,  they  can  use  the  help.” 

One  area  where  the  Post  is  considering 
mounting  a  new  challenge  to  the  News  is 
on  Sunday,  according  to  Wood. 
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He  said  the  paper  has  had  an  “edi¬ 
torial  team  working  on  a  Sunday  paper  for 
some  time  now.” 

Wood  declined  to  release  any  details  of 
those  plans  but  remarked,  “We’re  not 
planning  for  nothing.” 

George  Viles,  executive  vicepresident 
of  the  Post,  said  the  morning  field  “is 
where  the  war  is”  between  his  paper  and 
the  Daily  News. 

In  anticipation  of  the  Daily  News  move 
into  the  afternoon  market,  the  Post  laun¬ 
ched  its  morning  edition  in  July,  1980. 

The  morning  Post  goes  to  press  at  mid¬ 
night,  Viles  said.  “Our  P.M.  paper  really 
is  from  8  A.M.” 

Saying  the  morning  paper  has  a  circula¬ 
tion  of  about  150,000,  Viles  stated  the 
growth  has  come  “in  the  outer  areas 
where  we  previously  didn’t  sell.  We’re 
reaching  Fairfield  County,  Conn.,  New 
Jersey,  Long  Island.  We’re  selling  in  ev¬ 
ery  area  where  the  Daily  News  sells.” 

Viles  conceded  that  the  Post’s  rapid 
morning  growth  has  come  at  the  expense 
of  afternoon  sales. 

“There’s  been  some  transferance,  but 
we’re  not  really  alarmed.  Morning  is 
where  the  growth  is,”  he  commented. 
“You  can’t  grow  at  both  ends.  That 
would  be  impossible.” 

Viles  said  the  Post  sells  about  650,000 
copies  in  the  afternoon,  to  give  the  paper 
a  total  circulation  of  800,000. 

The  March  31,  1981  publisher’s  state¬ 
ment  lists  the  Post  as  an  all  day  paper  with 
a  total  average  paid  circulation  of 
732,158. 

The  publisher’s  statement  gives  the 
Post’s  total  city  zone  circulation  as 
595,750  and  its  total  city  and  retail  trading 
zones  circulation  as  688,819. 

The  March  31,  1981  publisher’s  state¬ 
ment  for  the  Daily  News  lists  its  total 
average  paid  circulation  for  weekday 
mornings  as  1,491,556.  The  statement 
gives  total  city  zone  circulation  on  week¬ 
days  as  919,382,  and  total  city  and  retail 
trading  zones  circulation  as  1,336,950. 

The  publisher’s  statement  gives  the 
Daily  News’  total  average  paid  circula¬ 
tion  on  Sunday  as  1,995,702. 

The  Daily  News  publisher’s  statement 
does  not  give  total  average  paid  circula¬ 
tion  figures  for  Tonight.  For  the  February 
17,  1981  edition,  the  Daily  News’  total 
paid  sales  in  the  afternoon  were  104,409 
with  all  but  6,891  of  those  sales  coming  in 
the  city  zone,  according  to  the  publisher’s 
statement. 

For  the  Post  on  February  17, 1981,  the 
publisher’s  statement  lists  total  sales  for 
the  midnight  edition  as  88,328  with  10,599 
sold  in  the  city  zone.  With  a  10  P.M. 
edition  printed  on  February  16  but  dated 
February  17  included,  total  paid  circula¬ 
tion  for  the  Post’s  morning  paper  is 
134,941.  The  10  P.M.  addition  sold  only 
3,729  copies  in  the  city  zone. 

Noting  that  the  Post  is  losing  money, 
Viles  said  “no  target  date  for  the  black” 
has  been  set. 


“As  the  battle  (with  the  Daily  News) 
develops,  we  might  need  to  spend  more 
money,”  he  said. 

Viles  commented  the  Post’s  advertis¬ 
ing  sales  “are  not  satisfactory”  but  added 
he  is  “not  at  liberty”  to  discuss  the  situa¬ 
tion  in  much  detai<. 

“We  have  gained  a  couple  of  retail 
advertisers.  They’ve  signed  contracts  but 
the  ads  have  not  started  to  appear,”  he 
said.  “There’s  a  reason  I  don’t  want  to 
discuss  it.  We’ve  a  long  way  to  go.” 

The  Daily  News  is  also  losing  money 
this  year,  and  management  is  looking  for 
ways  to  increase  productivity  at  the  paper 
and  cut  its  “huge  expense  burden” 
(E&P,  June  27,  p.  38). 

The  Daily  News  has  increased  its  clas¬ 
sified  advertising  share  of  the  New  York 
City  market  from  16.3%  to  18.4%  in  the 
first  four  months  of  1981  and  has  enjoyed 
an  increase  in  general  advertising  for  the 
same  period  from  21%  to  24.6%  of  the 
total  field. 

The  paper’s  share  of  total  advertising 
has  declined  in  the  first  four  months  from 
35.8%  a  year  ago  to  33.1%.  this  year,  with 
retail  advertising  dropping  in  the  same 
period  from  48.4%  a  year  ago  to  43.2% 
this  year. 

Marketing  director  Bridges  attributed 
the  decline  in  retail  linage  to  advertisers 
shrinking  their  budgets  and  to  “a  loss  of 
credit  for  some  lines”  which  resulted 
when  the  Daily  News  reduced  its  number 
of  ad  zones. 

McGoff 

(Continued  from  page  13) 

records  relating  “solely  to  editorial  poli¬ 
cy  or  news  gathering.” 

The  Supreme  Court  then  refuses  to  re¬ 
view  McGoffs  appeal  without  comment, 
June  22. 

Federal  law  enforcement  officials  have 
said  McGoff  already  complied  with  the 
original  SEC  subpoenas,  but  spokesmen 
for  the  agency  will  not  discuss  the  inves¬ 
tigation  while  it  continues.  Raymond 
Larocca,  a  Washington,  D.C.,  attorney 
who  handled  the  appeal  of  the  SEC  sub¬ 
poenas  for  McGoff,  also  refused  to  com¬ 
ment  on  the  investigation. 

A  separate  Justice  Department  inves¬ 
tigation  of  McGoffs  alleged  financial 
links  to  South  Africa  and  whether  he 
might  have  functioned  as  an  agent  for 
South  Africa  without  complying  with 
federal  registration  requirements  still  is 
continuing,  a  department  spokesman  said . 

A  federal  grand  jury  began  investigat¬ 
ing  reported  domestic  links  to  South  Afri¬ 
ca,  including  McGoff,  in  September  1979, 
and  FBI  agents  obtained  subpoenas  for 
information  from  Panax,  Global  Com¬ 
munications  and  a  Michigan  bank  where 
McGoff  had  held  accounts. 

Last  August,  Panax  Corp.  stockhol¬ 
ders  approved  a  plan  to  liquidate  the  cor¬ 
poration’s  assets. 
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Printers’  contract  paves 
way  for  electronic  makeup 


By  George  Brandon 

Union  printers  at  the  Washington  Post- 
have  accepted  a  five-year  contract  con¬ 
taining  a  jurisdiction  clause  the  president 
of  the  union  local  believes  may  prove  a 
“landmark”  for  future  settlements  in¬ 
volving  management’s  right  to  introduce 
electronic  pagination  technology. 

Under  the  agreement  between  the  Post 
and  members  of  local  101  of  the  Columbia 
Typographical  Union,  news  pages  or  por¬ 
tions  of  pages  containing  news  will  be 
allowed  to  be  made  up  by  newsroom  re¬ 
porters  and  editors  when  the  Post  installs 
electronic  pagination  equipment.  But  all 
ad  pages  and  portions  of  pages  containing 
ads  will  continue  to  be  made  up  by  com¬ 
posing  room  workers. 

Larry  Wallace,  the  Post’s  vicepresi¬ 
dent  for  industrial  relations,  said  he  be¬ 
lieves  the  Post  is  the  first  newspaper  to 
reach  an  agreement  with  printers  giving 
management  the  right  to  install  electronic 
makeup  terminals  that  will  be  manned  by 
non-composing  room  employees. 

Wallace  said  the  Post  already  is  plan¬ 
ning  to  install  a  pagination  system,  prob¬ 
ably  within  two  or  three  years. 

William  Boarman,  president  of  the 
typographical  union  local,  said  the  juris¬ 
dictional  clause  relating  to  introduction  of 
pagination  systems  “just  may  turn  out  to 
be  a  landmark  agreement”  in  light  of  the 
rapid  pace  the  emerging  electronic 
makeup  technology  is  following  in  news¬ 
papers  nationwide. 

“We  have  given  up  the  news  pagina¬ 
tion,”  Boarman  told  Editor  &  Puplisher 
shortly  after  the  union  ratified  the  new 
contract  by  a  vote  of  234-101  June  28. 
“But  we  maintain  the  absolute  right  to 
run  any  kind  of  terminals  for  the  making 
up  of  ads,”  he  said. 

“The  way  we  look  at  it,  we  preserved  a 
bargaining  unit,”  Boarman  said,  rather 
than  acceding  to  a  clause  that  has  'oeen 
adopted  at  other  papers  of  “total  flexibil¬ 
ity.”  Boarman  characterized  the  total  fle¬ 
xibility  approach  as  allowing  manage¬ 
ment  to  “transfer  all  work  functions  out 
of  the  composing  room.” 

By  splitting  the  responsibility  for  oper¬ 
ating  the  pagination  terminals  between 
the  newsroom  and  the  composing  room, 
he  said,  “we  were  trying  to  come  up  with 
a  reasonable  alternative  to  'full  flexibil¬ 
ity,’  which  was  totally  unacceptable  to 
me  as  president  of  one  of  the  larger  loc¬ 
als”  in  the  typographical  union. 

The  union  vote  ratifying  the  Post’s  con¬ 
tract  offer  ended  almost  two  years’  nego¬ 
tiation  while  the  printers  continued  work¬ 
ing  under  a  contract  that  expired  at  the 
end  of  September  1979.  A  similar  offer, 
but  without  a  provision  sweetening  the 
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union’s  health  and  accident  benefits  by 
i$2.50  a  week  per  member,  had  been  re¬ 
jected  by  a  311-26  margin  last  April. 

The  new  contract  calls  for  about  465 
full-time  members  of  the  union  to  receive 
$30-a-year  retroactive  wage  increases 
over  the  old  contract  of  scales  for  both 
1979  and  1980. 

Under  the  five  years  covered  by  the 
contract  (effective  on  signing  during  the 
first  week  of  July),  wages  will  go  up  $35  a 
year  for  the  first  three  years,  and  then  $33 
a  year  during  the  last  two  contract  years, 
1984  and  1985. 

From  the  average  full-time  wage  of 
$412  under  the  old  contract,  a  printer’s 
weekly  wage  will  increase  to  $643  by  the 
final  year,  a  56%  increase  since  expira¬ 
tion  of  the  old  contract. 

Aside  from  the  $2.50-a-member  hike  in 
the  sick  benefit  added  since  the  April  con¬ 
tract  offer  was  rejected,  the  new  contract 
also  contains  another  sweetener,  a  $500 
bonus  the  Post  offered  any  full-time  union 
member  who  signed  the  contract. 

The  pact  also  provides  for  the  con¬ 
tinuation  from  the  old  contract  of  lifetime 
job  guarantees  for  all  full-time  printers. 
But  the  Post  also  is  offering  lump-sum 
buyouts  to  full-time  printers  who  opt  to 
retire  early  of  between  $25,000  and 
$35,000,  depending  on  age.  Under 
another  version  of  the  buyout  offer,  prin¬ 
ters  can  take  the  payment  in  installments 
over  five-  or  10-year  periods  and  receive 
as  much  as  $52,500,  according  to 
Boarman. 

The  Post  won  the  right  to  phase  out  by 
the  end  of  the  new  contract  a  “productiv¬ 
ity  leave”  that  gave  each  full-time  printer 
three  weeks  of  paid  leave  a  year  in  addi¬ 
tion  to  the  basic  four  week’s  paid  annual 
leave.  The  Post  had  begun  allowing  the 
“productivity  leave”  to  printers  in  1974 
when  management  won  the  right  to  intro¬ 
duce  VDT  and  optical  scanner  technolo¬ 
gy.  The  extra  leave  time  recognized  the 
productivity  gains  available  to  the  paper 
with  the  new  technology,  Boarman  said. 

In  other  work  rules  changed  under  the 
new  contract.  Post  management  got  an 
increase  in  the  number  of  salaried  em¬ 
ployees  whose  schedules  are  not  set  by 
the  union  from  nine  to  10.  Management 
also  got  a  change  that  will  result  in  more 
“show-up  times”  during  which  substi¬ 
tutes  may  be  hired  to  work  shifts  for  sche¬ 
duled  employees  who  miss  work. 

P.M.  goes  A.M. 

Cedar  Rapids  (la.)  Gazette  changed  its 
weekday  publication  time  from  afternoon 
to  morning  on  June  29.  Starting  that  date 
the  paper  will  be  a  morning  edition  seven 
days  ,  Joe  Hladky  Ill,  president,  I  said. 


J.  Scott  Schmidt 


Tribune  Co.  forms 
California  group 

The  Chicago-based  Tribune  Company 
announced  the  formation  of  Tribune 
Company  California  Newspaper  Group 
which  will  manage  the  company’s  Cali¬ 
fornia  newspaper  properties. 

J.  Scott  Schmidt,  president  and  chief 
executive  officer  of  Van  Nuys  Publishing 
Company  since  1975,  was  appointed 
president  and  chief  executive  officer  of 
the  new  group  in  addition  to  his  present 
duties. 

Principal  members  of  the  group  include 
Van  Nuys,  Peninsula  Newspapers  Inc. 
and  Times-Advocate  Inc.  The  member 
companies  will  retain  their  individual 
corporate  identities  and  their  editorial  in¬ 
dependence,  a  spokesman  said. 

The  new  group  “will  enable  us  to  make 
more  effective  use  of  the  resources  of  the 
three  companies  and  facilitate  long  range 
planning,”  said  Stanton  R.  Cook,  Tri¬ 
bune  president  and  chief  executive 
officer. 


Heads  O  NO 

Alfred  JaCoby,  of  the  San  Diego  Un¬ 
ion,  was  re-elected  president  of  the  Orga¬ 
nization  ofNewspaper  Ombudsmen  at  its 
recent  meeting  in  San  Diego. 

Also  re-elected  were  John  Brown, 
Edmonton  (Alberta)  Journal,  vicepre¬ 
sident;  and  Sal  Miccihe,  Boston  Globe, 
and  Russell  Austin,  Milwaukee  Journal, 
directors.  Art  Nauman,  Sacramento  Bee, 
was  elected  secretary-treasurer.  The 
group  will  meet  next  year  year  in 
Washington,  D.C. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES  AVAILABLE 


AUTOMOTIVE 


YOUR  AUTO  AND  YOU:  Weekly  test  reports  on 
new  American ,  foreign  cars  plus  weekly  column 
of  answers  to  readers’  car  problems.  Write  for 
samples,  rates.  Automotive  Features.  814  E 
Manor  Or,  Milwaukee  Wl  53217. 


SMALL  BUSINESS  COLUMN— Popular  and 
practical  feature  for  your  local  business  com¬ 
munity.  Provides  expert  advice  for  the  self- 
employed.  Featured  in  Newsday,  Philadelphia 
Bulletin,  Houston  Chronicle  and  100  fine 
newspapers.  Free  samples.  M  Stevens.  15 
Breckenridge  Rd,  Chappaqua  NY  10514. 


FOR  THE  ONE  publisher  in  10  really  serious 
about  promotion— The  Bottom  Line  tells  your 
local  merchant  why  he  should  use  more  news¬ 
paper  advertising.  Weekly  questions  and 
answers  by  publisher-professor  use  fact,  logic 
and  humor.  S  Gale  Denley,  The  Journal,  Box 
278,  Bruce  MS  38915. 

PLAGUED  by  those  typos  which  always  fall  in 
that  one  wrong  place?  Explain  them  away  in  a 
column  inch,  (camera  ready),  only  $2.50. 
VBM,  Box  53,  Virginia  Beach  VA  23458. 

WASHINGTON,  DC — A  personalized,  inexpen¬ 
sive  reporting  news  service  tailored  for  small 
papers.  Special  feature  columns.  Try  us! 
Wagener  News  Service,  1020  National  Press 
Bldg,  Washington  DC  20045. 


TWICE  the  service!  R-Gabs  &  Dickson  unite. 
100  features.  DBI,  17700  Western  69e.  Gar¬ 
dena  CA  90248. 

INTERNATIONAL 

ENGLAND  holds  great  fascination  for  American 
readers.  Regular  features  (with  photos)  on  his¬ 
tory,  culture,  lifestyle  tor  supplement-feature- 
travel  sections.  American  Abroad.  1  Orchard 
Cottages,  Knighton,  Ashbury,  Oxon  SN6  8NT 
England. 


WHAT’S  NEW  IN  MEDICINE? 

Latest  medical  news,  weekly,  with  commen¬ 
tary.  350  words.  LA  Chotkowski,  MD,  FACP, 
1143  Chamberlain  Hwy,  Kensington  CT 
06037. 


ANNOUNCEMENTS 
BUSINESS  OPPORTUNITIES 

INVENTOR  has  developed  newspaper  stacker 
with  new  conception.  Need  financing.  Box 
2653,  Editor  &  Publisher. 

START  YOUR  OWN  WEEKLY— Extensive  how- 
to  manual  by  prominent  publisher,  describes 
every  step.  Details  from  Meadow  Press,  Box 
35-E,  Pt  Jefferson  NY  11777. 

NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  ESTATE  TAX  partnership, 
loan  depreciation  and  insurance  purposes. 
Sensible  fees.  Brochure.  Marion  R  Krehbiel, 
Box  88,  Norton  KS  67654  or  Robert  N  Bolitho, 
Box  7133,  Shawnee  Mission  KS  66207. 

HEMPSTEAD  &  CO 

Newspaper  appraisers  and  brokers.  Write  or 
call  for  free  consultation.  21  EEuclidAv,  Had- 
donfield  NJ  08033;  (609)  795-6026. 

NEWSPAPER  BROKERS 

MEL  HODELL,  Newspaper  Broker, 

PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


"MORE  FOR  YOUR  MONEY’’— Weekly  column 
of  money-saving  news.  Proven  results.  Camera- 
ready.  Samples,  Mike  LeFan,  1802  S  13th, 
Temple  TX  76501. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated).  Great  for 
weekend  section  or  entertainment  pages. 
Issued  weekly.  Camera-ready.  Our  7th  year. 
Cineman  Syndicate.  7  Charles  Court,  Middle- 
town  NY  10940;  (914)  692-4572. 

_ PHOTOGRAPHY 


HOW  TO  take  better  photographs.  New,  simple 
tips  for  beginners.  EZ  Pix,  3472  Maplewood, 
Los  Angeles  CA  90066. 


NEED  NEW  different  wordgame  puzzle  for  your 
magazine  or  weekly  paper?  Send  issue  and  let¬ 
terhead  for  return  example.  Raider  Nelson, 
815  E  Oakton  St,  Box  117,  Des  Plaines  IL 
60018. 

PUZZLES-PUZZLES,  A  wide  selection  of 
choice.  "Blue  Plate  Special"  a  puzzle  on  food. 
Zany  Cross-Word  Puzzles,  or  Celebrity  Puzzles. 
Many  more  to  choose  from.  Write:  Dickson- 
Bennett  Features,  PO  Box  265,  St  Joseph  MO 
64502. 

_ REAL  ESTATE _ 

HOUSE  CALLS-National  award  says  "enter¬ 
taining,  concise,  solid  writing  skills,  wealth  of 
real  estate  knowledge.  ’’  6th  year.  240  Heming¬ 
way,  Rochester  NY  14620;  (716)  271-6230. 


NOW  AVAILABLE  IN  THE  USA! 

The  dynamic  and  provocative  columns  of  Mex¬ 
ican  authoress  and  columnist 

IRMA  SALINAS  ROCHAS 
Subject  to  feature  articles  in  Esquire  and 
Washington  Post.  Don’t  miss  this  opportunity: 
First  4  columns  FREE!  Available  in  Spainish  or 
English.  Write  today!  Contact.  Jack  Fitzgerald. 
Vista  Communications,  920  North  King  Rd, 
Los  Angeles  CA  90069.  ! 

VOICE  FROM  THE  WOODS  is  an  editorial  col- 
umn  for  readers  troubled  by  our  inapt  energy¬ 
using  economy.  Samples.  Walter  Gormly,  Mt 
Vernon  lA  52314. 


ANNOUNCEMENTS 

NEWSPAPER  BROKERS 

ALAN  G  LEWIS,  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers  for 
daily,  top  weekly  or  shopper  publications. 
Ridge  Rd,  Hardwick  MA  01037;  (413)  477- 
60(39. 

Appraisals,  Mergers,  Sales. 

No  charge  for  consultation. 

WHITE  NEWSPAPER  SERVICE 
Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 

BILL  MAHHEW  COMPANY  conducts  profes- 
sional,  confidential  negotiations  for  sale  and 
purchase  of  highest  quality  daily  and  weekly 
newspapers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should  call 
(813)  733-8053  da^ime;  (813)  446-0871 
nights:  or  write  Box  3364,  Clearwater  Beach  FL 
33515.  No  obligation,  of  course. 

Brokers  You  Can  Trust 
Nationwide  Senrice 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 

PO  Box  86.  Headland  AL  36345 
Wayne  Chancey  (205)  693-2619 

Jim  Hall  (205)  566-7198 


ANNOUNCEMENTS 

ANNOUNCEMENTS 

NEWSPAPER  BROKERS 

NEWSPAPERS  FOR  SALE 

BROKERS  and  CONSULTANTS  I 

for  the  purchase  and  sale  of  I 

WEEKLY  AND  DAILY  NEWSPAPERS  ! 

W  B  GRIMES  &  CO,  INC 

National  Press  Building 

Washington  DC  20045  I 

(202)  NAtional  8-1133  | 

5000  PAID  WEEKLY  in  south  central  Pennsyl¬ 
vania.  1980  gross  $141,000.  Will  sell  for 
$140,000-29%  down,  owner  will  finance  ba¬ 
lance  at  12%  for  10  years.  Excellent  opportun¬ 
ity  for  husband/wife  team  with  advertising  sales 
experience.  No  equipment  or  real  estate.  Own¬ 
er  will  offer  attractive  composition  and  print 

Confidential  Negotiations  and  Appraisals  j 
MEDIA  ACQUISITIONS  AND  MERGERS  ! 

Write  Box  2673,  Editor  &  Publisher. 

A  Division  of  1 

Graphic  Management  Associates.  Inc  1 

11  Main  St,  Southboro  MA  01772  1 

(617)  481-8562  | 

QUALITY  FREE  DISTRIBUTION  newspaper  in 
growing  south  Texas  market.  15th  successful 
year.  $129M  net  in  ’80  on  $585M  gross.  15 
year  payout  on  balance  at  9V5%  after  $270M 

HALF  CENTURY  OF  EXPERIENCE  in  getting  1 
goodbuyersandsellerstogether.  NEWSPAPER  ; 
SERVICE  CO,  INC.  PO  Drawer  12428,  Panama  j 
City  FL  32401. 

UNOPPOSED  west  Kentucky  county  seat  week¬ 
ly.  $157,500.  Owner  terms. 

ABC  DAILY  with  4  weeklies.  Zone  6. 
$3,750,000. 

JIMMY  CROWE 

$135M  to  $1  million. 

1  White  Newspaper  Service.  Box  109.  McMinn- 
!  villeTN  (615)  473-2104. 

Specializing  in  the  best  Southern  markets.  114 
Wickersham  Dr,  Savannah  GA  3141 1;  (912) 
352-8931,  day  or  night. 

SMALL  DAILY,  located  in  eastern  Pennsylva¬ 
nia.  Richard  E  Vowles,  212  Edgehill  Rd,  York 

PA  17403;  (717)843-3922. 

JAMES  J  BRODELL 
Rocky  Mountain  newspapers 
Box  1841,  Grand  Junction  CO  81502 
Buyer  inquiries  invited;  (303)  242-5035. 


KREHBIEL-BOLITHO,  INC 
Over  500  sales  in  our  31  years.  . 

(We  handle  different  properties  —  I 

offices  350  miles  apart.)  i 

MARION  R  KREHBIEL,  "Norton  Office"  ] 
PO  Box  88,  Norton  KS  67654.  , 

Office  (913)  877-3407 
ROBERT  N  BOLITHO.  "Kansas  City  Office.  ” 

PO  Box  7133,  Shawnee  Mission  KS 
66207,  Office  (913)  381-8280 

MIDWEST  NEWSPAPERS 
-OUR  ONLY  BUSINESS 
Roy  Holding  &  Associates 
•Newspaper  Brokers 
•Appraisers 
Call  day  or  night 
Office  (309)  932-2270 
Evenings  (309)  879-2412 

NEWSPAPER  OWNERS-SEEKERS.  We  will  be 
glad  to  go  over  your  plans  with  you.  No  obliga¬ 
tions.  NEWSPAPER  SERVICE  CO,  INC,  PO 
Drawer  12428,  Panama  City  FL  32401. 

SYD  S  GOULD  ASSOCIATES 
"The  broker  with  instant  buyers" 

SALES,  SERVICE,  MANAGEMENT 
Rte  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 

SELL  OR  BUY  a  weekly  newspaper.  Inquiries 
and  details  confidential.  Over  20  listings. 
BUSINESS  BROKER  ASSOCIATES 
(615)  756-7635  (24  hours) 

WE  HAVE  QUALIFIED  BUYERS  tor  dailies  and 
large  weeklies.  Information  strictly  confiden- 
tiaL 

DIXIE  NEWSPAPERS,  INC 
PO  Box  490,  Gadsden  AL  35902 
_ (205)  546-3356 _ 

NEWSPAPERS  FOR  SALE 

ALTERNATIVE  news  weekly  in  major  northern 
California  city.  Entering  third  year.  Fabulous 
prospects;  (408)  624-3763. 

DAILY  NEWSPAPER  California  5-day.  Expand¬ 
ing  area.  $6-$8  million  price.  Mel  Hodell, 
Broker,  Box 2277,  Montclair CA91763; (714) 
626-6440. 

ESTABLISHED  rural  central  Maine  weekly,  5M 
paid  circulation.  $250M  gross  and  climbing, 
$210M.  29%  down,  owner  financing  at  12%. 
Box  2597,  Editor  &  Publisher. 

FOR  SALE;  Community  newspaper  in  Rich¬ 
mond,  California,  circulation  6000,  estab¬ 
lished  6  years,  great  growth  potential.  (415) 
232-2494. 

OREGON  WEEKLY  in  rebuilding  process  with 
competition.  Situation  improving.  $60,000 
terms  or  $$50,000  cash.  Tell  finance  with  rep¬ 
ly.  Box  2627,  Editor  &  Publisher. 


cated,  tabloid  format  with  several  regular 
accounts.  Excellent  growth  potential.  Contact 
Neal  Pedowitz;  (209)  237-6141. 


SOUTHWEST  COLORADO  tiny  weekly  in  Coun¬ 
ty  Seat.  Beautiful  growth  area:  farming,  gas  & 
oil,  recreation.  $18,000  annual  cash  flow. 
Selling  with  nice  mobile  home,  land,  building 
and  equipment  for  $20,000  down.  Call  (602) 
949-9686. 

TWO  SMALL  WEEKLY  NEWSPAPERS,  adja- 
cent  areas  eastern  North  Carolina.  One— 1980 
gross  $58,000.  Other— 1980  gross  $25,000. 
New  equipment  (VDTs).  Take  one,  both.  Com¬ 
plete  for  $70,000.  Terms  negotiable.  Box 
2661,  Editor  &  Publisher. 

NEWSPAPERS  WANTED 

IF  YOU  ARE  without  competition  in  your  home 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  4500  paid  circulation ,  our  widely- 
respected  group  of  community  newspapers 
would  like  to  discuss  purchasing  your  non-daily 
publication.  Flexible  arrangements  to  meet 
your  needs,  including  your  remaining  witn  the 
newspaper.  No  paper  too  large  for  us  to  consid¬ 
er.  Please  send  information  to  Box  3 1752,  Edi¬ 
tor  &  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 

INVESTOR  seeks  minority  interests  in  Indiana, 
Ohio  and  southern  Michigan  publications  of  all 
kinds.  Please  send  complete  details  and  sever¬ 
al  samples  to  Box  2376,  Editor  &  Publisher. 
Replies  will  be  kept  strictly  confidential. 

PACIFIC  NORTHWEST  WEEKLY.  Experienced, 
community-minded  operator  seeks  solid, 
stable  property;  approximately  $200M  gross, 
county  seat  preferred.  No  brokers.  Write  in  con¬ 
fidence  to-  Box  2525,  Editor  &  Publisher. 


PUBLICATIONS  FOR  SALE 

MONTHLY  BASEBALL  ONLY  tabloid  with  SOM 
circulation.  Can  be  located  anywhere.  Asking 
$.25,000,  last  year’s  gross.  Tremendous 
potential.  Owner  wants  to  pursue  other  oppor¬ 
tunities.  Reply  Box  2600,  Editor  &  Publisher. 


(714)  SHOPPING  GUIDES 

,  ...  SHOPPER  START-UP  TECHNICIAN  will  analy- 
mhinB  “  feasibility  of  market  entry  with  point  system 
112%'  determine  degree  of  potential.  Economically 
liTTo.  "right"  markets  will  then  be  measured  for  best 

_  format  style,  distribution  pattern  and  start-up 

strategy.  Realistic  loss  projections  and  innova- 
1  Rich-  five,  proven  techniques  for  fast-solid  read- 
estab-  ership/ad  participation.  Insure  success  by  eli- 
.  (415)  minating  fatal  start-up  mistakes.  Five  success¬ 
ful  start-ups  with  no  failures.  Location  "hands- 

_  on’’helportele-mailconsultation.  Alsoguaran- 

ss  with  teed  increased  proficiency  for  established  or 
50.000  fledgling  free  products.  References.  Estil  Cra- 
ithrep-  dick,  1950  Parkwood  Dr,  Dunedin  FL  33528; 

I  (813)733-1678. 
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INDUSTRY 

SERVICES 


EQUIPMENT  &  SUPPLIES 
CAMERA  i  DARKROOM 


EQUIPMENT  &  SUPPLIES 
MAILROOM 


EQUIPMENT  &  SUPPLIES 
PHOTOTYPESETTING 


CIRCULATION  SERVICES 


VER-A-FAST's  winning  formula  assures  that 
your  starts  are  good  ana  being  started.  Program 
also  available  to  save  up  to  30%  of  your  stops. 
Call  Robert  Bensman  at  (216)  651-2000. 


ENGINEERING  A 
INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  engineering 
modifications,  rebuilding  and  removal.  Single 
width  to  4  plate  wide.  Bramble  Professional 
Press  Engineering,  Rt  2,  Box  2285,  McAllen 
TX  78501.  (512)  682-7011. 


MESSENGER  SERVICES 


MESSENGER  SERVICE— We  pick  up  and  mail 
or  deliver  locally,  government  press  releases. 
Congressional  records,  federal  register  and 
other  public  information  from  government 
agencies  on  a  monthly  basis.  Write  or  call  Heiss 
Press  Service,  Inc,  2025  Eye  St,  NW,  Room 
502,  Washington  DC  20006;  Phone  (202) 
659-2726,  Home  (301)  924-4589. 


INK  RECOVERY 


WE  WILL  ACCEPT  your  waste  offset  ink.  Our 
federal  EPA  ID  number  is  CTD000790949. 
Call  for  details.  Ink  Recovery  Sendee  (203) 
443-5890. 


NEWSPAPER  DESIGN 


FOR  RE-DESIGN,  new  logos,  special  sections, 
new  formats,  layout,  type  specification,  cir¬ 
culation  enhancement,  design  critiques,  and 
staff  training,  call  or  write:  AMERGRAPHICS  & 
URBAN,  INC,  PO  Box  571052,  Miami  FL 
33157;  (305)  248-5434.  The  creative  con¬ 
sulting  and  editorial  design  experts  specializ¬ 
ing  in  precise  visual  communications  for  the 
newspaper  industry.  Ask  for  Alan  Urban,  Presi¬ 
dent  and  Creative  Director. 


OFFICE  DESIGN 


INCREASE  PRODUCTIVITY  in  the  office  with¬ 
out  increasing  costs.  Specialized  space  plan- 
ningand  design  for  journalism  offices.  Contact: 
Dan  Danford,  MANNSCHRECK  BUSINESS  IN¬ 
TERIORS,  512  Felix  St,  St  Joseph  MO  64501; 
(816)  279-8567. 


TYPESETTING  SERVICES 


COMPUGRAPHIC  TYPESETTING  for  $15  an 
hour.  Special  rates  for  magazines  and  books. 
Made  camera-ready.  The  Printery,  Box  188, 
Pahrump  NV  89041;  (707)  727-4249. 


EQUIPMENT 
&  SUPPLIES 


CAMERA  &  DARKROOM 


KAMERAK  SQUEEZE  LENSES 
Variable  lenses  0  to  8%.  Fixed  lenses  up  to 
12%.  Compare  our  quality  and  service. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach  CA  90801 


SQUeeze  Lenses,  new  and  trade  ins.  .  . 
Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 

IT’S  A  CLASSIFIED 
SECRET! 

We'll  never  reveal  the  identity  of  an 
E&P  box  holder.  However,  if  you  don't 
want  your  reply  to  go  to  certain  news¬ 
papers  (or  companies),  seal  your  rep¬ 
ly  in  an  envelope  adetress^  to  the 
box  holder.  Attach  a  note  listing  news¬ 
papers,  groups  or  companies  you 
don't  want  the  reply  to  reach;  put  the 
reply  and  note  In  an  envelope  addres¬ 
sed  to  E&P  Classifieds.  If  the  Box 
Number  you're  answering  is  on  your 
list,  we'll  discard  your  reply. 


EDITOR  &  PUBLISHER  for  July 


LINOTYPE  PAUL  3040  scanner.  2  years  old. 
Perfect  condition.  Very  reliable.  Low  $50's. 
Call  (516)  678-2622. 


CIRCULATION  SUPPUES 


USED  STEEL  CITY  motor  route  tubes.  Only  2-4 
years  old.  4000  green,  7(XI0  orange.  Make  us 
an  offer.  Phone  Jim  Huckle  Ionia  Sentinel 
(Michigan)  (616)  527-2100. 


COMPUTER  SOFTWARE 


ACCOUNTS  RECEIVABLE  SOFTWARE  de¬ 
signed  by  a  publisher  to  handle  bookkeeping  in 
terms  of  "column  inches."  Provides  many  sales 
analysis  reports,  aging  analysis,  will  print  daily 
cash  and  sales  journals  and  monthly  state¬ 
ments,  will  calculate  "service  charges,"  re¬ 
quires  Radio  Shack  Model  II  64K  micro¬ 
computer,  For  sample  reports,  phone  or  write: 
Steve  Kuckuk,  PO  Box  469,  Shawano  Vyi 
54166;  (715)  526-6188. 


CIRCULATION  SOFTWARE 
Business/Circulation  software  designed  for 
IBM  34  available  with/without  installation 
assistance.  Comprehensive  circulation  system 
maintains  total  homes  in  market  area.  Adapt¬ 
able  to  subscriber  only.  Provides  on-line  real 
time  update  to  starts,  stops,  senice  errors.  In¬ 
cludes  route  error  alarm  system  with  real  time 
service  error  dispatching.  Includes  PIA  proces¬ 
sing  with  automatic  vacation  adjustment.  Pro¬ 
duces  all  ABC,  pressrun  and  delivery  man¬ 
ifests.  Bundle  top  wraps  include  start,  stop, 
and  senrice  error  messages.  Carrier  statements 
handle  bonding  and  estimating.  A  full  line  of 
other  business  systems  available.  Contact 
Creative  Data  Systems.  9809  Wedd  Dr,  Over¬ 
land  Park  KS  66212;  (913)  381-1109. 


COMPUTER  TERMINALS 


BUREAU  TERMINALS:  Independent  computer 
terminals  for  text  entry,  edit,  disk  storage  and 
phone  communications  to  your  computer;  with 
word  processing.  Terminal  Systems  Corpora¬ 
tion.  Summit  Bldg,  DW  Hwy,  Merrimack  NH 
03054;  (603)  424-5033. 


MAILROOM 


CUTLER-HAMMER  conveyors  and  spare  parts. 
Also  new  Crabtree  conveyors  and  spare  parts. 
NORTHEAST  ST0RA(3E  &  INDUSTRIES 
(213)  257-7557 


GOOD  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  mul¬ 
tiwide  label  heads  and  quarter  folders.  Call 
Scott  or  Ed  Heisley;  (800)  527-1668. 


6  STATION  DIODE  GLASER  (Kansa)  inserter 

Model  DG-320/6  SN-124-22.  Can  be  seen  in 

operation.  Call  Don  Hendrickson  or  Don  Lipp 
(304)  233-0100. 


CLASSIFIED 
ADVERTISING  RATES 
LINE  ADS 

(Remittance  should  accompany  copy  un¬ 
less  credit  established.) 

1  week  — $3  50  per  line. 

2  weeks — $3.20  per  line,  per  issue. 

3  weeks — $3.00  per  line,  per  issue. 

4  weeks — $2.80  per  line,  per  issue. 

Add  $3.50  per  insertion  for  box  service 
and  count  as  an  additional  line  in  copy. 

POSITIONS  WANTED 

(Payable  with  order.) 

1  week  — $2.50  per  line. 

2  weeks— $2.20  per  line,  per  issue. 

3  weeks— $2.00  per  line,  per  issue. 

4  weeks— $1 .80  per  line,  per  issue. 

Add  $2.50  per  issue  for  box  service  and 
count  as  an  additional  line  in  copy. 

Count  approximately  39  characters 
andlor  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

WEEKLY  CLOSING  TIME 
Tuesday  2  pm,  N.Y.  time 

Editor  &  Publisher 
575  Lexington  Av,  NY  NY  10022 
(212)  752-7050 
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BELL  &  HOWELL  MAGNACRAFT  labelers 
1530  and  650,  l-up  and  multiple  width  heads. 
(609)  696-2500.  | 

MAGNACRAFT  602  labeler.  4  up  head  and  1  \ 
up  head,  electronic  zip  sorter,  phase  converter.  | 
Excellent  shape.  $10,500.  (608)  493-2291. 


MISCELLANEOUS 


ECONOMY  UPSTROKE  BALER,  model  160 
with  10  HP  motor  and  10'  baling  chamber. 
"Little  Giant"  roll  clamp. 

LIKE  NEW  AND  CHEAP 
Call  Denise  Christopherson,  Metzger  Printing 
Co,  (303)  777-7771. 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


NEWSPRINT  ROLLS  I 

DIRECT  MILL  SHIPMENTS  FROM  OUR 
AMERICAN  &  CANADIAN  MILLS. 

BROOKMAN  PAPER  CORP.  I 

300  E  54  ST,  NEW  YORK  NY  10022 

(212)  688-3020  j 

NEWSPRINT— Specialties-colors-converting. 
David  F  Hoy-Pa^  Sales,  Mill  Agent;  Affili¬ 
ated;  The  Paper  Group,  Inc,  Cortaro  AZ  85230, 
(602)  297-9976;  New  York  (212)  752-0558. 


NEWSPRINT  ROLLS— We  Buy/Sell.  Kramer  & 
Cramer  Inc,  540  Frontage  Rd,  Northfield  IL 
60093;  (312)  446-7017. 


PHOTOTYPESETTING 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202 
(614)  846-7025 


COMPUGRAPHIC  COMPUWRITER  IV  with 
complete  spare  parts  kit  $4000  or  best  offer. 
Contact  Andy  Nissly  (717)  393-%51. 


FOR  SALE— Used  Compugraphic  machines; 
Compuwriter,  Autotape  keyMard  without  dis- 
play.and  4961  low  range  (5. 5  to  11  point)  with 
doubling  lens.  4961  includes  spare  reader  and 
spare  parts  kits,  and  all  machines  include 
appropriate  width  plugs  and  operations  manu¬ 
als —  $2()00.  Contact  Judy  Haupt,  (312)  381- 
9200. 


MERGER  and  re-equipping  make  immediately 
available  Compuwriter  II,  Computape  II.  CG 
7200  I.  TG  he^liner,  all  with  spare  parts  and 
fonts;  Star  Autoperf  with  memory  and  readout; 
Star  Audoedit  terminal.  Shaffstall  MDS-20  and 
MDS-30  minkfisc  paper-tape  simulators,  two 
Fridan  8201  perforators.  As  complete  shop  or 
separately.  (514)  932-3157. 


NOW  AVAILABLE 


CG  TrendsSetter  812's — factory  recon¬ 
ditioned.  installed  by  CG  service  engineer, 
training  and  written  warrant.  Will  set  type 
sizes  from  6  pt  through  72  pt— with  8  t^ 
faces  on  line.  Price  $10,950.  Factory  recon¬ 
ditioned.  MDT-350  terminals — price  $3450. 

Inland  Printing  Equipment,  Inc 
PO  Box  15999 
Lenexa  KS  66215 
(800)  255-6746 


TYPESETTING  EQUIPMENT. 
Buy,  Sell.  &  Trade. 
(813)  921-3571 


PLATEMAKING 


COMPLETE  NAPP  platemaking  equipment 
(double  manual)  and  1  Tasope  automatic  plate 
processor  including  2  washup  units,  2  ovens, 
double  printer.  Also  1  plate  puncher,  1  plate 
bender.  For  more  information  phone  (412) 
981-6100,  Steve  Krist,  The  Herald.  Sharon 
PA. 


PRESS  PARTS 


BRONZE  TROLLEYS,  ink  floats,  and  more  tor 
Goss  Headliner  series  press.  Highest  quality, 
fastest  delivery,  25%-115%  less  than  OEM 
prices.  Call  or  write  for  our  catalog.  URBAN 
PRINTING  PRESS  PARTS,  PO  Box  571052, 
Miami  FL  33157;  (305)  245-1351. 


PRESSES 


23-9/16" 

6  unit  Ampress  (Hoe  Colormatic),  1972. 

6  unit  Harris  N845  with  ovens.  1979. 

Double  width  Goss  3:1  Imperial  folding 
machine,  double  delivery.  1967. 

Also  available  60"  Capco  rewinder 

UNIVERSAL  PRINTING  EQUIPMENT  CO,  INC 
PO  Box  455 
Lyndhurst  NJ  07071 
(201)  438-3744 


CLASSIFIED  ADVERTISING 
Order  Blank 

Name _ 

Company _ 

Address _ _ _ 

City _ 

State _ Zip _ 

Phone _ 

Classification _ 

Copy - 


Assign  a  box  number  and  mail  responses  daily.  I 

Run  ad - Weeks _ ^Till  Forbidden. 

Please  indicate  exact  ciassification  in  which  ad  is  to  appear. 
Mail  to:  Editor  &  Publisher,  575  Lexington  Av,  New  York,  NY  10022. 
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HELP  WANTED.  .  . 


EQUIPMENT  &  SUPPLIES 


PRESSES 


21  Vi"  CUTOFF  HOE  COLORMATIC,  3  units,  2 
half  decks,  available  now. 

22^4"  Goss  Headliner  unit,  1  color  hump. 
New  ink  oscilating  gear  Goss  Headliner. 

22V4"  cutoff  Hoe  color  convertible  4  units, 
available  now. 

Now  in  our  warehouse  cleaned  and  painted  or 
rebuilt. 

4  unit  Harris  V22. 

1  unit  Harris  VISA. 

1  Gregg  imprinter. 

6  unitVlSA. 

BRAMBLE  PROFESSIONAL  PRESS  INC. 
Route  2,  Box  2285,  McAllen  TX  78501 
(512)682-7011 


COTTRELL  VISA  3  units,  JF7  folder-1966-72 
Color  King  4  units  KJ6  folder— 1973 
News  King  2  units.  News  King  folder— 1966 
Baldwin  count-o-veyor  model  104A. 

Roller  plate  coater. 

Lincoln  ink  pump. 

Compressor  2  HP  rebuilt  1980,  like  new. 

All  equipment  located  in  our  Orlando  ware¬ 
house.  Available  immediately. 

InterWeb  Systems 
1836  Woodward  St 
Orlando  FL  32803 

(305)  8%-4330  Telex  56-7471 


GOSS  URBANITE  PRESSES 
AND  COMPONENTS 


4  units  1  folder,  1972 
6  units  1  folder,  1972 

Roll  stands,  upper  balloon  former,  motor  drives 
and  miscellaneous  accessories.  We  will  sell 
complete  presses  or  components. 

IPEC,  INC. 


97  Marquardt  Drive 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


GOSS  SUBURBANS,  2  units,  3  units,  4  units, 
with  folders  available.  Completely  refurbished. 
Also  Suburban  add-on  units,  single  or  stacked. 
All  types  of  web  equipment  available;  (415) 
626-7020  or  (408)  496-0666. 


7  UNIT  SCOTT  straight  line  press  including  2 
units  superimposed  for  color,  shims,  double 
3:2  folder,  double  balloon  formers,  Cline  reels 
and  pasters,  40-HP  motor  for  each  unit  and 
folder,  common  shaft.  1  extra  drive  motor,  1 
extra  inching  motor,  spare  parts.  2-color  foun¬ 
tains  on  unit  2,  1  on  units.  Skip  slitter,  revers¬ 
ing  cylinders  units  1,  2,  8,  9.  No  offer  refused. 
Press  setup  in  operating  condition.  For  demon¬ 
stration,  more  information  phone  (412)  981- 
6100,  Steve  Krist,  The  Herald,  Sharon  PA. 


1—8  UNIT  HOE  COLORMATIC— 22^4"  cut¬ 
off,  single  3:2  folder,  3  color  cylinders. 

1 —  8  unit  Hoe  Colormatic — 224'4"  cutoff, 
double  3:2  folder. 

2— 18  unit  Hoe  color  convertible  press— 
22V4'’  cutoff,  6  color  cylinders  per  press 
line  (6  folders— 3:2  and  2:1),  will  divide 
components  and  folders  to  meet  your  needs. 

2 — 8  unit  Goss  Mark  1—22^4"  cutoff,  auto¬ 
matic  pasters. 

1—6  unit  Goss  Mark  1—22^4"  cutoff,  auto¬ 
matic  pasters.  In  warehouse — same  removal 
costs. 

1  Hoe  3:2  folder— 23  9/16"  cutoff.  Available 
now  in  our  warehouse. 

52— units  Goss  Mark  I  available.  A82  and  A83 
(23  9/16"  cutoff),  color-single-double  half 
decks  and  Wolf  color  cylinders,  4 — 3:2  Im¬ 
perial  folders,  5  doulble  2:1  folders,  auto¬ 
matic  reels  and  pasters. 

23 — units  Goss  Mark  II  available,  (23  9/16" 
cutoff),  6  double  half  decks.  6  single  half 
decks,  5  superimposed  color  units,  5  double 
3:2  Imperial  folders,  automatic  reels  and 
pasters. 

For  more  information 
call,  write  or  wire: 

INLAND  NEWSPAPER  MACHINERY  CORP. 

105th  Santa  Fe  Dr,  PO  Box  15999 
Lenexa  KS  66215 

(913)  492-9050  Telex  42362 


WE  HAVE  IN  STORAGE:  Spare  parts  (or  Hoe. 
Scott,  Goss  and  Wood  presses,  offset  or  letter 
press;  protable  ink  fountains;  2  (lline  reels  and 
pasters;  Goss  single  width  balloon;  104A coun¬ 
ter  stacker;  forklifts  with  rotating  roll  clamps. 
We  have  or  can  get  what  you  need  for  your 
pressroom  or  mailroom.  We  do  machinery  mov¬ 
ing  and  erecting. 

NORTHEAST  STORAGE  AND 
INDUSTRIES  INC. 

(213)  257-7557 


EQUIPMENT  &  SUPPLIES 


PRESSES 


INLAND  OF  KANSAS  CITY 

3  unit  Vanguard  web  offset  press. 

3  unit  VI 5A  web  offset  press  with  VS  and 
V4  page  folder. 

4  unit  News  King  web  offset  press  with  KJ6 
folder.  Offered  recondition^,  available  tor 
immediate  deliveiy.  All  units  have  side-lay 
and  circumferential  register. 

9  unit  News  King  web  offset  press  with  KJ8 
folder,  Mfg.  1976,  available  Fall,  1981. 

4  unit  Goss  Community  web  offset  press, 

SN  C243,  with  one  oil  bath  unit. 

8  unit  Goss  Community  web  offset  press,  SN 
SC407,  with  two  SC  folders,  Mfg.  1971-72. 
Could  be  offered  as  two  4-unit  presses  or 
as  one  6  unit  press. 

6  unit  Goss  Urbanite  web  offset  press,  SN 
U892,  Mfg.  1971,  available  July/August. 

6  unit  Goss  Urbanite,  SN  U640,  Mfg  1968, 
used  to  produce  15,000  daily.  Available 
July/August. 

AUXILIARY  ITEMS 

3  Ferag  H500  counter-stackers  (1973). 

1  MSI  counter  stackers. 

Offered  exclusively 
by 

INLAND  NEWSPAPER  MACHINERY  CORP 
105th  Santa  Fe  Dr,  Box  15999  ■ 

Lenexa  KS  66215 

(913)  492-9050  Telex  4-2362 


GOSS  C38  FOLDER— VARIABLE  SPEED 
COMBINATION  FOLDER 
(213)  885-5995 


GOSS  SUBURBAN— Urbanite  roll  stand.  4- 
position,  2  high.  Brass  bushing  style.  $5000. 
Call  Sid  Simon  (215)  365-1155. 


HARRIS  V-15A,  4  units,  1971. 

Harris  V-15A,  6  units,  1973. 

Harris  V-15A,  add-on  units,  1977. 

Harris  845,  6  units,  23  9/16". 

Cottrell  V-25,  V4  and  VS  folder. 

Goss  Community  add-on  units.  1969-76, 

Goss  Suburban  add-on  units. 

Goss  folders:  Urbanite,  Suburban.  SU. 

Goss  Urbanite  Vx  folders. 

Goss  4,  6,  8-position  roll  stand. 

Gregg  flying  imprinter  22  ^4",  45  VS". 

Fincor  motor  and  controls. 

WANTED:  Newspaper  equipment  and  com¬ 
plete  plants. 

IPEC,  INC 

97  Marquardt  Dr 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


WANTED  TO  BUY 


CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  289-7900.  AMS,  1290 
Central  Av,  Hillside  NJ  07205. 


EARLY  MODEL  OIL  BATH  Goss  Community  2- 
unit  or  grease  models  2-3  unit.  Minnesota. 
Write  Mr  Williams,  PO  Box  307,  Bemidii  MN 
56601. 


GOSS  COMMUNITY  OIL  BATH, 
with  SC  folder  unit  separate. 
Box  1983,  Editor  &  Publisher. 


LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units 

BOX  200,  EDITOR  &  PUBLISHER. 


WANTED 

WEB  OFFSET  PRESSES 
We  sold  44  printing  unitsand  13  folders  during 
the  first  quarter  1981.  Let  Inland  sell  your 
press  on  an  exclusive  basis  or  purchase  your 
press  outright. 

Call,  write  or  wire 

INLAND  NEWSPAPER  MACHINERY  CORP 
105th  Santa  Fe  Dr,  PO  Box  15999 
Lenexa  KS  66215 

(913)  492-9050  Telex  42362 


WILL  PAY  TOP  CASH  PRICES  for  paper  cut¬ 
ters,  Phillipsburg  and  Pitney-Bowes  inserting 
machines;  Cheshire  automatic  labelers,  die 
cutters,  sheeters,  Bunn  string  tyers,  envelope 
converting  equipment,  vacuum  forming,  shrink 
pack,  skin  packaging  and  blister  forming  also 
printing  presses  etc.  plus  Virkotype  and  gold 
stamping  equipment.  We  will  assume  all  pick 
up  and  transportation  charges  and  pay  in  cash 
or  certified  check  in  advance.  Phone  toll  free 
(800)  521-5586  or  in  Michigan  (313)  865- 
7777. 

M  SELLARS  &  ASSOCIATES 
PO  Box  1352 
Dearborn  Ml  48121 


ACADEMIC 


ALASKA'S  only  four  year  journalism  degree 
program  has  a  tenure  track  position  for  an  assis¬ 
tant  professor  beginning  August  24,  1981. 
This  ^sition  is  responsible  for  teaching  basic, 
intermediate,  and  advanced  photojournalism 
courses,  plus  courses  in  the  news  editorial 
sequence.  Applicants  must  have  a  MA  in  jour¬ 
nalism  and  four  years  of  solid  media  experi¬ 
ence.  Starting  salary  is  approximately 
$27,900,  Send  resume  and  names  of  3  refer¬ 
ences  to  Dr  Mary  Elizabeth  Shutler,  Dean,  Col¬ 
lege  of  Arts  and  Sciences,  University  of  Alaska, 
Fairbanks  AK  99701.  Closing  date  is  June  23 
or  until  filled  after  that  date.  UAF  is  an  equal 
opportunity,  affirmative  action  employer  and 
educational  institution.  Women  and  minorities 
are  encouraged  to  apply. 


BROADCAST  NEWS  FACULTY  POSITION: 
Iowa  State  University  seeks  radio/tv  news 
teacher  to  join  two  other  specialists  in  full-scale 
department  with  600  graduate  and  under¬ 
graduate  students.  Assistant  professor  rank,  te¬ 
nure-track;  full-time,  nine  months  with  addi¬ 
tional  summer  emplwment  possible.  Salary 
range:  $16,000-$21,500,  depending  on  qual¬ 
ifications.  Solid  experience  in  broadcast  news¬ 
rooms  required;  preference  given  candidates 
with  graduate  degree.  Send  resume,  present 
salary,  three  reference  letters  to:  Professor  Jack 
Shelley,  Search  Committee  Chairman,  Depart¬ 
ment  of  Journalism  and  Mass  Comunication, 
Iowa  State  University,  Ames  lA  50011. 

INSTRUCTOR  news-editorial/law  and  ethics. 
One  year  appointment  only.  Must  have  PhD  and 
professional  reporting/editing  experience.  Be¬ 
gin  August  27.  Application  deadline:  13  July. 
Dr  Jack  Raskopf,  Journalism  Department, 
Texas  Christian  IJniversity,  Box  32930,  Ft 
Worth  TX  76 1 29.  TCU  is  an  EEO-AA  employer. 


TECHNICAL  DIRECTOR,  Research  Center, 
School  of  Communication,  University  of  Alaba¬ 
ma.  Person  will  also  teach  half-time  in  depart¬ 
ment  of  advertising/public  relations.  Master's 
degree  and  knowledge  of  social  science  re¬ 
search  methods  required.  Professional  experi¬ 
ence  in  advertising  or  public  relations  desir¬ 
able.  Send  resume  to  Dr  Ed  Mullins,  PO  Box 
1482,  University  AL  35486  by  July  17.  The 
Univeristy  of  Alabama  is  an  equal  opportunity 
employer. 


ADMINISTRATIVE 


THE  NEW  YORK  TIMES  AFFILIATED  NEWS¬ 
PAPER  GROUP  is  seeking  applicants  for  the 
position  of  director  of  educational  sendees/ 
newspaper  and  education  coordinator  for  their 
18  newspapers.  Requirements  include  news¬ 
paper  and  education  experience.  5  years  news¬ 
paper  experience.  Experience  in  marketing, 
advertising  and  circulation  helpful.  Bachelor 
degree  preferred.  50%  travel.  We  offer  an  ex¬ 
cellent  benefit  package  and  competitive  salary 
commensurate  with  your  background.  Mail 
your  resume  and  requirements  in  confidence 
to;  Philip  K  Hanna,  The  NYT  Affiliated  News¬ 
paper  Group,  Box  408,  Lakeland  FK  33802. 

Equal  Opportunity  Employer  M/F 


VICE-PRESIDENT  OF  FINANCE 
We  are  a  small  group  of  dailies  and  weeklies 
with  an  outstanding  opportunity  open  on  our 
top  management  staff.  The  position  requires  a 
CPA  or  equivalent  who  has  the  ability,  know¬ 
ledge  and  experience  to  serve  as  the  chief 
financial  officer  of  our  corporation .  This  person 
will  oversee  our  group  business  office,  that 
administers  our  pension,  benefit  and  insurance 
programs,  manages  our  cash  reserves  and  man¬ 
ages  our  corporate  accounting  procedures.  This 
person  must  be  well-trained  in  all  phases  of 
accounting  and  have  experience  working  with 
computers.  This  is  an  excellent  opportunity  for 
the  right  person  and  it  will  provide  top  responsi¬ 
bility  with  appropriate  authority. 

The  salary  is  excellent  with  good  company  be¬ 
nefits.  If  you  are  interested,  please  send  me 
your  resume  that  includes  a  history  of  your  sal¬ 
ary  and  your  salary  requirements. 

John  E  Mitchell 
Executive  Vice-President 
Nixon  Newspapers.  Inc 
PO  Box  9 

Frankfort  IN  46041 


ADMINISTRATIVE 


REGIONAL  MAGAZINE  (4  years  old)  in  Idaho's 
high  country  seeks  partner.  Small  investment. 
Advertising  or  editorial  experience  preferred. 
State's  only  monthly.  Write;  HIGH  COUNTRY, 
Box  494,  Council  ID  or  call  253-4551. 


ADVERTISING 


AD  MANAGER 

Aggressive,  articulate,  results  oriented  mana- 

f;er  for  6000  circulation  weekly  on  Hilton  Head 
sland.  South  Carolina.  Self-starting  ability  a 
must.  Please  send  resume  and  salary  require¬ 
ments  to  Gene  Stewart,  Savannah  News-Press, 
PO  Box  1088,  Savannah  GA  31402. 


ADVERTISING  DIRECTOR 
Dynamic,  innovative  leader  wanted  to  train, 
motivate  and  lead  a  young  sales  staff  of  a  large 
suburban  group  in  a  major  Midwestern  metro 
market.  A  record  of  successful  sales  leadership 
in  a  competitive  market  is  important.  Attractive 
compensation  package.  Tell  why  you  should  be 
considered  in  a  letter  with  your  resume  to  Box 
2611,  Editor  &  Publisher. 


AD  MANAGERS  for  fast-tracking  retail  sales 
staff  at  award-winning  news  weekly  group  in 
recreation  of  southeastern  Michigan.  Gearing 
for  expansion.  Experience  should  include  past 
ad  sales  management,  meeting  goals,  staff 
motivation.  Resume  with  salary  history  to 
General  Manager,  Oakland  Community  News¬ 
papers,  Box  14,  Union  Lake  Ml  48085. 


ADVERTISING  SALES  REP  wanted  for  Arizona 
daily.  Member  of  8  newspaper  group.  Very  de¬ 
sirable,  fast-growing  area.  Applicants  must 
show  1 — 5  years  print  sales  experience,  proven 
self-starter  with  ambitions  to  move  up.  Send 
resume  to  Advertising  Director.  Daily  Indepen¬ 
dent.  1 16  S  Main  St,  Cottonwood  Az  86326; 
(602)  634-2241. 


AWARD  WINNING  Zone  4  daily  is  looking  for 
aggressive  advertising  director  who  can  suc¬ 
cessfully  motivate  a  staff  and  form  solid  cus¬ 
tomer  relationships  for  community-oriented 
daily  of  15,000.  (^rowing  company  with  loca¬ 
tions  in  quality  family  living  area.  Box  2639, 
Editor  &  Publisher. 


ADVERTISING  DIRECTOR 
Suburban  newspaper  group  in  a  major  South¬ 
eastern  metro  market  (Zone  3)  is  seeking  an 
aggressive  results  oriented  individual  to 
assume  total  responsibility  of  its  advertising 
department.  Applicants  should  be  experienced 
in  salestraining,  employee  motivation  and  have 
a  successful  sales  record  in  competitive  mar¬ 
kets.  Salary  commensurate  with  background 
and  experience.  Major  company  affiliation  and 
benefits.  Forward  resume  including  salary  re¬ 
quirements  in  confidence  to  Box  2644,  Editor 
&  Publisher. 


AGGRESSIVE  SALES  AND  PROMOTION  man¬ 
ager  for  fast  growing  broadsheet  shopper  in  the 
beautiful  Pocono  Mountains  resort  area  of 
northeast  Pennsylvania.  Must  be  experienced 
in  shopper  sales  and/or  management.  Send  re¬ 
sume  to  PO  Box  345,  Stroudsburg  PA  18360. 


ADVERTISING  MANAGER— Twice  weekly 
Nebraska  newspaper  in  city  of  7000,  seeking 
aggressive,  self-starter  to  manage  and  direct 
staff  of  2  as  well  as  sell  main  accounts.  Position 
offers  right  person  opportunity  to  publish  own 
newspaper  in  approximately  2  years.  This 
newspaixr  in  one  of  30  in  group  of  newspapers 
located  in  South  and  Midwest.  For  confidential 
interview  send  resume  to  Advertising  Manager, 
Box  1141,  Shadron  NE  69337. 


RETAIL  SALES  REPRESENTATIVE 
If  you  are  interested  in  working  for  the  fastest 
growing  daily  and  Sunday  newspaper  in  I  llinois, 
this  is  for  you.  Past  newspaper  ad  sales  experi¬ 
ence  is  required  accompanied  by  a  related  edu¬ 
cational  background.  Ability  to  layout  ads  is 
also  helpful.  Ambitious,  hardworking  salesper¬ 
son  will  find  excellent  opportunity  for  career 
development.  Send  resume  and  salary  history 
to  Personnel  Manager,  The  Daily  Pantagraph, 
Bloomington  IL  61701. 


E  &P  Classifieds — 

effective  in  the  newspaper  community  as  your  newspaper’s  classi¬ 
fieds  are  in  your  community. 
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HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

ADVERTISING 

ADVERTISING 

ADVERTISING 

ARTIGRAPHICS 

CLASSIFIED  SUPERVISOR  for  metro  weekly. 
Experienced  In  building  linage  in  classified 
pfioneroom.  Send  resume  and  salary  needs  to 
Meredith  Newspapers.  PO  Box  25526,  Albu¬ 
querque  NM  87125  or  call  Jim  Henton  (505) 
843-7537. 


DISPLAY  SALES  MANAGER  for  17,000  Ore¬ 
gon  daily.  Must  have  good  sales  skills  and  have 
the  ability  to  teach  others.  Staff  of  7  with  6 
support  personnel.  Our  newspaper  consistently 
out  performs  expectations  and  we  want  to  keep 
it  that  way.  If  you  are  hard  driving  and  under¬ 
stand  the  value  of  honing  your  sales  personnel 
into  a  solid  sales  organization,  you  might  be 
what  we  are  looking  Tor.  Some  new  things  are 
also  on  the  horizon  that  could  expand  your  role. 
$18,000  plus  performance  bonus  for  the  right 
person.  Health  plan,  profit  sharing,  car  allo¬ 
wance,  good  working  conditions.  Home-owned, 
independent  newspaper.  Contact  Rod  MacDo¬ 
nald,  Ad  Director,  Daily  Courier,  PO  Box  1468, 
Grants  Pass  OR  97526.  Job  will  not  be  filled 
prior  to  August  1,  1981. 


GROUP  MEMBER  WEEKLY  needs  an  aggres¬ 
sive  salesperson.  Resort  community,  ex- 
periencinganoil  boom.  Great  skiing,  trout,  elk, 
deer,  antelope,  and  product.  Advancement 
leaves  an  opening.  The  Independent  Record, 
Box  31,  Thermopolis  WY  82443, 


ARE  YOU  an  experienced  advertising  director 
with  a  marketing  background?  We're  a  sub¬ 
urban  newspaper  group.  Zone  5.  'Ws  offer  an 
excellent  salary,  benefits  and  opportunity  for 
advancement,  ^nd  resume  to  Box  2677,  Edi¬ 
tor  &  Publisher. 


CLASSIFIED  ADVERTISING 
TELEPHONE  SALES 


Major  metropolitan  publication  in  Zone  2  seeks 
aggressive  sales  oriented  telephone  repre¬ 
sentatives  for  our  classified  advertising  depart¬ 
ment.  We  offer  EXCELLENT  salary  and  be¬ 
nefits,  as  well  as  lucrative  incentive  programs. 
College  background  and  previous  sales  and/or 
advertising  experience  helpful.  If  you  are  se¬ 
rious  about  a  career  in  advertising  sales  and 
feel  you  are  qualified  for  this  challenging 
opportunity  please  send  resume  and  other  de¬ 
tails  about  yourself  to  Box  2577,  Editor  &  Pub¬ 
lisher. 


COME  TO  THE  BEAUTIFUL  Adirondack  Moun¬ 
tains  in  New  York  to  sell  for  one  of  the  best 
small  daily  newspapers  in  the  country.  Great 
life-style  for  aggressive  salesperson.  Write  all 
details  to  William  Doolittle,  Box  318,  Saranac 
Uke  NY  12983. 


LET'S  START  A  TMC  SHOPPER! 

You've  heard  it  before!  How  the  established 
daily  tried  to  ignore  the  shopper.  We  plan  to 
start  our  own  TMC  tabloid  soon.  We  need  an 
experienced  sales-oriented  person  to  set-up. 
coordinate  and  sell.  Also  to  coordinate,  sell 
special  sections  and  tv  booklet.  Marketing  will 
be  a  challenge  but  assimulating  new  ideas  in 
our  current  operation  with  existing  staff  will  be 
equally  challenging.  Salary  plus  commission. 
Send  resume,  salary  requirements  to  Box 
2641,  Editor  &  Publisher. 


NEWSPAPER  DISPLAY  advertising  manager. 
Excellent  opportunity  for  right  person.  Send 
resume  to  Box  717,  Salt  Lake  City  UT  841 10. 


OKLAHOMA  DAILY  seeks  working  advertising 
manager.  Competition  from  metropolitan 
radio,  tv  and  newspaper.  Must  be  VERY  promo¬ 
tion  minded  and-experienced  in  directing  peo-  | 
pie.  Job  now  paying  $25.0(X).  All  replies  con¬ 
fidential.  Box  2646,  Editor  &  Publisher.  j 

SALES  MANAGER  for  88  year  old  weekly  and  I 
companion  shopper  in  Wisconsin.  Must  have  | 
proven  sales  record.  Enterprise-News,  Box  ' 
190,  Wittenberg  Wl  54499.  Good  move  up. 


SALES  MANAGER 

If  you  have  a  successful  sales  record  including 
major  account  and  top  level  chain  store  ad  sales 
in  a  competitive  market,  we  want  to  talk  to  you. 
Demonstrated  ability  in  sales  training  and 
motivation  is  a  definite  plus.  We  are  the  largest 
suburban  weekly  group  in  Kansas  City  and  offer 
excellent  compensation  with  a  full  range  of  be¬ 
nefits.  Call  Ron  Lindsay,  collect  at  (816)  454- 
9660. 


SMALL  CENTRAL  California  daily  has  oppor¬ 
tunity  for  aggressive  well-organized  display  : 
team  leader.  Write  Box  2633,  Editor  &  Pub-  | 
lisher.  i 


SOUTH  FLORIDA  DAILY  is  looking  for  experi¬ 
enced  sales  persons  to  work  in  growing  metro 
area.  Earnings  to  $20.0(X)  or  more,  salary  and 
commission.  Excellent  benefits.  Send  resume 
to  Box  2647,  Editor  &  Publisher. 


SAN  FRANCISCO  BAY  AREA  daily  newspaper 
is  searching  for  an  experienced  salesperson 
with  an  excellent  academic  background  in 
newspaper  advertising.  A  knowledge  of  display 
layout,  copywriting  abilities  and  the  ability  to 
type  are  necessary. 

The  pay  scale  is  $327.55  to  $534.36  per 
week,  depending  on  experience.  The  company 
offers  a  comprehensive  benefit  package  and 
bonus  plan. 

Box  2657,  Editor  &  Publisher. 


SPECIAL  SECTION  MANAGER 
We  are  seeking  a  creative,  take-charge  winner 
with  excellent  sales  and  organizational  skills 
and  proven  supeniisory  abili^  to  plan  and  pro¬ 
duce  over  50  special  advertising  sections  per 
year.  You  will  work  closely  with  members  of  our 
advertising,  production,  promotion  and  edito¬ 
rial  staffs  to  create  special  sections,  plan  sales 
strategies  and  produce  the  sections.  We  need  a 
self-starter  with  excellent  people  skills  who  en¬ 
joys  working  in  a  fast  paced  environment.  Suc¬ 
cessful  newspaper  advertising  sales  and  super¬ 
visory  experience  as  well  as  the  ability  to  work 
under  pressure  are  essential.  If  you  are  looking 
for  a  challenging  spot  with  grovrth  potential  at  | 
one  of  the  Sun  Belt's  most  progressive  AM/PM 
newspaper  operations,  call  or  send  a  letter  and 
resume  in  strict  confidence  to:  (Jary  Ahlstrom, 
Assistant  Advertising  Director,  or  Mary  Stokes, 
Employment  Coordinator,  The  Knight  Pub¬ 
lishing  Co,  (publishers  of  The  Charlotte  News 
and  The  Charlotte  Observer),  PO  Box  32188, 
Charlotte  NC  28232. 


ZONE  5  weekly  group  of  newspapers  with  cir¬ 
culation  of  150,000  needs  a  classified  mana¬ 
ger  who  can  turn  an  unsophisticated  passive 
department  into  a  sophisticated  profit  center. 
We  need  a  leader.  A  builder.  Someone  who 
thrives  on  challenges  and  is  not  afraid  of  re¬ 
sponsibility.  Your  informal  resume  will  be  held 
in  the  strictest  confidence.  Box  2659,  Editor  & 
Publisher. 


ARTIGRAPHICS 


EDITORIAL  ARTIST,  8  years  experience  with 
features,  opinion  page,  cartoon  strips,  some 
maps/charts.  Seeking  job  on  daily,  will  relo¬ 
cate.  For  clips  and  reTerences  write  Dan  Saad. 
23417  Tawas,  Hazel  Park  Ml  48030. 


GRAPHICS  EDITOR— Experienced  graphics 
editor/art  director  to  play  integral  role  in  rede¬ 
sign  of  American  newspaper.  Work  with  editors 
and  supervise  6-member  art  staff.  Send  re¬ 
sume  to  J  Ford  Huffman,  Associate  Editor, 
Gannett  Rochester  Newspapers.  55  Exchange 
St.  Rochester  NY  14614. 


I  ILLUSTRATOR — The  Virginian-Pilot  is  seeking 
I  the  bes(  newspaper  illustrator  in  the  country. 

The  job  requires  intelligen  ,r  imagination,  ver- 
I  satility,  speed,  energy  and  superb  drafts- 
{  manship.  The  successful  applicant  must  be 
familiar  with  offset  production,  the  limitations 
I  of  newsprint  and  the  potential  of  full  color. 

I  Arresting,  informative  feature  illustrations  will 
be  the  main  responsibility  but  the  job  will  also 
demand  some  creative  page  design,  photo 
I  cropping  and  typography.  We  need  an  artist 
who  can  translate  complex  stories  into  telling 
visual  images  quickly  arid  cheerfully.  We  do  not 
need  a  cartoonist.  Please  send  resume  and 
work  samples— some  humorous,  some  serious: 
some  black  and  white,  some  full  color— to: 
Geom  Bryant.  Assistant  to  the  Managing  Edi¬ 
tor,  The  Virginian-Pilot,  150  W  Brambleton  Av, 
Norfolk  VA  23501. 


CIRCULATION 


CIRCUUTION  DIRECTOR  for  growing  Zone  4 
daily.  People  and  service-oriented  manager  to 
direct  and  expand  circulation  department  of 
17,(X)0  daily.  Knowledgeof  budget  procedures 
plus  cost  and  expense  controls  are  musts.  Box 
I  2638,  Editor  &  Publisher. 


COUNTRY  TRAVELING  REPRESENTATIVE 
Metrolpolitan  Ohio  newspaper  needs  experi¬ 
enced  roadperson.  Must  have  experience  with 
motor  routes  and  distributors,  ^laiy  to  25M 
depending  upon  experience,  also  liberal  be¬ 
nefits  including  company  automobile.  All  re¬ 
sumes  should  be  sent  to  Box  2671,  Editor  & 
Publisher  and  will  be  held  in  strict  confidence. 
DISTRIBUTION  MANAGER  for  5  free  circula¬ 
tion  shomers,  work  with  carriers  in  door  knob 
delivery.  Top  management  position.  Send  re¬ 
sume,  sala^  requirements  to  Maxine  Moul, 
Maverick  Media.  Inc,  Syracuse  NE  68446. 


RURAL  California  small  daily  offers  challenge 
to  promotion-oriented  circulation  manager. 
Write  Box  2634,  Editor  &  Publisher. 


SALES  MANAGER 

Medium  size  daily.  Zone  2.  We  are  seeking  an 
aggressive  creative  individual  to  head  all  cir¬ 
culation  sales.  This  position  will  be  responsible 
for  carrier  promotion,  single  copy  and  phone/ 
crew  solicitation.  Applicant  must  have  prior  ex¬ 
perience  in  circulation  sales.  Excellent  oppor¬ 
tunity  with  growth  potential.  Qualified  appli¬ 
cants  send  resume  and  salary  history  to  Box 

2418,  Editor  &  Publisher. _ 

YOUR  TIMES  IS  VALUABLE 
.  .  .  and  so  is  mine.  I'm  sure  your  resume 
makes  for  great  reading,  but  I'd  rather  you  call 
me  collect. 

If  you  believe  you  have  the  drive  to  run  my 
circulation  department  profitably  I'd  like  to 
hear  from  you. 

The  Job:  Circulation  Manager 
The  Market:  San  Luis  Obispo  County 
Sunny  California 

The  Product:  25,000  ABC  6  Day  Newspaper 
Contact: 

Lawrence  Blakeslee 
Telegram-Tribune  (jo 
(805)  543-1901 


ZONE  MANAGER — For  home  delivery  of  a  6- 
day  afternoon  daily  in  Zone  4.  Must  have  a 
minimum  of  5  years  experience  as  a  district 
manager  and  a  strong  background  with  the 
"Little  Merchant"  plan.  A  chance  to  grow  with 
an  aggressive  new^per  in  a  highly  competi¬ 
tive  market.  Good  salary,  fringe  benefits,  and 
company  car.  Send  complete  resume  and  refer¬ 
ences  in  confidence  to  ^x  2660,  Editor  & 
Publisher. 


DATA  PROCESSING 


SYSTEMS  ANALYST 

A  leading  national  vendor  in  newspaper  sys¬ 
tems  has  openings  for  analysts/programers  ex¬ 
perienced  in  circulation/advertising  systems. 
Position  requires  ability  to  communicate  at 
nnany  business  and  technical  levels.  COBOL 
experience  required,  HP3000  preferred.  If  you 
are  looking  for  a  challenge  and  fast  professional 
growth  in  a  friendly  environment  send  resume 
tO: 

COLLIER-JACKSON,  INC. 
Newspaper  Systems  Division 
M06  Hoover  Blvd 
Tampa  FL  33614 


EDITORIAL 


ARIZONA  REPUBLIC  news<opy  desk  looking 
for  top-notch  editor  and  headline  writer. 
Advancement  wide  open  if  you  measure  up.  Job 
vacant  August  1.  Tryout  mandatory.  First-time 
applicants  only,  please.  Send  resume  with  re¬ 
ferences  to  B  (Jiair  Cobb,  News  Editor.  Arizona 
Republic.  Box  1950,  Phoenix  AZ  85001. 


TECHNOLOGY’S  LEADER-REVOLUTIONIZING 
THE  PUBLISHING  INDUSTRY! 

EDUCATIONAL 

SPECIALISTS 

Classified  Advertising 
Operations  and  Management 

BECOME  PART  OF  THE  COMPUTER  REVOLUTION 
BECOME  PART  OF  ATEX 

Are  you  an  expert  in  classified  advertising  operations 
within  a  metropolitan  daily  newspaper?  Do  you  want  to 
become  involved  with  High  Technology  and  computers 
in  newspapers?  Come  see  ATEX.  We  need  creative 
individuals  to  teach  our  customers  how  to  use  the  ATEX 
CLASSIFIED  ADVERTISING  SYSTEM.  We  re  looking  for 
people  who  have  five  or  more  years  experience  in 
Classified  Ad  Sales,  Phoneroom  Management  And 
System  Operations.  We  need  people  who  are  well 
versed  in  both  the  teaching  process  as  well  as 
Computerized  Classified  Ad  Operations  to  stretch  the 
capabilities  of  our  Educational  Services  Croup  to  higher 

limits. 

More  And  More  Newspapers,  Magazines  And 
Publishers  Are  Turning  To  ATEX!  We’re  Bringing  The 
Technology  Of  The  Eighties  To  Their  Newsrooms  And 
Editorial  Offices.  This  technology,  based  on 
minicomputers,  provides  writers,  editors  and 
production  personnel  with  the  most  powerful  editing 
and  production  tools  since  the  evolution  of  the 
phototypesetter! 

Compensation  And  Benefits  At  ATEX  Are  Considered 
To  Be  Among  The  Best  In  The  Industry.  We  Consider 
Employment  At  Atex  Something  More  Than  Just  A 
“job?  Rather,  It  Is  A  Mutual  Commitment  To  Excellence. 
Mail  Your  Resume  And  Career  Objectives  Today  To: 

Steve  Fontaine 

15  Wiggins  Avenue 
Bedford,  MA  01730 

an  equal  opportunity  employer  m/f/h 
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HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


ASSISTANT  MANAGING  EDITOR  to  help 
States  News  Service  increase  coverage  of 
federal  agencies  and  their  impact  on  the  cities 
and  states  for  dailies  nationwide.  Send  resume, 
clipsto  States  News  Service,  316  Pennsylvania 
Av  SE,  Washington  DC  20003;  (202)  546- 
9876. 


BROADCAST  JOURNALISM 
Are  you  an  experienced  newspaper  journalist 
for  whom  a  career  in  broadcast  journalism  is 
sheer  fantasy?  Well,  the  Frank  E  Gannett  Cen¬ 
ter  at  Northwestern  University  now  has  a  prog¬ 
ram  that  can  help  you  translate  your  fanasty 
into  reality.  Our  broadcast  fellows  program  at 
the  Medill  School  of  Journalism  will  teach  you 
broadcast  techniques  and  give  you  a  chance  to 
practice  those  skills  while  reporting  in  Chicago 
and  Washington,  DC.  In  Washington  you  will 
work  for  one  of  eight  commercial  television  sta¬ 
tions  producing  video  taped  news  stories.  The 
deadline  for  application  is  August  15.  For  more 
information  call  (312)  492-5228  or  write: 

BROADCAST  FELLOWS  PROGRAM 
NORTHWESTERN  UNIVERSITY 
1845  Sheridan  Rd 
Evanston  IL  60201 


COMBINATION  reporter,  assistant  editor, 
assistant  night  editor.  VDT  experience  prefer¬ 
red.  AM  paper.  Zone  7.  Box  2613,  Editor  & 
Publisher. 


CITY  AND/OR  METROPOLITAN  EDITOR 
News  staff  of  metropolitan  afternoon  daily  won 
a  Pulitzer  for  spot  reporting  and  has  reversed  a 
circulation  decline.  Now  we're  tailoring  the 
paper  to  become  the  indispensable  medium  for 
a  large  sprawling  seaside  city-county  (Zone  9). 
Need  strong,  imaginative,  proven  city  and/or 
metropolitan  editors  who  can  guide  staff  along 
fresh  new  channels  of  coverage,  spur  creativity 
and  good  writing.  Ideal  climate.  Starting  salary 
in  high  30’s  with  generous  fringe  perks.  Send 
resume.  Box  2621,  Editor  &  Publisher. 


COMBINED  sports,  photographer,  reporter  for 
live-wire  twice  weekly  in  northern  Nevada. 
Send  resume  to  Mark  McMahon.  Humboldt 
Sun,  PO  Box  912,  Winnemucca  NV  89445. 


CITY  EDITOR 

Your  strongest  personal  asset  is  the  ability  to 

manage  and  motivate  a  lean  staff  of  10  repor¬ 

ters.  'rou  anticipate  news  and  know  your  news¬ 
paper's  real  strength  is  lively,  local  reporting. 
You  appreciate  good  graph  icsand  design,  mod¬ 

ular  makeup,  solid  and  snappy  headlines.  Sal¬ 
ary  in  mid  $20's  with  excellent  benefits.  Zone 
2.  Send  resume  with  3  of  your  best  papers  to 

Box  2401,  Editor  &  Publisher. 


EDITOR  for  98,000  circulation  semi-weekly 
newspaper  on  the  coast  of  Florida.  We  are  look¬ 
ing  for  an  aggressive  editor  who  is  committed  to 
award  winning  community  journalism.  Excel¬ 
lent  pay,  benefit  package  and  growth  potential. 
Send  resume  and  salary  history  to:  Box  2592, 

Editor  &  Publisher. _ 

EDITOR,  senior  position.  Pacific  Stars  and 
Stripes,  Tokyo.  Japan.  Knowledge  of  cold-type 
composing  system  to  incude  computerized 
video  display  editing  equipment.  Ability  to 
handle  several  desks,  write  headlines  and  do 
layout.  Paid  move  for  candidate  and  immediate 
family.  Tour  of  duty— 3  years.  Starting  salary, 
$22,486  per  year.  Send  resume  and  refer¬ 
ences  to  Civilian  Personnel  Center,  PECC-NAF, 
200  Stovall  St,  Alexandria  VA  22332,  tele¬ 
phone  (202)  325-7764  or  65. 


EDITORIAL  WRITER 

Metropolitan  afternoon  paper,  independent, 
needs  strong,  experienced  ^itorial  writer  who 
can  write  bold  and  brief  editorials.  Our  coastal 
city  is  a  great  place  to  live  (Zone  9)  and  our  new 
editorial  leadership  is  pushing  for  excellence. 
Send  resumes  and  samples  to  samples  to  Box 
2626,  Editor  &  Publisher. 


Weekly  newspaper  needs 
editor  beginning  mid- 
August.  Responsibilities  in¬ 
clude  reporting,  photogra¬ 
phy,  copy  editing  and  iay- 
out  for  two  of  a  group  of  1 1 
community  newspapers. 
Minimum  three  years  jour¬ 
nalistic  experience  neces¬ 
sary.  Salary  based  on  ex¬ 
perience.  Write  H  Thayer, 
Exeter  News-Letter  Co,  PO 
Box  250,  Exeter  NH  03833. 
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EDITOR— TEACHER 

Mature  person  with  above  average  writing  and 
teaching  skills  to  conduct  seminar  for  well- 
establi^ed  communication  consulting  firm 
with  proven  format  and  tested  materials.  BA 
required.  Masters  in  journalism,  technical  writ¬ 
ing,  English  desirable.  Industry  experience 
helpful.  Significant  travel  requied  but  re¬ 
location  probably  not  necessary.  Excellent 
compensation  for  40-week  work  year.  Oppor¬ 
tunity  to  become  a  principal.  Resumes  to  PO 
Box  826,  Stockbridge  MA  01262. 


EDITING  OPPORTUNITY 
If  you  are  a  good  copy  editor  with  2  or  more 
years  of  experience  and  are  looking  for  a  chance 
to  grow  professionally,  there  is  opportunity  for 
you  at  the  Greensboro  Daily  News  (AM)  and 
The  Greensboro  Record  (PM).  These  are  copy 
desks  with  high  standards  that  are  getting  high¬ 
er  and  are  seeking  qualified  people  to  help 
meet  the  editing  challenges  of  the  1980's. 
Write  the  appropriate  Managing  Editor,  PO  Box 
20848,Greensboro  NC  2742(J. 


EDITOR— Metropolitan  suburban  daily.  Total 
control  of  staff,  both  features  and  hard  news. 
Likes  being  in  competitive  situation.  A  decision 
maker,  is  good  with  people.  No,  you  don't  have 
to  walk  on  water  but  you  should  know  your 
profession.  If  you're  No.  2  and  are  blocked  from 
growth,  you  might  be  our  person.  We  are  not  a 
chain.  Please  send  resume  and  salary  history  to 
Box  2656,  Editor  &  Publisher. 


COPY  EDITOR 

The  Captial  Times,  an  afternoon  paper,  is  look¬ 
ing  for  an  experienced  copy  editor.  Responsibi¬ 
lities  will  include  writing  headlines,  editing 
copy  and  some  layout  work.  VDT  experience 
preferred,  but  not  necessary.  Two  to  three  years 
experience  helpful.  Send  resume  and  copies  of 
clippings  by  July  10,  1981  to: 

THE  CAPITAL  TIMES 
PO  Box  8060 
Madison  Wl  53708 
Attn:  Managing  Editor 


COPY  EDITOR  for  the  sports  department  of  the 
New  Orleans  Times-Picayune/The  States  Item. 
Experienced  in  editing  and  layout  on  deadline 
and  in  use  of  VDT's.  An  equal  opportunih  em¬ 
ployer  M/F.  Submit  resume  to  Personnel  Direc¬ 
tor,  The  Times-Picayune  Publishing  Corp, 
3800  Howard  Av,  New  Orleans  LA  70140. 


EDITOR  FOR  NORTHERN  OHIO  exclusive 
twice  weekly.  Community-minded  individual 
who  can  direct  staff  and  put  out  an  excellent 
news  and  graphic  product.  Send  resume  and 
clips  to  Gary  Hirt,  Gazette  Publishing  Co,  Box 
269,  Bellevue  OH  44811. 


FASHION  EDITOR— The  Kansas  Ci^  Star  is 
seeking  a  self-starter  with  an  interest  in  fashion 
and  beauty,  creative  story  ideas  and  a  talent  for 
sparkling  writing  and  solid  reporting.  You'll 
help  plan  and  execute  fashion  and  beauty  stor¬ 
ies  for  our  daily  and  Sunday  lifestyle  sections.  If 
you  think  you  can  bring  a  new  flair  to  our 
fashion  coverage,  send  your  resume  and  exam¬ 
ples  of  your  work  to  Michael  Nelson,  Assistant 
Managing  Editor/Features,  The  Kansas  City 
Star,  1729  Grand  Av,  Kansas  City  MO  64108. 
No  phone  calls. 


FEATURES  EDITOR— Want  a  challenge?  Try 
this:  Pull  together  a  people  page,  a  lifestyle 
page  and  an  unfocused  section  front  into  a 
cohesive  production;  establish  yourself  as  the 
first  editor  of  a  new  department,  and  prepare  to 
play  a  major  role  in  shaping  a  small  daily  with 
big  ideas  for  itself.  The  salary  is  excellent,  and 
the  scene  is  one  of  the  nation's  most  livable 
metro  areas.  Send  resume  and  portfolio  to  Mike 
Phillips,  Managing  Editor,  The  Kentucky  Post, 
421  Madison  Av,  Coington  KY  41011. 


FINE  ARTS  EDITOR 

Major  Southwestern  daily  looking  for  a  fine  arts 
editor.  Applicants  should  have  a  good  basic 
knowledge  p<  classical  music,  opera  and  the 
ballet,  and  snould  be  able  to  write  about  them 
in  clear,  interesting  prose  that  doesn't  require  a 
music  degree  to  understand.  Will  also  be  re¬ 
sponsible  for  hard  news  reporting  and  inter¬ 
views  in  the  fine  arts  scene.  Box  2662,  Editor  & 
Publisher. 


GROWING  MONTHLY  with  circulation  of 
60,000  seeks  magazine  editor  with  proven 
ability.  Strong  management  and  energy  back¬ 
ground  preferred.  Ground  floor  opportunity  for 
high  caliber  professional.  Send  resume  and  sal¬ 
ary  history  to  Western  Energy,  PO  Box  9219, 
Casper  WY  82609. 


GROWING  WEST  TEXAS  DAILY  has  opening  on 
four  person  sports  staff.  Entry  level  or  some 
experience.  Excellent  company  paid  benefits, 
profit  sharing  plan.  Resume  to  Jim  Servatius, 
Midland  (Texas)  Reporter  Telegram.  Box  1650, 
Midland  TX  79702. 


1  WANT  TO  HIRE  a  copy  editor  who  shares  my 
dread  at  the  sound  of  newspapers  being  drop¬ 
ped  on  the  floor  without  being  read.  If  you're  a 
wordsmith  who  can  take  good,  basic  copy  and 
caress  it,  improve  it,  make  it  sing  and  then  top 
it  with  a  great  headline,  then  I've  got  a  job  for 
you.  You'll  be  joining  an  award-winning  news 
team  on  a  respected  product  in  a  growing  mar¬ 
ket.  Send  a  letter,  resume  and  some  samples  of 
your  best  editing  work  to  Dennis  Dible,  Manag¬ 
ing  Editor,  Kingsport  Times-News,  PO  Box 
479,  Kingsport  TN  37662. 

LABOR/BUSINESS  REPRESENTATIVE.  Top 
representative  with  at  least  3  years'  experience 
to  work  on  the  business  staff  of  Louisville's 
largest  daily.  Stress  on  ability  to  gather  and 
write  the  news,  as  well  as  profiles  and  analysis. 
Applicants  need  a  well-defined  approach  to 
cover  the  world  of  work.  Send  resume  and  clips 
to  Mike  Kallay,  Business  Editor,  The  Louisville 
Times,  525  W  Broadway,  Louisville  KY  40202. 

LIFESTYLE  EDITOR 

We're  looking  for  a  people  motivator  who  wants 
the  chance  to  show  what  you  can  do.  You  know 
how  to  marry  2  wire  servies  and  2  reporters  with 
a  philosophy  of  providing  readers  with  an  excit¬ 
ing  up-beat  section  for  an  up-scale  audiience. 
You  will  have  strong  graphic  skills  and  may  have 
some  knowledge  of  high  speed  computer  sys¬ 
tems.  Send  your  3  best  sections  or  newspapers 
to  Box  2478,  Editor  &  Publisher. 

POPULAR  MUSIC  EDITOR 

Major  southwestern  daily  looking  for  a  reporter/ 
critic  familiar  with  all  forms  of  popular  music, 
particularly  rock,  country  and  gospel.  Respon¬ 
dents  must  be  able  to  write  about  them  in  clear, 
enjoyable  prose  that  can  be  understood  by  fans 
and  semi-fans  alike.  Would  also  be  responsible 
for  hard  news  coverage  of  the  pop  music  field, 
and  for  interviews  and  reviews.  Some  know¬ 
ledge  of  radio  formats  would  be  helpful.  Box 
2663,  Editor  &  Publisher. 

REPORTER  to  cover  Congress/Federal  agen¬ 
cies.  Strong  experience  with  dailies  or  wire  ser¬ 
vices  a  must.  Send  clips,  resume  to  States 
News  Service,  316  Pennsylvania  Av  SE, 
Washington  DC  20003. 

REPORTER— The  Dickinson  Press,  lOM,  AM 
daily  senring  the  state's  booming  oil  region,  is 
seeking  a  general  assignment  reporter.  Some 
editing  opportunities  possible.  General  photo¬ 
graphy  also  necessary.  We're  willing  to  try  a 
beginner  or  weekly  publication  staffer.  Send 
resume  to:  Stephen  Trosley,  Manning  Editor, 
The  Dickinson  Press,  PO  Box  1367,  Dickinson 
NO  58601;  (701)  225-8141. 

REPORTER/PHOTOGRAPHER— Weekly  news¬ 
paper  named  first  in  nation  for  general  excell¬ 
ence  in  1980  seeks  reporter/photographer  with 
strong  emphasis  on  photography.  Experience 
perferred,  but  will  consider  entry-level  person 
with  good  portfolio.  Position  offers  good 
advancement  possibilities  with  growing  group 
of  Western  newspapers  tor  hard  worker.  Good 
location  for  sports  minded  person  with  fishing, 
hunting,  skiing  in  nearby  Wyoming  and  Utah 
mountains,  CaTl  or  write  Ken  Smith,  Green  Riv¬ 
er  Star,  Box  580,  Green  River  WY  82935; 
(307)  875-3105. 

LAYOUT  EDITOR — We  need  an  editor  who 
knows  how  to  make  art.  photographs,  type  and 
space  transform  a  complete  news  report  into  a 
compelling,  attractive  package.  He  or  she  will 
take  part  in  the  design  of  all  hard-news  sections 
for  our  130,000  AM  paper,  and  may  be  asked 
to  fill  in  on  the  wire  desk  part-time.  A  challeng¬ 
ing  opportunity  for  someone  willing  to  give  the 
extra  effort  demanded  by  a  commitment  to  ex¬ 
cellence.  Zone  3.  Please  send  resume  and  work 
samples  to  Box  2574,  Editor  &  Publisher. 

REPORTER— Writer  to  $20K.  Washington 
small  business  newsletter.  Requires  experi¬ 
enced  business  writer.  Call  Mark  Kirkham, 
(202)  483-1442,  2pm-5pm. 

MANAGING  EDITOR  for  15,000  circulation 
Colorado  daily.  Requires  experience  in  man- 
agementaswellasa  strong  background  in  com¬ 
munity  journalism.  Excellent  community  and 
benefit  program.  Challenging  job  for  the  right 
person,  (tontact  Tom  Reeves,  Daily  Reporter- 
Herald,  PO  Box  59,  Loveland  CO  80537. 

REPORTER-WR  ITER  needed  on  group  member 
paper  in  the  Rockies.  VDT  experience  prefer¬ 
red.  Move  up  to  clean  air,  independence,  and 
wonderful  Wyoming.  Resume  and  clips  to  The 
Independent  Record,  Box  31,  Thermopolis  WY 
82443. 

MAGAZINE  EDITOR — Editorial  and  graphic  ex¬ 
perience  for  well-established  model  airplane 
magazine.  Knowledge  of  model  airplane  field 
necessary.  Send  resume  and  work  samples  to  L 
DeFrancesco.  Air  Age  Inc,  837  Post  Rd,  Darien 
CT  06820. 

SPORTS  EDITOR.  1  person  department.  VDT 
experience  preferred.  AM  paper.  Zone  7.  Box 
2614,  Editor  &  Publisher. 

SPORTS  EDITOR 

We're  a  6000  circulation  Gannett  daily  on  the 
shores  of  Lake  Erie.  The  person  we  need  should 
have  writing  experience  and  an  interest  in  edit¬ 
ing,  layout  and  photography.  Send  resume  and 
clips  to  Pete  Groh,  Managing  Editor,  News 
Herald,  Box  550,  Port  Clinton  OH  43452. 

EDITOR — 20,000  daily  in  beautiful  Zone  2 
area  needs  a  solid  experienced  news  person  to 
direct  news  operation.  Send  resume  in  confi¬ 
dence  to  Box  2665,  Editor  &  Publisher. 

EDITOR— Boston  metropolitan  area  weekly. 
Long  hours,  low  pay  ($200-$235/week)  but 
editorial  freedom  to  run  own  show.  1-2  years 
reporting/editing  experience  a  must.  Photogra¬ 
phy,  layout  skills  helpful.  Write  John  Wilpers, 
Century  Publications,  3  Church  St,  Winchester 
MA  02890. 

8500  SIX  DAY  AM  DAILY  is  seekinga  city/copy 
editor.  Using  Compscan  VDT  system.  Your 
addition  will  make  us  a  9  person  staff.  Send 
resume,  references  and  salary  expected  range 
to  Ken  Kafman,  Editor,  Times-Star,  1516  Oak 
St,  Alameda  CA  94501. 

PUBLISHER  AND  EDITOR 

Our  two,  century-old  New  England  weeklies 
cover  two  dozen  rural  towns  in  adjacent  coun¬ 
ties.  Paid  circulation  exceeds  6100  and  3100. 

Our  retiring  Publisher  and  Editor  has  produced 
award-winning  newspapers  for  over  two  de¬ 
cades.  As  Chief  Operating  Officer  for  absentee 
owners  he  has  generated  impressive  profits,  as 
well. 

You'll  need  impressive  credentials  as  an  editor. 
You'll  need  a  strong  sense  for  business  and 
advertising  too.  And.  you  must  have  the  perso¬ 
nality  and  the  desire  to  live  in  and  contribute  to 
these  communities.  In  short,  you  must  be  a 
seasoned  professional  who  knows  and  loves 
community  journalism. 

You'll  report  to  our  group's  president  in  a  neigh¬ 
boring  state.  Your  salary  will  be  in  the  high 
twenties.  Benefits  include  two-three  weeks  of 
paid  vacation,  group  insurance  and  profit 
sharing. 

Send  your  resume,  salary  history,  two  copies  of 
your  current  newspaper,  and  a  statement  of 
your  goals  and  aspirations  to:  William  Barrett. 
Wesident,  Suburban  World  Newspapers.  Box 
358,  Needham  MA  02192. 

SPORTS  DESK  and  some  writing  for  90,000 
daily  with  large,  heavy  local  sports  hole.  Experi¬ 
ence  with  VDTs  preferred.  Send  resume  with 
references  plus  examples  of  layout,  clips  and 
salary  history  to  Ralph  Routon,  Sports  Editor, 
Colorado  Springs  Gazette  Telegraph,  Box 
1779,  Colorado  Springs  CO  80901.  No  phone 
calls. 

SPORTSWRITCR 

40,000  Zone  5  PM  and  Sunday  seeks  excep¬ 
tional  beginner  or  experienced  hand  for  five- 
person  sports  staff.  Must  be  self-starter  willing 
to  write  and  edit.  Competitive  pay,  long  hours. 
Send  resume  and  best  single  writing  sample  to 
Box  2654,  Editor  &  Publisher. 

WIRE  EDITOR— The  Dickinson  (North  Dakota) 
Press,  a  lOM,  AM  daily  serving  the  state's 
booming  oil  region,  is  seeking  a  wire  editor. 
Salary  depends  on  experience.  Layout,  copy 
editing  ability  a  must.  We  won't  rule  out  recent 
J-school  grad  or  weekly  newspaper  editor.  Send 
resume  to:  Stephen  Trosley,  Manning  Editor, 
The  Dickinson  Press,  PO  Box  136A  Dickinson 
ND  58601;  (701)  225-8141. 

NEWS  EDITOR/GENERAL  ASSIGNMENT  re¬ 
porter  for  daily  in  central  Arizona.  1 — 5  years 
experience  on  weekly  or  daily  preferred.  Send 
resume,  clips  and  references  to  John  Moore, 
Editor,  Daily  Independent,  1 16  S  M^n  St.  Cot¬ 
tonwood  AZ  86326;  (602)  634-2241. 

PUBLISHER  OF  SMALL  New  England  weekly 
seeks  energetic  successor  to  take  over  in  a  few 
years  on  longterm  payout  basis.  Must  be  willing 
to  learn  all  ^ases  of  business.  Hard  work,  long 
hours.  Start  at  $8000,  car  allowance,  BC/BS 
insurance.  Resume,  clips,  te;l  why  you  want 
your  own  weekly,  to  Box  2672,  Editor  &  Pub¬ 
lisher. 

ZONE  5.  8200  circulation  needs  managing 
editor  to  supervise  staff  of  four.  Must  be  strong 
on  organization,  layout,  and  good  with  people. 
This  position  is  the  top  position  in  the  editorial 
department.  If  you  are  looking  for  a  9-5  job.  five 
days  a  week,  please  do  not  apply.  Salary  and 
fringes  will  be  discussed  upon  interview.  Write 
to  Box  2615,  Editor  &  Publisher. 
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HELP  WANTED 


WE'RE  LOOKING  FOR  a  top-notch  feature  re¬ 
porter  to  be  the  lead  writer  in  our  newly  ex¬ 
panded  features  department.  The  successful 
applicant  will  have  solid  feature  writing  experi¬ 
ence,  ability  to  work  closely  with  three  reporters 
in  our  features  department  and  a  desire  to  be 
part  of  the  best  features  team  in  the  country. 
You  won't  be  bogged  down  in  desk  work,  but 
you  will  be  challenged  to  lead  our  feature  cover¬ 
age  to  new  heights  of  excellence.  We're  an 
award-winning  Zone  3  mid-sized  daily,  ^nd 
letter,  resume,  salary  history  and  work  samples 
to  Box  2640,  Editor  &  Publisher. 

WE  ARE  SEEKING  an  innovative  veteran  for  the 
sports  desk.  Creative  layout,  thorough  copy 
editing  a  must.  Minimum  three  years  experi¬ 
ence.  Work  overnight,  weekends.  Salary  28K 
plus.  Send  resume,  clips  to  Stuart  Warner, 
Akron  Beacon  Journal,  44  E  Exchange  St, 
Akron  OH  44328. 

WANTED — Versatile  representative  for  small 
Florida  weekly.  Hard  working  and  dependable. 
Photography  helpful.  Box  2658,  Editor  &  Pub¬ 
lisher. 


_ FREELANCE _ 

FREELANCE  WRITERS 

Needed  immediately  for  feature  articles  on  a 
variety  of  business  subjects. 

Send  samples  to: 

New  York  Business  Forum,  113  University  PI, 
nth  floor.  New  York  10003. 

OPPORTUNITY  KNOCKS  TWICE  A  MONTH  for 
professional  writers,  photographers — also  edi¬ 
tors/publishers.  Since  1969  Freelancer's 
Newsletter  has  provided  profitable  information 
to  freelancers  across  the  country.  Bonus:  com¬ 
puterized  resume  and  referral  service!  For  sam¬ 
ple  copy,  send  self-addressed,  stamped  No.  10 
envelope  to:  Freelancers  Newsletter;  Dept  N, 
307  Westlake  Dr,  Austin  TX  78746. 

_ MARKETING _ 

MARKETING  RESEARCH  MANAGER 
The  Denver  Post  is  seeking  a  proven  research 
manager  to  develop  primary  and  secondary  re¬ 
search  capabilities  in  consumer,  media,  audi¬ 
ence,  product  and  distribution  areas.  Major  re¬ 
sponsibilities  will  include:  helping  middle  and 
top  level  management  define  information 
needs;  designing  and  executing  projects  to 
meet  these  needs  and  hiring  outside  suppliers 
when  necessary.  The  successful  candidate  will 
have  three  or  more  years  of  experience  in  news¬ 
paper  research,  skill  in  research  design,  statis¬ 
tical  analyses  and  the  ability  to  communicate 
findings  in  non-technical  reports.  If  these  facts 
can  be  turned  into  sales  generating  presenta¬ 
tions.  so  much  the  better.  Data  processing  ex¬ 
perience  is  very  helpful.  Salary  commensurate 
with  experience.  Excellent  tenefit  package. 
Please  send  resume,  letter  of  application  and 
salary  requirements  in  confidence  to  the  Per¬ 
sonnel  Department,  The  Denver  Post,  650 
15th  St,  Denver  CO  80201. 

PHOTOJOURNAUSM 

75,000  AM  NORTHWEST  PENNSYLVANIA 
daily  seeks  hardworking  photojournalist  emph¬ 
asizing  photo  story  ideas.  Candidate  should 
have  full  technical  ability  and  a  creative  eye. 
Send  resume  and  clips  to  Glen  E  Ellman,  Chief 
Photographer,  c/o Times  Leader,  15  N  Main  St, 
Wilkes  Barre  PA  18711. 

IMMEDIATE  OPENING  for  recent  grad,  feature 
writer/photographer  for  50,000  circulation.  17 
year  old  weekly  in  Rio  Grande  Valley.  Phone 
(512)  682-2423,  Mrs  Masters  or  MrOfferman. 
Valley  Town  Crier,  181 1  N  23rd  St,  McAllen  TX 


HELP  WANTED 


PRESSROOM 


PRESSPERSON-FOREMAN  for  six-day  after¬ 
noon  7000  daily.  Six-unit  Cottrell  press. 
Should  have  camera,  plate-making  experience. 
Competitive  salary,  benefits,  working  condi¬ 
tions.  Zone  7.  Write  Box  2632,  Editor  &  Pub¬ 
lisher. 

_ PRODUCTION _ 

PROGRESSIVE  NORTH  CALIFORNIA  daily  is 
seeking  an  aggressive  hard-working  composing 
manager.  Experience  with  Compugraphic 
equipment  including  Advantage  helpful  but  not 
necessary.  Full  benefit  package  including 
health,  dental  and  pension  programs.  Salary 
open  depending  on  experience,  ^nd  resume  to 
Scripps  League  Newspapers,  Inc.  PO  Box  150, 
Napa  CA  94558.  All  replies  confidential. 

_ PROMOTION _ 

MARKETING  CONSULTANT  wanted  in  New 
York  by  international  news  wire  service  with 
Third  World  focus.  Strategies  for  media,  corpo¬ 
rate  sales.  Send  resume  to  Box  2678,  Editor  & 
Publisher. 

POSITIONS 

WANTED 


ADMINISTRATIVE 

EFFECTIVE  MANAGER  with  solid  credentials 
in  all  phases  of  newspaper.  Experienced,  in¬ 
novative,  conscientious  communicator.  Top 
medium  size  daily  background.  Currently  with 
major  metro.  Ready  to  motivate  your  staff  to¬ 
ward  higher  profit.  Prefer  Zones  1,  2,  7,  9.  but 
will  consider  all  areas.  Box  2604,  Editor  & 
Publisher. 

PUBLISHER'S  ASSISTANT— Knowledgeable 
in  all  administrative  and  operational  areas,  in¬ 
cluding  plant  construction.  Extremely  versa¬ 
tile,  analytically  skillful,  and  bottom  line 
oriented.  Degreed.  Box  2^6,  Editor  &  Pub¬ 
lisher. 

_ ADVERTISING _ 

ADVERTISING  DIRECTOR  PLUS— Profession¬ 
al  with  20  years  experience  in  newspapers  and 
shoppers.  Box  2606,  Editor  &  Publisher. 

MANAGEMENT 

Experienced  display  account  executive  with 
new  ideas  ready  to  move  into  management. 
Journalism  school  graduate.  Box  2565,  Editor 
&  Publisher. 

DATA  PROCESSING 

SYSTEMS  MANAGER — Experienced  in  design 
through  operations  and  maintenance.  Works 
closely  with  user  departments  and  communi¬ 
cates  in  clear,  concise  English,  not  com¬ 
puterese.  Astutely  cost-conscious.  Excellent 
references.  Box  2667,  Editor  &  Publisher. 


PRESSROOM  pleas 

PRESSPERSONS  " 

Immediate  openings  exist  for  experienced  and  T 
presspersons.  Individual  must  have  completed  •  m 

4  years  apprenticeship  and  have  previous  ex-  dll 

perience  on  double-wide  web-fed  letter  press  or  yoUF  I 
offset.  Excellent  salary  and  benefits.  For  furth- 
er  information  write  to:  creul 

Ft  Lauderdale  News/Sun  Sentinel 
Personnel  Department 

101  N  New  River  Dr,  East  TUAI 

Ft  Lauderdale  FL  33302  I  nH' 

V-15  WORKING  PRESSROOM  foreman  with  C  0 

plate  and  camera  experience.  Small  daily,  t  01 
some  commercial  printing.  Preventative  nm 

rhaintenance  and  ability  to  train  crew  a  must.  IJr  H 
Any  Compugraphic  equipment  experience  is  a 
plus.  Located  in  South.  Box  2556,  Editor  & 

Publisher. 
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A  REQUEST 
TO  ALL 
ADVERTISERS: 


To  help  US  expedite  your  ques¬ 
tions,  claims  and  payments  re¬ 
garding  classified  invoices, 
please  return  the  yellow  copy  of 
the  invoice  with  your  payment, 
and  refer  to  the  invoice  number 
in  all  correspondence  regarding 
your  bill.  This  will  assure  proper 
credit  to  your  account. 


POSITIONS  WANTED 


EDITORIAL 


AMBITIOUS,  experienced  pro  sports  reporter  { 
and  feature  writer  can  be  your  East  Coast  sports  | 
stringer.  Conveniently  located.  For  resume  and  I 
clips,  write  PO  Box  655,  Scranton  PA  18501.  j 

COPY  EDITOR,  freelance  business  reporter, 
Op-Ed  curmudgeon,  book  reviewer— I've  been 
busy  doing  these  things  at  two  150,000  East 
Co^  dailies  since  my-^  BA  in  Economics.  I 
seek  a  smaller  paper,  Zone  2  or  1,  daily  or 
weekly,  where  I  can  expand  my  editing  and 
reporting  skills.  Box  2629,  Editor  &  Publisher. 

(X)PY  EDITOR,  43,  seeks  job  on  rim  or  in  slot. 
14  years  as  newspaperman,  more  than  5  years 
on  metros.  VDT  know-how.  Howard  Harmening, 
1500  Royal  Crest,  Apt  102,  Austin  TX  78741. 
Phone  (512)  447-1887. 

COMPETENT,  quick,  accurate  news  editor,  24, 
chafing  under  weekly  deadline.  Seeks  competi¬ 
tion,  position  as  reporter  with  Zone  1  or  2  daily; 
metropolitan  area  preferred.  Box  2652,  Editor 
&  Publisher. 

DISTINQUISHED  INDIAN  JOURNALIST, 
strong  US  background,  experienced  in  all  print 
media.  Unesco  editor  of  books  and  journals, 
chief  editorial  writer/columnist/correspondent 
of  top  business  daily,  currently  editing  national 
weekly,  widely  published  in  American  maga¬ 
zines.  Nine  years  US  residency.  Recent  profes¬ 
sional  visits  include  Brookings  seminar.  Box 
2619,  Editor  &  Publisher. 

FOR  SALE:  Middle-aged,  slightly  balding  daily 
editor,  reporter  with  18  years  all-around  (ex¬ 
cept  sports)  experience.  Medium  sized  Mid¬ 
west  styling,  but  ea^  to  remodel.  Immediate 
possession  upon  closing.  Dave  Hillsamer,  Rt  1, 
Box  14.  Lamar  AR,  72846;  (501)885-6325. 

GUN  COLUMNIST,  outdoor  editor;  30  years 
experience  guns/ammo/hunting/small  arms 
marksmanship.  All-around  newsman,  too. 
Award-winning  writer/editor.  Credentials  ga¬ 
lore.  Interests?  Len  Davis,  1  Bess  Rd,  En- 
fieled  CT  06082. 

LOW  PAY?  OK.  Savvy  old  broad,  30  years'  print 
editing,  pension,  wants  to  work  on  a  paper  by 
the  sea — or  equivalent.  Uses  VDT.  Let's  talk. 
Joan  Miller,  (213)  482-4880,  ext  439,  after  7 
pm. 

REPORTER  seeks  entry-level  position,  daily  or 
weekly.  BA  in  journalism;  free-lancer  with  daily 
and  weekly  experience.  Also,  familiar  with 
computer  programming.  JR  Oliver,  PO  Box 
6393,  Pittsburgh  PA  15212;  (412)  321- 
3980,  (412)  521-9652. 

SPORTSWRITER — Blue  Chip  prospect  with  3 
years  experience  prepared  to  meet  challenge  on 
medium  to  large  size  daily.  Excellent  writer 
with  flair  for  features  and  columns.  Did  it  all, 
including  coverage  of  preps  and  pros,  in  14 
month  tenure  as  sports  editor  of  small  daily. 
VDT  and  layout  experience.  Will  relocate.  Reply 
to  Box  2599,  Editor  &  Publisher. 

YOUNG,  veteran  reporter-editor  seeking  new 
challenges.  Prefer  metro  area.  Sports  first  love 
but  also  strong  in  news.  Writing  is  accurate, 
with  flair.  Has  management  experience.  Box 
2679,  Editor  &  Publisher. 

E&P  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE 


POSITIONS  WANTED 


SPORTSWRITER,  24,  seeks  Midwest  daily  or 
semi-weekly  post.  Have  6  years  part-time  at 
60,(XX)  7-day.  Award-winning  college  editor. 
Reliable,  prep-to-pro  experience,  colorful  wri¬ 
ter.  VDT,  layout  skills,  also  news  rmorting  ex¬ 
perience.  Resume,  clips  from  Ray  Barrindon, 
Rt  6,  Country  Est  72,  Appleton  Wl  54911; 
(414)  734-1490,  morning. 

SPORTSWRITER.  22  years  okJ,  sii^.  Uni¬ 
versity  of  San  Francisco  graduate.  Extensive 
freelance  work,  sports,  editor  college  newspap¬ 
er.  Willing  to  relocate.  TR  Sullivan,  2144 
Hayes  St,  San  Francisco  CA  94117;  (415) 
752-9850. 


SPORTSWRITER,  2  years  semi-weekly  experi¬ 
ence,  will  graduate  New  York  University  early 
September.  Also  interned  for  sports  promoters 
and  edited  college  paper.  Seeks  any  sports  beat 
on  daily.  Will  move  anywhere.  Write  Dave  Sor¬ 
ter,  37  Washington  Sq,  New  York  NY  10011. 

SPORTSWRITER/COPYEOITOR— 2  years  ex- 
perience.  I've  turned  out  20-page  sections, 
written  columns,  covered  preps  and  colleges. 
Wish  good  job  with  any  40-50,000  circulation 
daily.  VDT  trained.  Call  or  write  Jamie  Turner, 
1028  Bower,  Howell  Ml  48843;  (517)  546- 
5880. 

THE  RIGHT  COMBINATION:  Experience,  ta- 
lent,  versatility.  Sports  desk,  copy  desk,  sports 
writer,  reporter,  layout,  editor.  Proven  quality. 
Box  2650,  Editor  &  Publisher. 

YOUNG  AGGRESSIVE  J-SCHOOL  graduate 
seeks  reporting  position  on  a  daily  or  weekly 
willing  to  give  him  a  chance  to  prove  his  talent. 
Some  experience  in  writing  and  photography 
and  willing  to  relocate.  Call  Dennis  Coxe  (813) 
792-6271. 


_ FREELANCE _ 

EXPERIENCED  OTTAWA-based  freelance 
available  for  work  on  the  July  Summit  and  other 
Canada-US  stories:  Shawn  McCarthy,  107 
Holmwood  Av,  Ottawa,  Ontario  KIS  2P1, 
(613)  233-0989. 


PHOTOGRAPHER 

PHOTOGRAPHER  with  over  4  years  news, 
sports,  and  feature  experience  seeks  position 
on  daily  50,000  or  more  in  any  Zone.  Award¬ 
winning  photos  of  well  known  politicians.  Box 
2635,  Editor  &  Publisher. 

_ PRODUCTION _ 

OPERATIONS  MANAGER  with  proven  track  re¬ 
cord  in  expense  reduction  and  quality  improve¬ 
ment.  Thoroughly  experienced,  with  particular 
strengths  in  computer  ^tems  and  composi¬ 
tion.  Box  2668,  Editor  &  Publisher. 

PUBLIC  RELATIONS 

CHICAGO  writer-editor-pr  director.  Speech  and 
feature-writing  skills.  Start-to-finish  creative 
projects.  Extensive  experience  includes  asso¬ 
ciation  management.  Renaissance  idea 
woman.  Wishes  to  nmtiate  responsible  posi¬ 
tion  for  Fall  start.  {25,000  range.  Box  2648, 
Editor  &  Publisher. 


E&P  Employment  Zone  Chart 


THANK  YOU: 

E  &  P  CLASSIFIED 
DEPARTMENT 


Mobil  ads  intended  to  warn 
media  to  report  accurately 


A  Mobil  Oil  Corp.  official  says  the  firm 
bought  newspaper  ads  criticizing  a  United 
Press  International  story  that  compared  oil 
company  tax  rates  with  those  paid  by  indi¬ 
viduals  to  warn  the  media  to  research  and 
report  news  accurately. 

Tony  Denigro,  Mobil’s  Manager  for 
Media  Programs,  said  that  his  company’s 
multimillion-dollar  campaign  of  adver¬ 
tising  challenging  media  reports — begun 
1 1  years  ago — “has  been  effective”  in  in¬ 
fluencing  public  opinion. 

He  said  the  company  takes  out  the  ads 
because  it  is  convinced  reporters,  “not 
Mobil,  are  the  ones  out  of  step  with  the 
public.” 

Denigro  spoke  on  a  panel  (June  30)  on 
“Advertising  As  a  Weapon”  at  a  confer¬ 
ence  sponsored  by  Accuracy  In  Media,  a 
conservative  group  that  charges  the  news 
media  is  liberal-leaning.  The  name  of  the 
conference  was  “Confrontation  PR”. 
Murray  Baron,  president  of  AIM,  began 
the  conference  by  stating  that  American 
business  is  “too  timid  in  reacting  to  the 
cultural  miasma  settling  upon  our  country 
and  culture.”  “Today  there  is  a  big  busi¬ 
ness  in  being  anti-business,”  Baron  said. 
“Finally  big  business  is  beginning  to  re¬ 
ply.” 

H.  L.  Stevenson,  UPI  vicepresident  and 
editor-in-chief,  said  UPI  is  standing  by  the 
story  written  by  Washington  energy  report¬ 
er  Edward  Roby.  Stevenson  protested  the 
ads  to  Mobil  and  told  the  oil  firm  their 
quarrel  was  with  the  Department  of 
Energy  rather  than  the  news  service. 

“Mobil  contends  the  UPI  story  was  mis¬ 
leading.  It  is  the  Mobil  ad  which  is  entirely 
misleading,”  Stevenson  said. 

He  also  said  the  oil  company  had  mailed 
copies  of  the  ad  to  others  in  the  media  with 
a  cover  letter  from  Denigro  saying  the 
story  was  “erroneous.” 

“Mobil’s  rather  heavy-handed  attempt 
to  discredit  an  accurate  story  ranged  from 
calling  it  misleading  to  erroneous.  It  is 
neither.”  Stevenson  said. 

“Mobil  challenged  a  June  5  UPI  story  on 
an  energy  department  report  stating  that 
the  26  biggest  energy  firms  paid  an  effec¬ 
tive  U.S.  tax  of  12.6%  in  1979,  based 
on  their  net  income.  The  UPI  story  also 
quoted  an  Internal  Revenue  Service  offi¬ 
cial  as  saying  this  would  have  put  Mobil  in 
the  same  tax  bracket  as  a  wage  earner 
earning  about  $20,(X)0  a  year. 

“That’s  just  way,  way  off  the  mailt,  and 
it  made  us — frankly — furious,”  Denigro 
said. 

As  a  result,  Mobil  placed  ads  in  about  a 
dozen  newspapers  underthe  title,  “Won’t 
They  Ever  Leam?” 

Without  naming  UPI,  Denigro  told  the 
conference  the  ad  was  published  “in  a  way 
designed  to  embarrass  the  wire  service  . . . 
44 


for  not  checking  the  real  source  to  make 
sure  the  reporting  is  entirely  accurate. 

“We  hope  that  this  ad  will  serve  to  put 
the  reporter,  the  wire  service  and  other 
reporters  who  are  writing  about  this 
subject — and  about  Mobil — on  notice  to 
make  sure  they  take  the  time  to  ...  do  an 
accurate  piece.” 

Roby  sought  comment  from  Mobil  and 
other  oil  company  spokesmen  when  the 
DoE  figures  were  released.  None  returned 
his  phone  calls. 

The  Mobil  ads  have  been  attacked  by 
some  oil  industry  critics  including  sever^ 
economists  and  tax  lawyers.  Energy  Ac¬ 
tion,  a  self-described  educational  founda- 
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week  after  the  holiday  recess  ends. 

W.  Terry  Maguire,  ANPA’s  vicepresi¬ 
dent/legal  and  government  affairs,  issued 
a  four  paragraph  summary  of  the  Dan- 
forth-Ford  amendment  to  section  229  of 
S.898  as  follows: 

“This  amendment  to  Section  229  of 
S.898  is  intended  to  encourage  the  crea¬ 
tion  of  a  diverse,  competitive  electronic 
information  market.  In  order  to  accom¬ 
plish  this  result,  the  amendment  streng¬ 
thens  the  bill’s  separation  between  elec¬ 
tronic  publishing  and  the  monopoly  tele¬ 
phone  services  which  must  be  used  by 
electronic  publishers. 

“With  this  amendment.  Section  229 
would  encourage  AT&T  to  provide  facili¬ 
ties  for  mass  media  services,  including 
transmission,  terminals,  and  computer 
storage.  This  will  help  bring  electronic 
information  services  to  the  American 
public  as  quickly  as  possible. 

“AT&T  also  would  be  encouraged  to 
provide  the  public  electronic  directory 
assistance  (including  name,  address, 
business  category,  and  telephone  number 
of  subscribers)  so  that  the  new  informa¬ 
tion  technology  can  be  used  to  improve 
telephone  service.  Additionally,  AT&T 
could  provide  traditional  time  and  weath¬ 
er  services  using  the  new  technology. 

“This  amendment  would  promote  di¬ 
versity  and  competition  in  the  provision 
of  electronic  mass  media,  but  would  in¬ 
clude  safeguards  against  monopolization 
of  this  important  new  medium.  AT&T 
could  compete  freely  and  vigorously  as 
an  electronic  publisher  using  a  broad 
range  of  new  electronic  technologies. 
However,  AT&T  would  be  precluded 
from  engaging  in  electronic  publishing 
over  its  own  local  monopoly  telephone 


tion,”  and  the  Institute  for  Responsible 
Energy  Policy,  an  eneigy  policy  advocacy 
group. 

They  challenged  Mobil’s  claim  that  the 
figures  were  misleading  because  they  di¬ 
vided  the  U.S.  income  taxes  of  the  energy 
companies  by  their  worldwide  pre-tax 
income  and  failed  to  reflect  “how  much 
income  taxes  these  companies  paid  to 
foreign  countries  where  large  portions  of 
their  income  were  earned.” 

Mobil  and  other  oil  companies  have 
challenged  the  figures  and  have  advocated 
for  some  time  that  the  DoE  section  that 
compiles  them  be  abolished. 

Denigro  said  Mobil  reserves  advertising 
space  in  11  newspapers.  A  company  offi¬ 
cial  in  New  York  said  Mobil  spends  $2.5 
million  a  year  on  the  ads,  as  part  of  its  $21 
million  in  expenditures  on  radio  and  new- 
paper  activities. 


lines.  The  amendment  will  assure  that 
many  other  electronic  publishers,  large 
and  small,  will  be  able  to  compete  fully 
and  fairly  in  the  emerging  medium  of  mass 
communications .  ’  ’ 

High  Court  bars 
spy  disclosures 

U.S.  Supreme  Court  ruled  7-2  (June  30) 
that  the  Constitution’s  guarantee  of  free 
speech  does  not  give  the  public  or  press 
the  right  to  disclose  secrets  about  Ameri¬ 
can  overseas  spy  activity. 

Disclosures  about  U.S.  spy  activity 
abroad  “are  clearly  not  protected  by  the 
Constitution,”  Chief  Justice  Warren  Bur¬ 
ger  wrote  in  the  Court’s  majority  opinion. 
The  Court  said  such  disclosures  are  in  the 
same  category  as  revelations  during  war  of 
the  movement  of  U.S.  troops. 

The  decision  came  in  a  case  involving 
former  Central  Intelligence  Agency  mem¬ 
ber  Philip  Agee,  who  disclosed  such  activ¬ 
ity  in  speeches  reported  on  by  the  press. 

According  to  American  Civil  Liberties 
Union  attorney  Mark  Lynch,  the  Court’s 
broadly  worded  ruling  could  have  the  ef¬ 
fect  of  barring  newspapers  from  publishing 
a  variety  of  government  secrets  if  the  gov¬ 
ernment  claims  they  would  harm  foreign 
intelligence  activities. 
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Pittsbuirghers 
spend  a  lot  of 
prickly  pears. 

Food  purchases  are  big  in  Pittsburgh.  Fully 
83%  of  Southwestern  PA  sales  are  in  the 
Pittsburgh  SMSA. 

PITTSBURGHERS  SPEND  $1.9  BILLION 
FOR  FOOD.  14%  MORE  THAN 
RESIDENTS  OF  ATLANTA. 

34%  MORE  THAN  RESIDENTS  OF 

PHOENIX.  Source:  Sales  &  Marketing  Management 

Surprising?  Not  really.  Buy  Pittsburgh  and 
sell  prickly  pears. 


THREE  BARRELS  OF 
PRICKLY  PEARS  FOR 
TWO  STEELER  TICKETS? 


DO  YOU  KNOW  HOW 
HARD  IT  IS  TO 
GET  STEELER  TICKETS? 


Represented  by  Story  &  Kelly-Smith,  Inc. 
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